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^Outfrom 

thefortiess^ 


One  of  the  hazards  of  newspaper  publishing  is 
that  it  can  become  merely  a  monologue,  a  one-way  street 
of  information.  Let  that  happen  and  you  soon  find 
you’re  working  from  a  fortress— and  pulling  the  drawbridge 
up  behind  you  every  day. 

We  tried  turning  our  monologue  into  a  dialogue 
last  Fall  and  sent  18  members  of  our  Operations  Committee 
out  from  the  fortress  to  talk  with  —  and  listen  to  — 

144  people  of  Minneapolis. 

We  wanted  to  know  what  they  thought  were  the 
biggest  problems  facing  the  Twin  Cities,  how  well  we  were 
covering  them,  how  we  could  cover  them  better.  We  went 
to  the  local  heav5weights,  yes  —  but  we  went  to  some  of  the 
contenders,  too:  advocacy  groups,  service  clubs,  the  PTA. 

We  got  our  back  patted,  some.  We  got  our  backside 
booted,  some.  In  eight  weeks,  we  spotted  26  specific 
problem  areas  that  ranged  from  the  obvious  —  economic 
problems-to  the  unexpected— the  erosion  of  personal  rights. 

Some  said  our  coverage  was  fine.  Others  said, 
“Okay  —  but  after  you  tell  us  the  news,  tell  us  what  the 
news  means  to  us.” 

What  we  heard  has  helped  guide  us  since  last  Fall. 
But  there’s  a  larger  point.  The  loudest  message  we 
heard  was  unspoken.  It  was  this:  Our  readers  were  glad 
we  asked  -  because  they  care  about  their  community, 
they  care  about  their  newspapers,  and  they  want  to 
be  heard  about  both. 

You  don’t  learn  that  behind  the  walls  of  a  fortress. 
You  learn  that,  chapter  and  verse,  only  if  you  travel 
to  the  other  side  of  the  drawbridge. 


Sati  Atitotiio  is  a  major 
urban  marvel.  Ri^ht  in 
the  very  heart  of  the 
country's  lOth  largest 
city  flozvs  a  tranquil, 
tree-lined  river  of 
extraordinary  charm 
and  beauty. 

The  historic  Alamo 
complements  the  Paseo 
Del  Rio  at  id  contrasts 
the  past  zvith  the 
future — a  vibrant  and 
frrozvin^  metroplex. 

And  for  nearly  100 
years,  ever  increasitiir 
numbers  of  readers 
have  looked  to  one 
newspaper — The  San 
Antonio  Lifrht — for 
leadership. 

As  San  Antonio  frrozvs, 
so  i^rozcs  The 


Helping  others  to  help  themselves 
is  helping  us. 

“When  my  sons  graduated  from 
college  and  decided  to  continue 
their  studies,  I  knew  I  was  going  to 
need  financial  assistance  in  order  to 
help  them. 

“Since  I’ve  been  the  bookkeeper 
for  a  Donrey  company  in  Las  Vegas 
since  1961 ,  I  knew  Donrey  had  a 
student  loan  program  for  its 
employees’  children  and  I  decided  to 
apply. 

“My  application  was  approved 
and  Donrey  loaned  me  the  money  I 
needed.  Payments  on  the  loans 
would  not  begin  until  six  months 
after  graduation  and  the  interest 
rate  would  only  be  2%.  That  was 
good  news  to  me. 

“Donrey  made  it  possible  for  Brad 
to  become  a  dentist  and  he’s  now 
practicing  in  Las  Vegas.  Dan  is  in 
post  graduate  veterinarian  studies 
at  the  University  of  Arizona.  Donrey 
is  still  helping  me  with  his  education. 

“My  sons  wouldn’t  have  had  the 
opportunity  to  become  the  honor 
students  they  are,  nor  to  fulfill  their 
dreams,  if  it  weren’t  for  the  Donrey 
Media  Group.’’ 

—  Alberta  Nelson 

Our  student  loan  program  not  only 
helps  others,  it  helps  us.  Everyone 
we  help  through  our  student  loan 
program  becomes  a  contributing 
member  of  society.  And,  that  helps 
everyone. 


DONREY  MEDIA  GROUP 
920  Rogers  Avenue 
Fort  Smith,  AR  72901 
An  Equal  Opportunity  Employer 
Arkansas  •  California  •  Hawaii  •  Indiana  •  Kansas  •  Kentucky 
Missouri  •  New  Mexico  •  Nevada  •  Oklahoma  •  Texas  •  Washington 


Alberta  Nelson 
Bookkeeper 
Las  Vegas,  NV 


Let  E&P  take 
your  advertising 
to  San  Francisco 


...forANPA 

American  Newspaper  Publishers  Association  Convention 
April  25-27, 1977,  Fairmont  Hotel,  San  Francisco,  Ca. 

EDITOR  &  PUBLISHER  covers  the  ANPA 
convention  with  two  advertising/ 
editorial  packages,  providing  two-way 
communication  —  both  at  the  San 
Francisco  convention  and  back  at  the 
newspaper  plant.  Your  advertising  to  the 
convention  audience  hits  home,  too. 

ANPA  CONVENTION  ISSUE  —  April  23 

Deadline  for  space  reservations  April  11 
Deadline  for  advertising  copy  April  14 

ANPA  POST-CONVENTION  ISSUE  —  April  30 

Deadline  for  space  reservations  April  18 
Deadline  for  advertising  copy  April  21 

MAKE  YOUR  SPACE  RESERVATION  NOW 
FOR  BOTH  ANPA  CONVENTION  ISSUES! 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
(212)  752-7050 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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APRIL 

1  2 

3  4  5  6  7  8  9 
10  11  12  13  14  15  16 
17  18  19  20  21  22  23 
24  25  26  27  28  29  30 

APRIL 

16- 19— Inter-State  Circulation  Managers  Association,  Hotel  Hershey,  Her- 

shey.  Pa. 

17- 19 — Northern  States  Circulation  Managers  Association,  Radisson,  St. 

Paul  Minn. 

17-19 — Newspaper  Purchasing  Managers  Association,  Sheraton-West 
Port  Inn,  St.  Louis,  Mo. 

21-22 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

21- 24 — Louisiana  Press  Association,  New  Orleans. 

22- 24 — New  England  Newspaper  Production  Conference,  Sheraton  Way¬ 

farer  Motor  Inn,  Manchester,  New  Hampshire. 

22-24 — Nevada  State  Press  Association,  Nevada  Hotel,  Ely. 

25-27 — Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 
Scottsdale,  Arizona. 

25-27 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco,  California. 

25 — Associated  Press  annual  meeting  and  luncheon,  Fairmont  Hotel,  San 
Francisco. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Marriott  Inn,  Columbus. 

1-5 — American  Society  of  Newspaper  Editors,  Sheraton  Waikiki,  Hon¬ 
olulu. 

6 — Certified  Audit  of  Circulations,  Inc.,  Hyatt  Regency  O’Hare,  Chicago. 
6-7 — Old  Dominion  Advertising  Conference,  Virginia  Press  Association, 
Cavalier  Hotel,  Virginia  Beach. 

6-7 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

6-8 — California  Press  Photographers  Association,  Hyatt  Tahoe,  Incline 
Village,  California. 

6-8 — Ohio  Press  Women,  Hospitality  Motor  Inn,  Columbus. 

6-8 — Virginia  Press  Association  Old  Dominion  advertising  conference, 
Virginia  Beach. 

8-10 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Imperial 
Hotel,  Tokyo. 

8- 11 — New  York  State  Circulation  Management  Association,  Kutchers 

Country  Club,  Monticello,  N.Y. 

9- 13 — Suburban  Newspapers  of  America  and  U.S.  Suburban  Press,  Inc., 

Copley  Plaza,  Boston. 

12-13 — Ohio  Newspaper  Association/Buckeye  Press  Production  Confer¬ 
ence.  Heuston  Woods  Lodge,  Oxford. 

12- 14 — Florida  Newspaper  Advertising  Executives,  Colonnades  Beach 

Hotel,  Singer  Island,  Palm  Beach  Shores. 

13- 15 — Mid-America  Press  Institute  Seminar  on  Special  Sections,  Execu¬ 

tive  International  Inn,  St.  Louis,  Mo.  Airport. 

13-15— Newspaper  Food  Editors  and  Writers  Association  regional  meet¬ 
ing,  Culinary  Institute  of  Technology,  Hyde  Park,  N.Y. 

15-18— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 
Hotel,  Hollywood,  Florida. 

15-18— National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence,  Atlanta  Hilton 

18- 21 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 

Sulphur  Springs.  West  Virginia. 

19- 20 — Allied  Publishers,  Towne  Plaza,  Yakima,  Wash. 

19-28— Mid-Atlantic  Circulation  Managers  Association,  Myrtle  Beach  Hil¬ 
ton  Inn,  South  Carolina. 

19-20 — Law  and  the  Press  Conference.  Niagara  University,  Niagara  Fall, 
N.Y. 

19-21 — Florida  Press  Association.  Cocoa  Beach. 

22-25 — International  Newspaper  Promotion  Association,  Washington 
Plaza  Hotel,  Seattle. 

24-26 — Canadian  Managing  Editors,  St.  John's,  Newfoundland. 

29 — Pacific  Northwest  Daily  Newspaper  Editorial  Writers,  Sun  River,  Ore¬ 
gon. 

JUNE 

3-16 — DRUPA  77,  International  Fair  Printing  and  Paper.  Duesseldorf, 
Germany. 

8- 9 — Advertising  Research  Foundation,  Hyatt  Regency  O’Hare,  Chicago. 

9- 11 — New  York  State  Dailies  Advertising  Managers  Association,  Pine 

Tree  Point  Club,  Alexandria  Bay,  New  York. 

11-16 — ANPA/RI  Production  Management  Conference.  Anaheim  Conven¬ 
tion  Center,  Anaheim,  California. 
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Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  officesat  850  Third  Ave..  New 
York,  N.Y.  10022.  Cable  address  "Edpub.  New  York."  Second  class  postage  paid  at  New 
York.  N.Y.  and  additional  ■nailing  offices.  Printed  at  Hughes  Printing  Co.,  East 
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STRAIGHT  TALK  FROM  THE  PEOPLE  OF  TEXACO 


,Q  Can  you  guess  which 
country  does  not  have 
a  national  program  for 
strategic  storage  of  petroleum? 


Step  Two  in  Texaco’s 
National  Energy  Proposal. 

“Our  nation  is  the  only  major 
industrialized  country  that  does  not 
have  such  a  program. 

“The  United  States  needs  an 
effective  national  program  for  the 
strategic  storage  of  petroleum  so 
that  our  economy  cannot  be  crippled 
in  time  of  emergency.  It  should  be 
funded  by  the  Government,  as  a  mat¬ 
ter  of  national  security. 

“Also  for  use  during  a  national 
emergency,  there  should  be  a 
regulatory  authority  established  on 
a  stand-by  basis  to  control  the 
distribution  of  crude  oil  and 
products— but  only  for  the  duration 
of  the  crisis.” 

For  more  information  about 
Texaco’s  proposals  for  a  national 
energy  policy,  write: 

Maurice  F.  Granville,  Texaco  Inc., 
P.O.  Box  3146,  Grand  Central 
Station,  New  York,  N.Y.  10017. 


[TEXACO 


Working  to  keep  your  trust  for  75  years. 


Newsbriefs 


DRUR\77 


Worldmarket 
for  Printing 
and  Paper 


Information 
and  Progress 

For  two  weeks  DRUPA77  will  be  the  central  event 
for  printers  and  paper  converters  from  all  parts  of 
the  world.  More  than  1 ,000  manufacturers  will 
present  the  most  advanced  technology,  new 
methods  and  better  systems  for  more  economical 
production.  Please  make  use  of  the  wide  range  of 
information  on  the  following  subjects: 

Composing  •  Copy  preparation 
•  Preparation  of  printing  formes  •  Printing 
•  Paper  converting  and  bookbinding 
•  Materiais  •  Equipment. 

With  the  help  of  the  catalog  and  the  DIS 
(DRUPA-Information  System)  you  can  plan  your 
visit.  The  DRUPA  offer  of  each  exhibitor  is  stored  in 
an  EDP  system.  According  to  your  individual 
interests  this  computer  prints  out  a  list  of  exhibitors 
with  their  stand  and  hall  number  and  product 
description.  Please  use  the  attached  coupon  to 
request  further  information. 

7th  International  Fair 
Printing  and  Paper 

Duesseldorf 

June  3-16,1977 

Information:  German  American  Chamber  of  Commerce,  Inc. 

666  Fifth  Avenue,  New  York,  NY  10019 

■  ■■mm  Coupon  (or  further  Information  ■■■■■■■■ 

Return  to:  Duesseldorfer  Messegesellschaft  mbH  -NOWEA-  DRUPA'77, 
Postfach  320203,  D-4000  Duesseldorf  30,  Federal  Republic  of  Germany. 

Please  send  me/us  □  DRUPA-catalogue(s)  at  DM  15.-  each  2 

inclusive  1  voucher  for  1  DIS  roufe  plan 

□  Visitors'  prospectus  ! 

CompanyIName 

Street 

_ 

Place  and  Country 


The  city  of  Palo  Alto  has  failed  to  obtain  a  rehearing  of  a 
U.S.  Circuit  Court  of  Appeals  ruling  that  a  police  search  of 
the  Stanford  Daily  was  unconstitutional.  On  February  3,  a 
three-judge  panel  headed  by  Shirley  Hufstedler  unanimously 
adopted  the  opinion  of  District  Court  Judge  Robert  F.  Peck- 
ham  that  “a  search  presents  an  overwhelming  threat  to  the 
press’s  ability  to  gather  and  disseminate  the  news.”  On 
March  28,  the  same  panel  reported  it  had  voted  to  deny  the 
petition  for  a  rehearing  and  to  reject  the  city’s  suggestions 
for  a  rehearing  by  the  full  court.  Marilyn  Taketa,  assistant 
Palo  Alto  city  attorney,  said  the  defendants  will  file  a  writ  of 
certiari  with  the  U.S.  Supreme  Court.  The  search  was  con¬ 
ducted  in  the  offices  of  the  independent  student  newspaper 
April  12,  1971.  It  is  believed  to  have  been  the  first  by  police 
of  a  newspaper  office  in  the  U.S.  The  police  were  seeking 
photographs  of  a  sit-in  at  the  Stanford  Hospital  a  few  days 
earlier.  Nothing  was  removed  from  the  offices. 

m  Hi 

Newspapers  are  the  primary  source  of  information  about 
candidates  running  in  local  elections,  a  poll  by  The  Roper 
Organization  for  the  Television  Information  Office  shows. 
According  to  the  poll,  44%  of  the  respondents  turn  to  news¬ 
papers  for  local  election  information  while  34%  said  tv  was 
their  source. 

3k  3k  3k 

Cuba  has  refused  United  Press  International  and  Associated 
Press  permission  to  let  their  reporters  and  photographers 
cover  a  U.S. -Cuban  basketball  game  scheduled  in  Havana 
next  month.  There  was  no  explanation  for  the  denial,  accord¬ 
ing  to  a  spokesman  for  Sen.  James  Abourezk,  D-S.D.,  who 
arranged  the  game  between  a  squad  of  South  Dakota  Univer¬ 
sity  players  and  a  Cuban  team.  The  only  other  application 
rejected  by  the  Cuban  government  was  one  from  a  Miami 
television  station.  The  Cubans  approved  other  applications  to 
cover  the  games,  including  those  from  the  New  York  Times, 
Los  Angeles  Times,  Gannett  News  Service,  Knight-Ridder 
newspapers,  Newsweek  and  several  South  Dakota  papers. 
Roderick  W.  Beaton,  president  of  UPI,  asked  the  Cuban 
Ministry  of  Foreign  Affairs  to  reconsider  the  ban  on  the 
newsservice  reporters. 

*  ♦  ♦ 

Two  South  Florida  men  have  been  fined  after  pleading 
guilty  to  beating  a  Fort  Lauderdale  News  photographer  tak¬ 
ing  pictures  at  a  mobster’s  funeral. 

Frank  Biscuit!  and  Mickey  Rauso  were  ordered  by  a  Bro¬ 
ward  County  (Fla.)  circuit  court  judge  to  pay  $1,750  each 
after  they  admitted  to  attacking  photographer  Bob  East  III 
and  smashing  his  camera  equipment. 

East  was  shoved,  punched  and  kicked  as  he  attempted  to 
take  pictures  of  the  mourners  outside  the  funeral  for  reputed 
underworld  enforcer  James  “Big  Jim”  Capotorto  in  April  of 
last  year. 

The  28-year-old  photographer,  bruised,  cut  and  shaken, 
was  rescued  by  News  reporter  David  Casey  and  led  away 
from  the  scene  dazed.  He  was  later  treated  by  a  physician. 

Undercover  policemen  photographing  mourners  at  the 
funeral  took  pictures  of  the  incident  but  were  unable  to  reach 
the  scene  quickly  enough  to  apprehend  the  attackers. 

Police  pictures  of  the  beating  were  used  by  local  newspap¬ 
ers  and  television  stations,  as  professional  photographers  on 
assignment  at  the  funeral  failed  to  get  good  shots  of  the 
action.  The  police  photos  were  also  used  to  identify  the 
attackers. 

The  fine  imposed  includes  $1  ,(X)0  in  court  costs  earmarked 
for  the  state  plus  $750  to  go  to  the  Fort  Lauderdale  News  to 
pay  part  of  the  cost  of  the  damaged  camera  equipment. 
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100  Years  in  New  Orleans 
The  States-ltem  Celebrates  its  Centennial 


A  contemporary  cartoonist  lampoons  an  1891  gunbattle  between  our 
editor  (wearing  hat)  and  the  president  of  the  State  Board  of  Health. 

“For  all  the  practice  they  had,”  writes  John  Wilds  in  Afternoon 
Story:  A  Century  of  the  New  Orleans  States-ltem,*  “New  Orleanians  in 
general  and  newsmen  in  particular  were  poor  marksman.” 

Our  editors  don’t  pack  pistols  today,  but  they  needed  weapons  in  the 
brawling  port  town  in  which  this  newspaper  first  saw  light,  as  the 
Daily  City  Item,  on  June  11,  1877.  “For  the  next  hundred  years,”  says 
Wilds,  “The  States-ltem  would  not  only  record  New  Orleans  history, 
but  also  would  often  help  to  shape  it  and  play  vital  roles  in  events.” 

The  Daily  States  appeared  on  January  3,  1880,  and  the  papers  were 
merged  in  1958. 

On  our  centennial  we  still  won’t  run  from  a  fight,  but  today  we  use 
words  and  ideas,  not  bullets. 

*An  exciting  story  of  duels,  deadlines  and 
derring-do.  Available  from  the  Louisiana  State 
University  Press,  Baton  Rouge,  70803.  $9.95 

The  States-ltem 

A  Newhouse  Newspaper 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown  Janies  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


LI.  Press  and  Mobil 

The  death  of  a  newspaper  anywhere  for  any  reason  is  a 
sad  event  for  all  the  people  involved.  It  is  especially  sad,  and 
sort  of  futile,  when  one  of  the  major  reasons  has  been  the 
refusal  of  union  leaders  to  agree  to  reductions  in  make-work 
rules  and  permit  the  introduction  of  labor-saving  devices  in 
spite  of  repeated  warnings  from  management  that  both 
were  necessary  for  survival  in  the  face  of  advertising  and 
circulation  losses. 

The  Long  Island  Press  is  not  the  first  newspaper  to  suffer 
this  way.  The  history  of  newspapers  in  New  York  City  has 
prior  examples. 

Now,  an  inexperienced  “angel”  in  the  form  of  Mobil  Oil 
Corporation  announces  it  is  interested  in  acquiring  the 
plant  of  the  Long  Island  Press  and  reviving  the  newspaper. 
Its  spokesman  says  it  has  hired  a  well-known  labor  lawyer  to 
look  into  the  labor  situation  and  see  what  can  be  done  with 
the  10  unions  that  at  one  time  had  contracts  with  the  Press 
but  which  the  Newhouse  management  said  would  not  agree 
to  contract  reforms. 

One  of  the  union  leaders  has  said:  “I  think  it  would  be  a 
great  thing.  We’d  have  to  negotiate  contracts,  but  anybody 
coming  in  would  not  find  the  unions  unreasonable.” 

Of  course  not.  But  why  wasn’t  the  same  attitude  taken 
towards  the  management  “going  out?”  Why  does  a  news¬ 
paper  have  to  fold  before  union  leaders  become  “reasona¬ 
ble?” 

Police  and  reporters 

We  have  great  sympathy  for  the  public  spirited  attitude  of 
the  West  Virginia  editor  who  permitted  a  state  police 
trooper  to  pose  as  a  reporter  for  his  newspaper  for  four 
months  in  order  to  make  a  drug  investigation. 

But,  we  feel  that  no  matter  how  strongly  an  editor  might 
feel  about  helping  law  enforcement,  which  is  laudable,  this 
type  of  subterfuge  can  work  only  to  the  detriment  of  the 
press. 

The  press  in  this  country  has  almost  been  unanimous  in 
its  condemnation  of  past  CIA  practices  of  hiring  newsmen  as 
agents  or  having  its  agents  pose  as  newsmen.  Whether  it  be 
the  CIA  abroad,  or  state  and  local  police  at  home,  the  objec¬ 
tion  is  the  same. 

Is  the  person  calling  you  on  the  phone  about  a  news  de¬ 
velopment,  or  knocking  on  your  door  at  home  or  place  of 
business,  a  newsman  or  a  policeman  or  both?  Such  doubts 
about  one  reporter  can  affect  all  and  can  destroy  completely 
a  newsman’s  ability  to  develop  contacts  and  confidences  in 
pursuit  of  the  news. 
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FEEDBACK  "by  Vic  Cantone 


PASS  IT... IT'LL  AAAKE  YOU  FEEL  BETTER. 


Letters 


FOR  THE  RECORD 

E  &  P  accurately  reported  in  a  Feb¬ 
ruary  issue  that  1  was  a  Kilgore  Coun¬ 
selor  at  DePauw  University  in  Greencas- 
tle,  Ind.,  but  neglected  to  mention  that  I 
served,  as  all  Kilgore  Counselors  serve, 
for  two  weeks  only. 

Because  1  am  still  receiving  letters 
from  friends  who  read  the  item  and  be¬ 
lieve  I  have  gone  to  DePauw  perma¬ 
nently,  I  would  appreciate  your  clarify¬ 
ing  this  point. 

I  continue  to  be  a  consultant  for  the 
Gannett  Company. 

Gloria  Biggs 

♦  ♦  9|e 

I  refer  to  an  inaccuracy  that  I  detected 
in  your  story  of  February  26,  1977,  about 
the  sale  of  the  Kansas  City  Star. 

You  included  a  reference  to  “George 
E.  Burg”  as  being  included  in  the  list  of 
“overnight  millionaires  and  one  percent¬ 
ers.”  1  would  like  to  plead  guilty  to  the 
charge  but  am  not  anywhere  near  being  a 
millionaire  as  a  result  of  the  sale.  My 
middle  initial  is  R  but  anybody  reading 
the  story  is  going  to  think  I  am  the  one 
who  has  suddenly  become  rich.  I  only 
hope  the  IRS  doesn't  read  this  account 
and  start  pestering  me. 

George  R.  Burg 

(Burg  is  executive  assistant  to  the  presi¬ 
dent  of  the  Kansas  City  Star.) 

«  9fc 

COMPLAINT 

On  February  2nd,  we  sent  out  51  in¬ 
quiries,  to  51  of  the  leading  hewspapers 
throughout  the  country  on  behalf  of  a 
client.  The  inquiry  concerned  a  classified 
ad  the  client  wanted  to  run  for  sales  reps. 
It  was  in  the  form  of  a  questionnaire  at 
the  top  of  which  was  the  exact  ad  we 
wanted  to  run.  It  asked  the  earliest  Sun¬ 
day  edition  open,  deadline  and  requested 
the  exact  cost  of  the  ad,  including  a  box 
number.  It  took  3  weeks  before  we  re¬ 
ceived  replies  to  all  51  inquiries,  includ¬ 
ing  replies  to  second  request  follow-ups 
we  had  to  send  to  numerous  papers  that 
did  not  reply  to  the  first  request. 

From  among  the  5 1  papers,  our  client 
decided  to  go  into  20  immediately.  We 
sent  the  exact  ad  out  again,  with  an  offi¬ 
cial  order  and  our  check  for  the  amount 
of  the  ad  as  quoted.  We  also  asked  for  a 
tear  sheet  and  invoice  because  we 
needed  both  in  order  to  bill  our  client. 

We  have  not  received  either  tear 
sheets  or  invoices  from  7  of  the  20  pa¬ 
pers,  we  received  “pay  immediately”  in¬ 
voices  from  4,  despite  the  check  that  ac¬ 
companied  the  order,  we  did  not  receive 
either  tear  sheets,  or  invoices,  from  10 
papers  and  two  of  the  largest  newspapers 
made  serious  compositon  errors  in  the  ad 
and  we  had  to  write  to  ask  for  a  rerun. 

I  figured  out  that  during  this  program, 
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we  wrote  a  total  of  1 14  pieces  of  corres¬ 
pondence,  covered  a  period  of  8  weeks 
and  incurred  God  only  knows  what  kind 
of  a  bookkeeping  loss.  In  short,  we  really 
lost  money  on  this  deal  and  I  can  tell  you 
we  wouldn't  accept  a  classified  ad  pro¬ 
gram  again  if  it  cost  us  the  client. 

1  might  add  that  the  client  blew  his  top 
on  the  two  ads  that  contained  errors  and 
it  took  careful  explaining  that  it  was  not 
our  fault.  (He  found  out  about  the  errors 
when  two  prospects  sent  copies  of  the  ad 
with  their  resumes.) 

H.  L.  Bryson 

(Bryson  is  with  the  media  department  of 
Selmore  Advertising,  Los  Angeles.) 

*  * 

UNEMPLOYMENT 

What  have  the  newspapers  of  this  na¬ 
tion  done  to  trigger  public  discussion  of 
alternatives  to  unemployment,  a  malady 
that  has  plagued  us  too  long? 

1  would  appreciate  a  clip  of  anything 
you  have  run.  I  don't  mean  the  regular 
articles  reflecting  the  ups  and  downs  of 
the  unemployment  rate,  or  even  pieces 
on  the  effects  the  recent  energy  shortage 
had  on  production  schedules. 

I  am  interested  in  probing  newspaper 
pieces  on  proposals  for  keeping  people  at 
work  in  private  enterprise  or  on  ap¬ 
proaches  that  have  been  tried  and  suc¬ 
ceeded  or  failed  to  do  this. 

A  check  by  me  of  several  newspaper 
writing  contests — including  the  Pulit¬ 
zer — has  yielded  nothing  dealing  with 
this  problem  from  among  the  1976  en¬ 
tries.  If  that  really  has  been  a  national 
trend,  I  consider  it  an  American  news¬ 
paper  shame. 

If  you've  done  the  pieces  I  seek, 
please  send  a  copy  to  Wilson  L.  Barto, 
Ombudsman,  Trenton  Times,  500  Perry 
Street,  Trenton,  New  Jersey  08605. 

Wilson  L.  Barto 


ON-THE-SPOT 

The  editor  who  wrote  (E&P,  March 
19)  about  seemingly  misleading  photo 
coverage  of  the  presidential  call-in 
should  know  that  the  switchboard  that 
handled  calls  to  the  White  House  was  in 
operation  before  the  session  began. 

35*  DAILY®  NEWS  KOi 


Carters  CalUn 


HFS  RUNG  FROM 
Oimi  TO  NAWIUI 


That  might  clear  some  of  his  suspi¬ 
cions  about  how  newspapers,  such  as  the 
New  York  Daily  News,  happened  to  have 
photographers  on  the  spot  at  the  moment 
callers  actually  spoke  to  the  president. 

The  News  learned  from  its  Wash¬ 
ington  bureau  at  1:10  p.m. — 50  minutes 
before  air  time — that  day  that  Mark 
Fendrick  of  Brooklyn  had  reached  the 
switchboard  and  was  screened  as  an 
acceptable  questioner. 

That  gave  us  plenty  of  time  to  get  a 
reporter  and  photographer  to  Fendrick' s 
home. 

Jack  Walsh 
(Walsh  is  assistant  managing  editor, 
New  York  News.) 
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Judith  Frutig 

Western  Bureau  Chief 

The  Christian  Science  Monitor 


Like  most  Californians,  Judith  Frutig  came 
from  somewhere  else— Detroit.  But  she  brought 
reporter’s  skills  that  transfer  well:  a  genuine 
interest  in  people,  an  exploratory  nature,  and 
tenacity. . .  the  kind  of  tenacity  that  kept  her 
working  days  at  Newsweek  magazine  (during 
which  she  received  a  Detroit  Press  Club  award) 
while  nights  she  got  her  BA.  in  Journalism. 

PostrB  A.  experience  led  to  reporting 
assignments  with  the  Detroit  Free  Press  and 
the  Monitor’s’ Midwest  Bureau  in  Chicago,  and 
to  the  slot  of  Midwest  Bureau  Chief. 

'The  Frutig  fascination  with  all  facets  of 
people  and  events  spurs  her  to  explore  subjects 
with  a  humanitarian  eye.  She  translates 
abstract  issues  into  how  they  affect  people’s 
daily  lives;  she  searches  for  what  readers  need 
to  know  before  they  can  decide  whether  to  stop 
or  promote  these  effects. 

For  a  reporter  who  aims  to  detect  new 
beginnings  and  important  trends,  she  likes 
where  she  is.  Convinced  that  many  trends  get  a 
headstart  on  the  Coast,  she  sifts  and  evaluates 
them,  knowing  they  do  not  occur  in  a  vacuum  of 
13  states  but  have  broader  repercussions— 
whether  the  subject  is  weather  patterns  in  the 
fruit  orchards  or  government  austerity. 

The  Frutig  impulsion  to  communicate  what 
she’s  learned  helps  make  the  Monitor  a 
newspaper  relied  on  by  its  own  subscribers  in 
some  130  countries ...  and 
by  the  19  million  readers 
of  the  169  newspapers 
worldwide  that  subscribe 
to  The  Christian  Science 
Monitor  News  and 
Photo  Service.  A  way  of  seeing. 
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Media  concentration 
deplored  by  Udall 


By  I.  William  Hill 

Declaring  concentration  is  sometimes 
worse  than  monopoly.  Rep.  Morris  K. 
Udall,  Democrat  of  Arizona,  this  week 
(April  5)  deplored  the  trend  toward 
“chain  store  news”  represented  by  25 
newspaper  groups  controlling  more  than 
half  the  daily  newspaper  circulation  of 
the  nation. 

Udall  spoke  at  a  luncheon  of  the  Na¬ 
tional  Press  Club,  with  representatives  of 
the  Knight-Ridder,  Scripps-Howard, 
Cox  and  Booth  groups  sitting  with  him  at 
the  head  table. 

He  climaxed  his  speech  with  these 
recommendations: 

First — “The  time  has  come  for  editors 
and  publishers  to  stop  making  excuses 
for  the  dangerous  trend  towards  corpo¬ 
rate  news,  or  wringing  their  hands  about 
its  inevitability.  Its  dimensions  should  be 
faced  and  discussed.  Does  technology 
preclude  competition?  Is  there  a  short¬ 
age  of  qualified  employes  that  warrants 
concentration?  Editors  and  journalists 
should  be  thinking  and  speaking  out  on 
this  issue?  We  should  be  finding  out  what 
pressures  and  forces  are  killing  the  inde¬ 
pendent  publishers  as  an  institution — 
and  what  can  be  done  about  it.” 

Publishing  added  to  new  bill 

“Second,  while  I’m  no  enthusiast  for 
study  commissions,  the  whole  area  of 
economic  concentration  could  use  one. 
In  the  last  Congress  I  sponsored  a  bill 
which  provided  for  an  industry-by¬ 
industry  review  of  the  critical,  basic 
industries.  When  1  introduced  that  bill,  1 
noted  steel,  autos,  drugs  and  the  like  as 
subjects  for  study.  1  am  going  to  rein¬ 
troduce  that  bill  today  (April  5) — and  1 
am  adding  publishing  and  communica¬ 
tions  to  the  list.” 

Udall  said  the  commission  would  take 
three  years  to  look  over  the  affected 
industries  and,  where  there  was  poor 
performance,  prescribe  a  set  of  rem¬ 
edies. 

Such  remedies,  he  said,  might  include 
tax  code  revision,  since  it  now  shows 
“unintentional  bias  toward  centraliza¬ 
tion  and  conglomeration”;  tougher  anti¬ 
trust  laws  in  some  cases;  legislated  di¬ 
vestiture  in  others.  “We  ought  to  con¬ 
sider  every  kind  of  action  that  might 
help,”  Udall  said. 

He  went  on  to  say  his  concern  with 


concentration  in  the  newspaper  industry 
is  not  founded  on  a  fear  that  big  pub¬ 
lishers  like  William  Randolph  Hearst,  Sr. 
or  Col.  McCormick  are  seeking  personal 
political  power. 

Profit-minded 

“Today,  what  the  titans  of  the  chains 
want  is  profits — not  power— just  money. 

I  fear  that  the  quest  for  profits  and  higher 
dividends  for  their  growing  list  of  stock¬ 
holders  will  transcend  their  responsibility 
to  maintain  an  independent  and  dedi¬ 
cated  influence  in  the  community.  As  the 
diversity  of  the  American  newspaper  is 
lost — so  is  the  diversity  of  America.  We 
can  ill  afford  that  loss.” 

Udall  illustrated  his  concern  with  the 
situation  in  Tucson,  Arizona,  his  home 
town,  where  the  Tucson  Daily  Citizen 
was  recently  sold  to  Gannett. 

“I’ve  nothing  against  Gannett,”  he 
said.  “They  are  very  successful,  they 
own  73  newspapers,  they  are  based  in 
Rochester,  New  York,  and  I’m  sure  their 
executives  love  their  wives  and  children 
and  don’t  mistreat  their  pets — but  still. 
I’m  going  to  miss  the  local  ownership  at 
the  Citizen.  The  old  owners  will  remain 
in  charge  for  awhile,  but  when  this  gen¬ 
eration  passes,  even  that  vestige  of  inde¬ 
pendence  will  be  gone.” 

Repeatedly  Udall  emphasized  he  was 
not  condemning  Gannett  for  adding  to  its 
long  list  of  acquisitions.  “It  is  entirely 
lawful,”  he  said,  “and  1  suppose  it  is 
quite  profitable  for  the  buyer  as  well  as 
the  seller.  What  does  bother  me  is  that 
there  is  an  increasingly  prevalent  pattern 
here  that  has  disturbing  social  implica¬ 
tions.  I  think  everyone  is  acquainted 
with  my  continuing  interest  in  warning 
against  the  acceleration  of  bigness — of 
the  stifling  effect  concentration  has  on 
innovation  and  imagination  in  basic 
industry.” 

Udall  pointed  specifically  to  the  trend 
since  World  War  II  toward  single  news¬ 
paper  cities  as  well  as  the  growth  of  the 
chains.  He  pointed  to  the  fact  that  today, 
of  the  15(X)  cities  with  daily  newspapers, 
“97.5%  have  no  local  daily  newspaper 
competition.  And  71%  of  all  the  daily 
newspaper  circulation  is  controlled  by 
multiple  ownership  publishers.” 

He  went  on;  “If  the  trend  toward 
concentration  goes  on,  so  too  will  the 
chance  that  we’ll  lose  that  independent 
spirit  in  the  community  who  had  the 
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power  and  sometimes  the  disposition  to 
blow  the  whistle  on  the  politicians  and 
the  promoters — who  was  unafraid  of  the 
high  and  mighty.” 

In  other  parts  of  his  address,  Udall 
discussed  the  water  problems  and  energy 
problems  of  the  country. 

• 

Mobil  eyes 
revival  of 
L.  I.  Press 

Mobil  Oil  Corporation  has  made  pre¬ 
liminary  inquiries  into  the  feasibility  of 
purchasing  the  Long  Island  Press  plant 
and  reopening  the  paper. 

The  ()ueens-based  newspaper,  owned 
by  S.  I.  Newhouse,  was  closed  on  March 
25,  after  publishing  for  157  years.  Its 
daily  circulation  had  dwindled  to  256,785 
from  a  high  of  418.,028  in  1970. 

A  “corporate  decision”  was  made 
about  a  week  after  the  Press  shut  down 
to  look  into  the  possibility  of  acquiring 
the  plant  and  equipment  and  reopening 
the  paper,  said  Mobil’s  vicepresident  of 
public  affairs  Herbert  Schmertz.  “This  is 
a  continuing  management  process  that 
goes  on  all  the  time,”  he  said  about  the 
oil  company’s  decision  to  look  into  the 
new  business  venture. 

Schmertz  said  it  would  first  have  to  be 
determined  if  it  would  be  economically 
viable  for  Mobil  to  revive  the  paper  be¬ 
fore  any  serious  discussion  took  place 
with  Newhouse. 

The  biggest  stumbling  block  in  this  re¬ 
gard  would  be  whether  or  not  acceptable 
terms  could  be  reached  with  each  of  the 
10  editorial  and  craft  unions  that  were 
employed  at  the  Press.  Each  was  in  the 
process  of  negotiating  new  contracts 
with  the  paper  when  it  shut  down. 

Mobil  has  retained  labor  mediator 
Theodore  Kheel,  who  will  advise  the  oil 
company  on  the  status  of  negotiations 
betweeen  the  unions  and  the  Press  at  the 
time  the  paper  closed  and  what  it  would 
take  to  get  them  to  come  to  terms  so  the 
paper  could  be  revived. 

“We  also  have  to  check  out  many 
other  things  such  as  the  availability  of 
circulation,  marketing  opportunities, 
staffing  problems — 1  could  go  on  and 
on,”  Schmertz  said. 

Mobil  officials  have  looked  at  the 
plant,  but  that’s  apparently  as  far  as  it 
has  gone.  “We’re  not  far  enough  along  to 
talk  dollar  figures  yet,”  Schmertz  said. 

Ted  Newhouse,  general  manager  of 
the  Press,  told  E&P  (April  5),  “They 
(Continued  on  page  II) 
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Anderson  and  syndicate 
rapped  by  News  Council 


By  Jane  Levere 

The  National  News  Council  has  up¬ 
held  a  complaint  lodged  against  syndi¬ 
cated  columnist  Jack  Anderson  and  his 
distributor.  United  Feature  Syndicate, 
both  charged  with  “unfairly”  treating  a 
retraction  of  an  allegation  about  the 
Nicaraguan  government  Anderson  made 
in  a  column  published  in  1975. 

The  Council  also  ruled  that  there  is  an 
“appearance”  of  conflict  of  interest  in 
the  membership  of  Lamont  Thompson, 
vicepresident  of  Boston  tv  station  WBZ, 
on  the  City  wide  Coordinating  Council, 
an  organization  that  monitors  Boston 
school  busing.  It  further  cautioned  that 
“active  collaboration  by  all  the  major 
(Boston)  media”  on  the  Boston  Com¬ 
munity  Media  Council,  which  several 
years  ago  adopted  a  joint  statement  all 
media  carried  that  urged  compliance 
with  the  busing  order,  “could  not  avoid 
creating  the  appearance  of  collusion  and 
conspiracy  that  was  self-defeating.” 

In  addition,  the  Council,  which  met  in 
Des  Moines,  Iowa,  March  21-22,  called 
for  reexamination  of  media  practices  in 
the  news  coverage  of  terrorist  activities. 
And  it  discussed  but  reached  no  defini¬ 
tive  course  of  action  for  a  proposed 
study  of  the  concentration  of  newspaper 
ownership. 

The  Anderson  complaint,  lodged  by 
the  Nicaragua  Government  Information 
Service,  concerned  the  columnist’s  al¬ 
leged  delay  “of  more  than  a  year”  in 
producing  a  retraction  of  error  made  in  a 
column  on  the  ruling  family  in 
Nicaragua;  it  also  concerned  his 
“equivocating  and  emphasizing  old 
charges  as  a  preamble  to  his  retraction 
(which)  unfairly  preconditioned  editors 
that  the  retraction  had  little  merit.” 

The  Service  further  complained  that  it 
had  been  unable  to  obtain  a  list  of  news¬ 
papers  carrying  Anderson  from  United 
Feature  (a  list  it  wanted  to  use  to  deter¬ 
mine  which  papers  had  published  the  re¬ 
traction),  and  it  claimed  that  many 
newspapers  failed  to  publish  the  retrac¬ 
tion  or  “mutilated”  it,  thus  “unfairly 
(denying)  just  redress  to  the  offended 
parties.” 

Retraction  “mishandled” 

Pointing  out  that  it  had  received  “no 
response  from  Mr.  Anderson  or  United 
Feature  Syndicate,”  the  Council,  in  its 
ruling,  stated  that  Anderson  “mis¬ 
handled  the  retraction  on  three  grounds. 
First,  a  retraction  should  be  clearly 
stated. .  .  .  Second,  by  so  presenting  the 
retraction,  Mr.  Anderson  may  have  con¬ 
tributed  to  the  failure  of  several  news- 
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papers  to  carry  it.  .  .  .  Third.  .  .  .  the 
passage  of  13  months  (between  publica¬ 
tion  of  the  error  and  retraction)  was 
much  too  long,  in  light  of  the  obvious 
desirability  of  prompt  acknowledgment 
of  error.” 

The  Council  also  chastised  United 
Feature  Syndicate  for  disregarding  a  re¬ 
solution,  adopted  by  the  National  Con¬ 
ference  of  Editorial  Writers  in  1974,  that 
called  for  provision  of  mailing  lists  by 
syndicates  upon  request,  and  for  dis¬ 
tribution  of  replies  by  targets  of  syndi¬ 
cated  criticism. 

“Syndicates  should  adopt  a  firm  pol¬ 
icy  of  calling  editors’  attention  to  correc¬ 
tions  or  retractions  so  that  proper  use  of 
editorial  judgment  may  be  employed  by 
subscribing  newspapers,”  the  Council 
ruled. 

Reached  for  comment  in  Washington 
this  week,  Anderson  said,  “I’d  always 
thought  the  News  Council  was  a  reputa¬ 
ble  group  until  1  began  having  experi¬ 
ences  with  it.  They  have  attacked  me  on 
two  or  three  occasions,  each  time  in  the 
defense  of  some  dictator.” 

He  said  he  had  to  spend  more  than  a 
year  preparing  his  retraction  because  it 
had  taken  Nicaraguan  attorneys  chal¬ 
lenging  his  column  that  long  to  come  up 
with  “documentary  evidence”  to  sup¬ 
port  their  case. 

One  count  wrong 

“We  were  convinced  we  were  wrong 
on  one  count,  and  with  the  lawyers,  we 
made  the  change,”  the  columnist,  who 
has  twice  before  been  involved  in  com¬ 
plaints  upheld  by  the  NNC,  stated. 

Noting  that  the  “News  Council  is 
much  more  defensive  of  this  dictator 
(Anastasio  Somoza,  ruler  of  Nicaragua) 
than  his  own  attorneys,”  Anderson  add¬ 
ed,  “We  have  nothing  to  gain  by  per¬ 
petuating  error;  it  was  in  our  interest 
more  than  theirs  to  correct  (it.)” 

William  Payette,  president  of  United 
Feature  Syndicate,  had  no  comment  on 
the  Council’s  decision. 

In  the  Boston  case,  the  Council  ruled 
that  it  was  “improper  for  a  vicepresident 
(Thompson)  of  a  Boston  television 
station — an  executive  with  news 
responsibilities — to  serve  on  a  gov¬ 
ernmental  committee  (the  city-funded 
Citwide  Coordinating  Council)  with  offi¬ 
cial  responsibilities.  Such  involvement 
can  only  create  doubts  about  the  objec¬ 
tivity  and  balance  of  his  organization’s 
news  coverage.” 

And  in  reference  to  a  Massachusetts 
Senate  Committee  established  to 
examine  the  operations  of  the  Boston 
Community  Media  Council,  it  concluded 
that  the  media  “should  be  fully  prepared 


to  withstand  the  closest  scrutiny  as  a 
matter  of  normal  accountability  and 
should  welcome  any  inquiries  that  do  not 
violate  confidentiality  or  compromise 
First  Amendment  freedoms  in  any  way.” 

It  warned,  however,  that  it  disap¬ 
proved  of  any  inquiry  by  the  committee 
“directed  at  news  content. .  .  .  No  legis¬ 
lative  body  can  enact  legislation  to  regu¬ 
late  the  content  of  the  news.” 

Responding  to  recent  debate  over 
media  coverage  of  terrorist  activities,  the 
Council  stated  that  it  rejected  “as" 
unthinkable  any  notion  that  such  ac¬ 
tivities  should  not  be  reported  because 
they  are  perceived  as  ‘contagious.’  ” 

It  urged  reexamination  of  “the  dangers 
in  the  practice  of  live  coverage,  which 
precludes  full  context  or  judicious  edit¬ 
ing,”  and  also  called  for  consideration  of 
the  dangers  inherent  in  telephoning  ter¬ 
rorists  or  hostages  for  interviews. 

Finally,  the  Council  discussed  a  pro¬ 
posal  by  Loren  Ghiglione,  editor  and 
publisher  of  the  Southbridge  (Mass.) 
News  and  member  of  the  NNC’s  Free¬ 
dom  of  the  Press  committee,  to  study 
“possible  responses  to  the  increasing 
concentration  of  ownership  and  the  ad¬ 
vantages  and  disadvantages  of  those  re¬ 
sponses.” 

No  specific  course  of  action  on  the 
proposal  was  taken  by  the  Council, 
whose  financial  supporters  include  the 
Gannett  Newspaper  Foundation,  Copley 
Press,  Inc.,  Bingham  Enterprises  of 
Kentucky,  Poynter  Fund,  Capital  Cities 
Communications,  Inc.,  Denver  Post, 
Des  Moines  Register  and  Tribune,  Mil¬ 
waukee  Journal  and  Sentinel,  Min¬ 
neapolis  Star  and  Tribune,  Press  Enter¬ 
prise  Co.  of  Riverside,  Calif.,  Salt  Lake 
Tribune,  and  SWANCO  Publishing  Co. 

The  Council  also  accepted  the  resigna¬ 
tion  of  Molly  Ivins,  a  reporter  for  the 
New  York  Times.  One  of  the  original 
members  of  the  Council,  Ivins  was 
editor  of  Texas  Observer  prior  to  joining 
the  Times  last  year.  The  Times  has  re¬ 
fused  to  support  the  work  of  the  Council. 

Readers  complain 
about  photographs 

Readers  of  the  Washington  Post  ex¬ 
pressed  their  “disgust”  in  letters  to  the 
editor  that  appeared  April  5  complaining 
about  a  front  page  picture  March  31 
showing  Spanish  morticians  embalming 
victims  of  the  Tenerife  plane  disaster. 

One  asked  if  the  picture  would  be  pub¬ 
lished  “if  amongst  the  dead  were  a  next 
of  kin  of  the  editors  of  the  Post.” 

Another;  “For  a  newspaper  known  for 
its  excellence  of  journalism,  I  was  appal¬ 
led  by  that  photograph  .  .  .  That  the  Post 
chose  to  exploit  this  tragedy  and  the  grief 
of  the  mourners  by  picture  the  morgue 
and  two  morticians  embalming  a  victim’s 
body  suggests  that  a  new  low  has  been 
reached  in  the  Post’s  history  of  report¬ 
ing.  You  disgust  me.” 
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Young  assails 
tv’s  coverage 
of  incidents 

By  Jack  Barnes 

Does  Andrew  Young,  Amabassador  to 
the  United  Nations  really  favor  curbing 
the  actions  of  the  press  in  the  United 
States?  Well,  Editor  &  Pubi.isher  asked 
him  that  question  to  find  out  whether  or 
not  his  previous  thinking  on  the  matter 
has  changed. 

Young  replied,  “It  doesn’t  matter  how 
the  written  press  treats  a  story.  Those 
reporters  can  write  anything  that  they 
want  to.”  However,  he  said,  “we  have 
got  to  hold  the  visual  press  responsible 
and  the  press  must  hold  itself  responsi¬ 
ble. 

“This  man  Hamaas  Abdul  Khaalis  was 
ill  and  if  there  ever  was  a  guy  who  had  a 
right  to  be  emotionally  upset,  it  was  this 
man.  1  was  in  Washington  at  the  time 
that  they  assassinated  his  family  includ¬ 
ing  his  little  babies. 

“The  media  should  stop  to  think  be¬ 
fore  they  show  a  person  who  is  trying  to 
attract  attention  to  his  problems,”  he 
said. 

“In  picturing  a  hostage  situation,  do 
you  think  it  is  right  for  a  tv  crew  to  film 
live,  a  man  holding  a  shotgun  to  another 
man’s  head?”  Young  continued  to  chide 
the  visual  press,  “A  shotgun  at  some¬ 
one’s  head  is  not  news.  Someone  in  the 
visual  media  has  to  think,”  he  observed. 

Regulation  needed 

“Now  the  media  is  a  business  and  it 
needs  regulation  to  prevent  it  from  taking 
advantage  of  the  weaknesses  of  the 
American  public.”  He  said,  “Coverage 
of  the  Hanafi  incident  reached  an  incred¬ 
ible  low  in  journalism.” 

Young  then  criticized  the  press  cover¬ 
age  of  the  Jewish  Defense  League  at  a 
later  date  as  “not  news,  it  was  cont¬ 
rived.”  The  JDL  picketed  the  Hanafi 
headquarters  in  Washington,  D.C.  after 
the  hostages  at  the  B’Nai  Brith  were  re¬ 
leased. 

“In  light  of  the  power  of  the  visual 
media,”  Young  said,  “it  should  at  least 
be  responsible  to  its  own  industry.’’ 

In  commenting  on  the  controversy. 
President  Jimmy  Carter  said  that  he  rec¬ 
ognizes  the  complexity  of  the  problem 
and  frankly  has  no  easy  solution  in  mind. 
He  said  that  he  sees  this  as  a  problem 
that  should  be  addressed  by  the  news 
media  as  a  powerful  and  responsible  in¬ 
stitution  in  our  society.  He  added  that  he 
has  no  desire  to  seek  legislation  or 
otherwise  impose  a  solution,  and  hopes 
those  who  make  news  decisions  will 
themselves  determine  the  definable 
boundaries  of  legitimate  coverage. 

An  official  of  the  Carter  Administra¬ 
tion  said,  “When  a  person  is  killed,  in 
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good  judgment,  news  services  usually 
withhold  the  name  of  the  victim  pending 
notification  of  next  of  kin.  When  a  hos¬ 
tage  is  filmed  live  with  a  gun  to  his  head, 
how  can  the  visual  media  deliberately 
ignore  the  feelings  of  the  hostage’s  fam¬ 
ily.” 

Freedom  of  the  press  came  under  fire 
on  March  13,  during  a  news  conference 
held  by  Ambassador  Young  in  Sac¬ 
ramento,  Calif.,  when  he  told  the  press 
that  the  Supreme  Court  should  clarify 
the  First  Amendment  right  of  the  press  to 
cover  violent  events  such  as  the  Hanafi 
Moslem  takeover  in  Washington  last 
month  (E&P,  March  16). 

Revival  eyed 

(Continued  from  page  9) 

(Mobil  officials)  looked  at  the  plant  and 
that’s  all.  We’re  not  negotiating  any¬ 
thing.” 

How  much  is  the  Newhouse  group 
asking  for  the  plant?  “That’s  a  ridiculous 
question,”  he  said.  “We  haven’t  put  a 
price  on  it.” 

Should  Mobil  purchase  the  Press,  it 
would  join  the  DuPont  Company,  Sea¬ 
board  Coast  Line  Industries  Inc., 
Jefferson-Pilot  and  Blue  Chips  Stamps 
Inc.  as  major  corporations  that  operate 
major  American  newspapers.  DuPont  is 
the  owner  of  the  Wilmington  (Del.)  News 
and  Journal,  Delaware’s  largest  daily 
newspaper,  and  Seaboard  Coast  Line  is 
the  owner  of  Florida  Publishing  Co., 
which  publishes  the  Florida  Times- 
Union  and  Jacksonville  Journal.  Blue 
Chips  recently  acquired  Buffalo  (N.Y.) 
News  and  Jefferson-Pilot  owns  several 
papers. 

ironically,  Mobil  Oil  Corporation  has 
from  time  to  time  been  a  vociferous  critic 
of  the  media.  For  the  past  several  years, 
the  company  has  spent  considerable  ad¬ 
vertising  dollars  to  purchase  op-ed  space 
in  order  to  present  its  rebuttal  to  news¬ 
paper  or  tv  news  stories  about  its  indus¬ 
try. 

'  Last  year,  Atlantic-Richfield  took  con¬ 
trol  of  the  London  Observer,  a  paper  that 
was  reported  on  the  verge  of  closing 
down. 

Kennedy  appointed 
retail  ad  manager 

Effective  April  1,  Tom  Kennedy, 
former  retail  advertising  manager  of  the 
Miami  Herald,  joined  the  Dallas  Times 
Herald  as  retail  advertising  director.  The 
announcement  was  made  by  Tom 
McCartin,  executive  vicepresident. 

Positions  Kennedy  held  prior  to  the 
Miami  Herald  included  advertising  direc¬ 
tor  for  Pennysaver,  Huntington  Beach, 
Ca.  and  southeast  regional  marketing 
manager.  Burger  King  Corp. 


Stauffer  group 
buys  daily  in 
Holland,  Mich. 

Sale  of  Holland  (Mich.)  Evening  Sen¬ 
tinel  to  Stauffer  Publications,  Inc.  of  To¬ 
peka,  Kans.  was  announced  by  W.  A. 
Butler,  president  and  publisher  of  the 
17,500  circulation  newspaper. 

The  Sentinel  becomes  Stauffer  Publi¬ 
cations’  second  Michigan  daily.  The 
company  also  has  15  other  daily  news¬ 
papers,  five  radio  stations,  a  television 
station  and  a  bi-weekly  regional  news¬ 
paper  in  seven  midwestern  states. 

The  new  publisher  of  the  Evening  Sen¬ 
tinel  will  be  Donald  M.  Skogiund,  51. 
Skoglund  is  a  native  of  Kewanee,  Ill. 
who  was  previously  with  Stauffer  Publi¬ 
cations  as  circulation  manager  and  busi¬ 
ness  manager  of  Hannibal  (Mo.) 
Courier-Post  and  for  the  last  five  years 
as  general  manager  of  Arkansas  City 
(Kans.)  Daily  Traveler. 

Stanley  H.  Stauffer,  president  of 
Stauffer  Publications,  said  there  would 
be  no  other  changes  in  the  staff  of  The 
Holland  Sentinel. 

Stauffer  said  he  and  his  associates 
were  extremely  impressed  with  the 
dynamic  growth  prospects  and  the  qual¬ 
ity  of  life  found  in  the  Holland  area.  He 
said  the  company  was  very  favorably 
impressed  with  the  combination  of  in¬ 
dustrial  development  and  resort-like  liv¬ 
ing  provided  by  the  community. 

BuMer  reported  that  1009f  of  the  out¬ 
standing  common  stock  in  the  Sentinel 
Publishing  Co.  was  sold  to  Stauffer  Pub¬ 
lications.  He  declined  to  report  a  sales 
price. 

In  Michigan,  Stauffer  Publications 
owns  and  operates  Hillsdale  Daily  News. 
Largest  of  the  company’s  17  dailies  is 
Topeka  Capital-Journal ,  published 
morning,  evening  and  Sunday  with  a 
90,0(X)  daily  circulation.  Newspapers  and 
broadcasting  stations  are  owned  and  op¬ 
erated  by  the  company  in  Missouri,  Kan¬ 
sas,  Nebraska,  Iowa,  South  Dakota,  Ok¬ 
lahoma,  Texas  and  Colorado. 

Succeeding  Skoglund  as  general  man¬ 
ager  of  Arkansas  City  Daily  Traveler  is 
Donald  K.  Brazeal,  29,  who  has  been 
editor  of  Pittsburg  (Kans.)  Morning  Sun. 
Prior  to  becoming  editor  of  the  Pittsburg 
newspaper,  Brazeal  was  advertising 
manager  of  the  Shawnee  (Okla.)  News- 
Star.  He  had  also  worked  in  advertising 
sales  and  as  a  reporter  for  Topeka 
Capital-Journal. 

Joe  D.  Sullens,  47,  former  managing 
editor  of  Joplin  Globe,  will  succeed 
Brazeal  as  managing  editor  at  Pittsburg. 
He  published  a  weekly  at  Mt.  Vernon, 
Mo.  for  1 1  years  and  most  recently  has 
been  news  editor  of  Newton  Kansan, 
another  Stauffer  publication. 
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Allbritton  exchanges 
station  for  stock-cash 


By  I.  WUUam  HUI 


bought  all  of  Washington  Star  Communi¬ 
cations,  Inc.,  parent  company  of  both 


3  newspapers 
cited  by  ASPO 

Tulsa  World,  Port  Huron  (Mich.) 
Times  Herald,  and  Quincy  (Mass.)  Pa¬ 
triot  Ledger  were  named  the  winners  of 
the  1977  American  Society  of  Planning 
Officials  Journalism  Awards,  which  are 


The  financially-troubled  Washington 
Star  now  appears  to  have  a  new  lease  on 
a  long  life  with  the  announcement 
(March  31)  that  an  agreement  has  been 
reached  to  trade  away  the  company’s 
television  station  in  Washington. 

In  what  may  be  the  biggest  deal  in 
broadcasting  history.  The  Evening  Star 
Broadcasting  Co.,  owner  of  WMAL-tv, 
would  be  merged  into  Combined  Com¬ 
munications  Corp.,  a  Phoenix-based 
television  and  advertising  firm  that  also 
owns  the  Cincinnati  Enquirer. 

In  return,  Washington  Star  Communi¬ 
cations,  Inc.  would  receive  $65  million 
worth  of  non-voting  preferred  stock  in 
Combined  Communications  plus 
KOCO-tv,  an  American  Broadcasting  af¬ 
filiate  in  Oklahoma  City  that  is  now 
owned  by  Combined  Communications. 

Announcement  of  the  deal,  which  is 
subject  to  approval  by  the  Federal 
Communications  Commission,  was 
made  by  Star  Chairman  Joe  L.  Allbritton 
and  President  Karl  Eller  of  Combined 
Communications.  The  swap  and  merger 
is  estimated  to  involve  transfer  of  prop¬ 
erties  valued  at  nearly  $100  million. 

Committed  to  Star 

In  discussing  the  sale,  Allbritton  re¬ 
called  the  speculation  that  arose  after  the 
FCC  ordered  him  to  dispose  of  either 
the  Star  or  the  broadcast  properties  in 
Washington.  The  speculation  that  he 
would  retain  the  highly  profitable  broad¬ 
cast  stations,  in  preference  to  the  money¬ 
losing  newspaper,  “was  pure  speculation. 
If  1  had  wanted  to  buy  just  a  television 
station,  I  would  have  preferred  to  have 
bought  one  in  La  Jolla,  Phoenix  or 
Jacksonville,  where  maybe  the  people 
aren’t  as  nice  but  the  weather’s  better.’’ 
The  deal  being  announced,  he  said, 
should  put  an  end  to  the  speculation  and 
will  insure  additional  cash  to  aid  the  Star 
newspaper  to  expand  its  programs  for 
improvement. 

In  addition  to  the  deal  announced, 
Allbritton  said  he  has  an  agreement  in 
principle  with  a  buyer  he  wouldn’t  iden¬ 
tify  to  dispose  of  radio  station  WLVA- 
am,  Lynchburg,  Va.,  also  owned  by  the 
Star. 

Under  the  terms  of  an  FCC  ruling 
early  in  1976,  Allbritton  was  given  three 
years  to  dispose  of  either  the  Star  news¬ 
paper  or  his  broadcast  properties.  Under 
FCC  rules,  a  buyer  may  not  purchase  a 
newspaper-broadcast  combination  in  the 
same  community,  although  existing 
owners  are  allowed  to  keep  such  proper¬ 
ties  as  long  as  they  aren’t  sold.  Allbritton 
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the  newspaper  and  the  broadcast  proper¬ 
ties  in  late  1975. 

Allbritton  said  last  week  that  divesting 
WMAL-tv  and  the  Lynchburg  radio  sta¬ 
tion  will  bring  him  into  full  compliance 
with  FCC  rules,  and  it  will  have  been 
accomplished  nearly  two  years  ahead  of 
his  deadline.  Allbritton  recently  con¬ 
cluded  the  sale  to  ABC  of  the  WMAL 
radio  stations  for  $16  million — the  largest 
sale  of  a  radio  property  ever. 

Once  the  deal  announced  last  week  is 
completed,  Washington  Star  Communi¬ 
cations  will  own,  in  addition  to  The 
Washington  Star,  KOCO-tv  in  Oklahoma 
City;  WCIV-tv,  Charleston,  S.C.’; 
WLVA-tv,  Lynchburg,  Va.;  The 
Washington  Star  Syndicate;  the  York 
County  Coast  Star,  a  weekly  newspaper 
in  Kennebunk,  Maine;  and  the  Westfield 
Evening  News,  a  six-day  daily  news¬ 
paper  in  Westfield,  Mass. 

Allbritton  emphasized  the  swap  of 
WMAL-tv  and  the  sale  of  WLVA-tv  and 
the  recent  agreements  reached  with  all 
Star  labor  unions  will  cause  him  to  infuse 
new  cash  into  the  newspaper. 

He  said  that,  if  he  had  simply  sold 
WMAL-tv  rather  than  arranged  the 
swap,  such  an  action  would  not  have 
provided  long-term  financial  support  for 
the  newspaper  because  of  taxes  and 
other  reasons. 

“Now,  with  the  labor  agreements,’’ 
Allbritton  said,  “we  can  launch  a  more 
aggressive  effort  to  increase  advertising 
and  circulation  revenue.” 

Including  his  initial  investment, 
Allbritton  has  put  about  $61  million  into 
The  Star  communications  complex. 

Under  terms  of  last  week’s  agreement, 
Washington  Star  Communications  will 
receive  650,000  shares  of  a  new  class  of 
$5  cumulative,  non-voting  preferred 
stock.  This  means  the  stock  pays  the 
owner  $5  per  share  annual  dividend  and, 
if  dividends  are  not  paid,  they  accumu¬ 
late  until  payment  is  made.  The  stock 
will  have  a  redemption  value  of  $65  mil¬ 
lion,  and  Combined  Communications 
agrees  to  redeem  it  at  any  time  for  $100  a 
share  plus  accrued  and  unpaid  dividends 
to  the  extent  funds  are  available. 

The  arrangement  calls  for  $30  million 
to  be  redeemed  in  the  sixth  year  after 
issuance  and  $2.5  million  annually  in  the 
seventh  through  twentieth  years.  Mean¬ 
while,  The  Star  will  receive  $3.25  million 
a  year  in  dividends  for  the  first  five  years 
before  taxes.  Earnings  from  the  Ok¬ 
lahoma  City  television  station  will  also 
add  revenues  to  The  Star. 


given  annually  for  excellence  in  report¬ 
ing  in  the  area  of  land  use  and  compre¬ 
hensive  planning. 

The  World  won  in  the  category  of  pa¬ 
pers  with  100,000  or  more  circulation  for 
its  continuing  of  problems  of  floodplain 
management  in  the  Tulsa  area.  Reporter 
Ann  Patton  will  receive  a  $100  award  for 
her  achievement. 

A  tie  was  declared  in  the  less  than 
100,000  circulation  bracket.  The  Times 
Herald  won  for  its  special  12-page 
supplement  on  regional  government,  en¬ 
titled  “Coming  Together?”  The  Patriot 
Ledger  was  cited  for  its  5-part  series  on 
state  land-use  policy.  Reporters  Linda 
Heyboer  of  the  Times  Herald  and  Doris 
M.  Melville  of  the  Patriot  Ledger  will 
share  the  $100  award. 

Israel  Stollman,  executive  director  of 
ASPO  in  Chicago,  said  a  field  of  30 
newspapers  in  the  under- 100,000  cate¬ 
gory  and  14  newspapers  in  the 
100,000-and-over  category  were  judged. 

Colorado  daily  loses 
$100,000  libel  suit 

A  six-member  jury  deliberated  for  four 
hours  Wednesday  (March  23)  before 
finding  managing  editor  Gerald  H. 
Sharpnack,  reporters  Larry  Steward  and 
Stephanie  Brown,  and  Fort  Collins 
Newspapers  Inc.,  publisher  of  the  Col¬ 
oradoan,  guilty  of  libel. 

The  suit  won  by  William  C.  Manuel,  a 
former  director  of  the  Larimer  County 
data-processing  center,  was  filed  in  Au¬ 
gust,  1974  charging  that  articles  and 
editorials  contained  information  known 
to  be  false.  He  said  the  articles  injured 
his  reputation,  credit  standing,  and 
caused  him  mental  anquish  and  loss  of 
wages. 

Manuel,  who  now  works  in  Mas¬ 
sachusetts,  was  awarded  $100,000  in  ac¬ 
tual  and  compensatory  damages.  He 
originally  had  asked  for  $657,000. 

Sharpnack  said  the  newspaper  would 
appeal. 


Adman  promoted 

Gordon  R.  Black,  previously  assistant 
retail  advertising  manager  of  the  News- 
Journal  papers,  Wilmington,  Delaware 
has  been  promoted  to  retail  advertising 
manager.  Black  came  to  the  News- 
Journal  papers  in  1971  as  a  retail  sales¬ 
man. 
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Survivor  sells 
interview  to 
highest  bidder 

One  angle  developed  in  coverage  of 
the  recent  mining  disaster  in  Pennsyl¬ 
vania  was  an  exclusive  first-person  ac¬ 
count  by  Ronald  Adley,  the  only  sur¬ 
vivor,  commissioned  by  the  Associated 
Press  and  made  available  to  all  its  print 
and  broadcast  members. 

Adley’s  account  of  the  122  hours  he 
was  trapped  in  the  mine  was  purchased 
by  AP  for  an  undisclosed  amount,  execu¬ 
tive  editor  Lou  Boccardi  said.  He  said 
the  wire  service  “wanted  not  just  an  in¬ 
terview  but  (Adley’s)  own  first-person 
account  that  we  could  by-line  and  pro¬ 
mote  as  we  did.” 

He  added  that  AP’s  exclusivity  ex¬ 
pired  with  the  appearance  of  the  series, 
covering  the  period  it  was  in  print  and 
the  day  after. 

H.  L.  Stevenson,  UPI  editor-in-chief, 
said  this  week  that  he  “had  heard  reports 
that  some  sort  of  bidding  was  about  to 
take  place  (for  the  Adley  story),  but  we 
told  our  people  that  we  were  not  in¬ 
terested  in  any  sort  of  bidding  or  com¬ 
petition  for  exclusive  articles. 

“We  thought  we  had  had  sufficient 
coverage  during  the  period  and  im¬ 
mediately  after  the  rescue  and  saw  no 
need  to  go  further,”  he  stated. 

The  AP  obtained  the  story  largely  be¬ 
cause  of  repeated  efforts  by  Lee  Lind¬ 
ner,  AP  Philadelphia,  to  work  with  the 
Adley  family. 

Lindner  told  e  &  phe  made  a  request  in 
writing  to  Mrs.  Adley  for  an  interview 
with  the  miner  before  he  was  rescued, 
only  to  learn  through  an  intermediary 
“that  it  would  have  to  be  her  husband’s 
decision  to  talk  to  anybody.” 

Nor  was  Adley,  said  Lindner,  particu¬ 
larly  communicative  about  his  experi¬ 
ences  once  he  was  rescued. 

“He  wouldn’t  attend  a  press  confer¬ 
ence  at  his  hospital,  his  doctor  said  he 
wasn’t  feeling  up  to  it,”  the  reporter 
noted. 

Lindner  said  he  was  subsequently  ap¬ 
proached  by  Adley’s  lawyer,  “who 
asked  if  we  were  interested  in  buying 
(Adley’s)  story  or  paying  him  for  it.  He 
said  he  would  check  with  others  (about 
buying  it)  at  the  same  time.” 

Arrangements  for  the  AP  to  purchase 
the  story  were  made  March  10,  and  the 
following  day  Lindner  spent  several 
hours  with  Adley,  taping  his  account. 

By-lined  “By  Ronald  Adley,  as  told  to 
Lee  Lindner,”  the  three-part  series,  ran 
March  16-18.  Illustrated  with  photos  by 
AP  Harrisburg  photographer  Paul 
Vathis,  it  was,  said  Lindner,  “virtually 
(Adley’s)  words  in  a  condensed  form.” 

According  to  Boccardi,  the  AP  has  re¬ 
ceived  “no  negative  comment  on  the 
series.” 
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“I’m  well  aware  of  the  notion  of 
‘checkbook  Journalism,’  but  you  have  to 
look  at  the  thing  at  a  more  broad  sense  of 
what  was  involved,”  he  said. 

“We  had  been  involved  in  a  news 
event  ten  days  before  and  wanted  to 
carry  a  supplemental  report  of  a  very 
distinctive  sort.  Without  this  arrange¬ 
ment  it  would  not  have  been  possible  to 
say  it  was  (Adley’s)  own  story  with  his 
name  on  top  of  it. 

“We  compensated  him  (Adley)  for  it 
and  we  don’t  feel  at  all  sheepish  about 
it,”  Boccardi  stated. 

UPI,  noted  Stevenson,  has  “as  a  rule 
gotten  away  from  the  old  days  of 
‘checkbook  journalism.’  From  time  to 
time  we  are  approached  about  rights  to 
individual  stories.  We  consider  each  on 
its  merits  but  generally  it’s  not  felt  that 
we  should  get  into  heavy  and  frequently 
high  bidding.” 

Charles  Madigan,  UPI  bureau  chief  at 
Harrisburg,  Pa.,  who  also  had  reporters 
on  the  mine  disaster  scene,  said  “I  think 
it  stinks.  What  is  going  to  keep  the  next 
figure  in  the  next  news  story  from  say¬ 
ing,  ‘Okay — I’m  available  to  the  highest 
bidder.’  ’’  Madigan  added,  “I  don’t 
know  that  is  Ronald  Adley’s  story.” 

There  were  rumors  at  the  mine  scene 
that  the  National  Inquirer  offered 
$10,000  for  the  miner’s  story,  and  repor¬ 
ters  joked  that  the  first  message  Adley’s 
wife  sent  him  when  he  was  discovered 
alive  was  not  to  give  out  any  free  inter¬ 
views. 

• 

Murdoch  daily  sued 
by  ex-reporter 

Aziz  Shihab,  a  former  reporter  for  San 
Antonio  Express-News,  alleges  in  a  law¬ 
suit  against  the  publishing  comptmy  and 
its  editor  and  publisher  Charles  O.  Kil¬ 
patrick  that  his  superiors  would  “sen¬ 
sationalize”  stories  he  submitted  for 
publication  and  then  use  his  byline  on 
these  stories  over  his  protest. 

Shihab,  who  worked  for  the  paper 
from  1%7  to  1975,  said  he  tried  to  resign 
to  save  his  reputation,  but  Express- 
News  officials  refused  to  accept  his  res¬ 
ignation  and  decided  instead  to  fire  him. 

Shihab  said  he  allowed  himself  to  be 
interviewed  by  reporters  working  on 
stories  about  yellow  journalism  in  San 
Antonio  that  were  reported  late  last  year 
in  a  state  magazine. 

Shihab  said  company  representatives, 
in  an  effort  to  exonerate  the  Express- 
News  from  yellow  journalism  charges 
detailed  in  report,  made  “false,  defama¬ 
tory  and  libelous”  statements  that  were 
designed  to  detract  from  his  character. 

The  Express-News  is  owned  by  K. 
Rupert  Murdoch,  who  also  publishes  the 
weekly  National  Star  and  New  York 
Post. 


Papers  hire 
larger  share 
of  j-graduates 

Daily  and  weekly  newspapers  have 
hired  a  larger  share  of  the  1976  jour¬ 
nalism  graduates  than  they  did  the  year 
before.  Dailies  hired  22.8%  of  the  grads, 
up  from  16.8%  in  1975;  the  proportion  of 
grads  hired  by  weeklies  increased  to 
9.4%  in  1976  from  6.4%  in  1975. 

The  Newspaper  Fund’s  1976  employ¬ 
ment  report  shows  that  a  larger  percen¬ 
tage  of  the  journalism  graduates  found 
media  work  (63.8%)  in  1976  than  in  1975 
(60.4%). 

The  Fund’s  survey  received  responses 
from  62%  of  the  graduates  surveyed  in  a 
random  sampling  procedure. 

Of  those  who  entered  media  work, 
60%  needed  less  than  two  months  to  find 
their  first  jobs;  43.5%  had  jobs  or  had 
accepted  offers  before  graduation. 

The  Fund  found  that  47.8%  of  the 
graduates  were  news-editorial  majors. 
Other  journalism  grads  majored  in  adver¬ 
tising  (15.5%),  public  relations  (8.8%), 
broadcasting  (7.9%),  and  general  media 
studies  (6.4%).  Of  the  news-editorial 
majors,  52.8%  found  daily,  weekly,  or 
wire  service  work.  However,  34.5%  said 
they  never  applied  for  a  daily  newspaper 
job. 

Last  year’s  graduates  found  work 
most  abundant  in  the  eastern,  midwest- 
em  and  southern  U.S,  Few  jobs  were 
found  in  New  England,  the  Far  West  and 
Southwest  into  Arkansas  and  Louisiana. 

Starting  media  salaries  for  graduates 
remain  at  a  median  range  of  $151-$  160 
per  week.  The  majority  (84.2%)  were 
earning  more  than  $131  per  week;  66.1% 
were  earning  between  $131-$210  per 
week;  10.9%  were  earning  from  $211- 
$250  per  week;  and  7.2%  were  earning 
more  than  $250  per  week.  Public  rela¬ 
tions  grads  were  above  the  median  for  all 
grads.  They  earned  from  $191-$200  per 
week.  The  median  salary  range  for  grads 
entering  daily  newspaper  work  was 
$141-$  150 — the  same  as  in  1975. 

Males  comprised  53.4%  of  the 
graduates;  females  (46.6%).  The  number 
of  minorities  remained  fairly  stable  at 
about  6%  of  the  1976  class. 

Of  those  in  non-media  activities  or 
jobs,  8.1%  were  in  law  and  graduate 
schools  and  8.1%  were  unemployed; 
5.2%  were  in  sales  work;  3.5%  in  man¬ 
agement;  and  10. 1%  in  other  fields,  in¬ 
cluding  the  military  and  non-joumalism 
teaching. 

Of  those  who  had  media  internships 
before  graduation,  41%  worked  for  daily 
newspapers;  14.5%  for  weeklies;  13.7% 
in  public  relations;  10.5%  for  television 
and  6.9%  for  radio  stations.  Nearly  half 
of  the  respondents  said  they  had  at  least 
one  journalism  internship  before  gradua¬ 
tion  from  college. 
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Newspaper  Ad  Bureau’s 
persistence  pays  off 


By  John  Consoli 

When  Miles  Laboratories  begins  its 
$700,000  national  ad  campaign  for  Alka 
Selzer  in  newspapers  later  this  year,  it 
will  be  the  outgrowth  of  three  years  of 
persistent  selling  by  the  Newspaper  Ad¬ 
vertising  Bureau. 

The  full  page  ads  will  run  in  news- 


women.  The  caption  the  day  after  the 
match  to  read:  “Hai  Karate  made  me 
overconfident”  if  he  lost  or  “With  Hai 
Karate  how  could  I  lose”  if  he  won. 

The  agency  was  excited  about  the 
concept,  but  the  client  wasn’t,  according 
to  Kurtz.  A  few  months  later,  he  re- 


and  Volkswagon — but  too  few  in  Kurtz’ 
mind. 

“Its  so  obvious  and  so  simple,  but  so 
few  advertisers  do  it,”  Kurtz  said. 

The  Newspaper  Ad  Bureau,  after 
more  than  300  showings  of  its  “Sports 
Spectacular”  and  health  and  beauty  aid 
presentations,  has  not  given  up.  The  pre¬ 
sentations  are  constantly  being  updated 
with  new  figures  to  support  Kurtz’  con¬ 
tention  that  the  newspaper  audience 
level  the  day-after  a  major  sporting  event 
is  significantly  higher  than  normal  daily 
circulation.  Thus,  an  advertiser  can  get  a 
bonus  readership  for  the  same  rate. 


papers  covering  about  40%  of  the  coun¬ 
try,  in  conjunction  with  five  major 
holidays — July  4,  Labor  Day,  Thanks¬ 
giving,  Christmas  and  New  Year’s.  The 
campaign  is  the  rolling  out  of  a  test  cam¬ 
paign  that  ran  in  the  Syracuse  news¬ 
papers  last  year. 

While  the  allocation  to  newspapers  is 
relatively  small  when  compared  to  the 
multimillion  dollar  campaign  planned  for 
Alka-Selzer  in  tv,  radio  and  magazines 
this  year,  it  can  be  looked  at  by  the 
newsp,tper  industry  as  a  major  break¬ 
through  if  one  remembers  that  three 
years  ago,  Alka  Selzer  was  running  no 
national  newspaper  ads  at  all. 

One  reason  Miles  Laboratories  took 
such  a  long  time  in  being  convinced  was 
that  it  was  airing  award  winning  tv  spots. 
Its  spicy  meatball  commercial  is  still  one 
of  the  all-time  tv  classics. 

To  go  along  with  that,  national  health 
and  beauty  aid  advertisers  over  the  years 
have  simply  come  to  believe  that  they 
can  reach  their  target  audience  better 
with  tv.  In  1975,  for  example,  only  3%  of 
the  overall  national  ad  budget  of  health  & 
beauty  aid  advertisers  was  spent  in 
newspapers,  compared  to  85%  in  tv. 
Newspaper  share  grew  slightly  in  1976, 
but  the  difference  is  still  overwhelming. 

“Most  national  advertisers  think  of 
newspapers  as  merely  coupon  carriers,” 
said  Don  Kurtz,  Newspaper  Ad  Bureau 
vicepresident  in  charge  of  health  & 
beauty  aid  sales.  “This  is  wrong.  There 
are  a  whole  lot  of  ways  to  use  news¬ 
papers  creatively.” 

In  1974,  Kurtz  set  out  to  convince 
Miles  Lab  and  its  agency  Wells,  Rich  and 
Greene  that  running  an  Alka-Selzer 
newspaper  ad  tied  into  a  prominent 
sporting  event  on  the  day  following  that 
sporting  event  would  get  above  average 
exposure. 

The  concept  is  to  prepare  two  versions 
of  the  ad  and  instruct  the  paper  to  run  the 
appropriate  one  depending  on  the  out¬ 
come.  For  example,  when  Bobby  Riggs 
met  Billie  Jean  King  in  the  “battle  of  the 
sexes’’  tennis  match,  Riggs  had  been 
doing  tv  commercials  for  Hai  Karate  after 
shave — the  ones  where  beautiful  young 
women  chased  after  him  when  they 
picked  up  his  after  shave  scent. 

One  example  was  to  run  an  ad  pictur¬ 
ing  Riggs  surrounded  by  beautiful  young 
14 


turned  with  some  other  ideas  including  a 
suggestion  that  the  Alka  Selzer  ads  be 
tied  into  major  holidays.  Still  no  buy. 


The  morning  after  the  New  York  Mets 
won  the  World  Series  in  1%9,  the  Daily 
News  sold  250,000  extra  newsstand 


Just  in  case 
Thanksgiving 
knodet 
fhestttfHng 
otttdsfou. 


Holiday  tie-in  ad 


Finally  in  December  of  1975,  Alka 
Selzer  decided  to  run  a  full  page  ad  in  a 
test  market.  The  ad  ran  just  before  New 
Year’s  Day  and  the  copy  read:  “Only 
two  more  days  to  Alka  Selzer.  Happy 
New  Year.” 

On  April  15  of  last  year,  another  full 
page  ad  ran  that  read:  “Income  tax  relief 
from  Alka  Selzer.”  The  ad  also  con¬ 
tained  a  lOe  off  coupon,  that  enabled  the 
company  to  measure  the  pulling  power  of 
the  ad.  Next  came  “Happy  Fifth  of  Ju¬ 
ly”  and  then  a  Thanksgiving  ad  follow.  A 
decision  was  made  to  go  to  a  multi¬ 
market  campaign  this  year  using  the 
same  theme. 

Some  national  advertisers  have  used 
the  holiday  tie-in  or  sports  tie-in 
concept — Johnny  Walker  Red  and 
Johnny  Walker  Black  Scotch.  Seagram’s 


copies,  he  said.  The  same  New  York 
News  will  print  100,000  extra  newsstand 
copies  after  a  heavyweight  boxing 
championship  held  in  New  York. 

The  circulation  of  the  Detroit  Free 
Press  rose  2 1%  when  the  Tigers  were  in  a 
pennant  drive  a  few  years  back,  said 
Kurtz,  and  the  Pittshtirf>h  Press  reported 
selling  76.399  extra  copies  the  day  after 
the  Steelers  won  the  Superbowl  in  1976. 
The  Pittshiirf>h  Post-Gazette  had  56,413 
in  added  circulation  that  same  day. 

In  both  Oakland  and  San  Francisco, 
the  daily  newspapers  showed  increases 
in  readership  the  day  after  the  Oakland 
Raiders  won  the  1977  Superbowl.  Kurtz 
wonders  why  more  papers  don’t  play  up 
this  fact  on  their  own. 

Kurtz  has  prepared  a  list  of  about  30 
( Continued  on  page  32) 
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PICTURES  OF  THE  YEAR 


Editor  &  Publisher  Magazine  presents  a  gallery  of 
first  place  newspaper  category  winners  in  the  34th 
Annual  Pictures  of  the  Year  competition  and  exhibi¬ 
tion,  pages  1 5-22. 

The  contest,  largest  of  its  kind,  is  jointly  spon¬ 
sored  by  the  University  of  Missouri  School  of  Jour¬ 
nalism  and  the  National  Press  Photographers  As¬ 
sociation,  under  an  educational  grant  from  Nikon, 
Inc.  A  total  of  $10,000  in  cash,  cameras,  and 
trophies  will  be  awarded  to  winners  gathered  for 
Photojournalism  Day  ceremonies  April  1 3  on  the  Col¬ 
umbia  campus. 


After  viewing  9,000  photographs  entered  in  vari¬ 
ous  categories  during  three  days,  five  judges  named 
Bruce  Bisping,  Minneapolis  Tribune,  as  Newspaper 
Photographer  of  the  Year.  Bisping  moved  from  third 
place  in  last  year's  competition  to  the  top  award.  He 
is  a  1975  graduate  of  the  Missouri  School  of  Jour¬ 
nalism. 

Robert  Madden,  National  Geographic  was 
awarded  the  Magazine  Photographer  of  the  Year 
title,  and  the  World  Understanding  Award  for  work 
best  portraying  common  purposes  of  mankind  went  to 
Mark  and  Dan  Jury  for  their  book  "Gramp." 

— Lenora  Williamson 
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SPORTS  PICTURE  STORY— 

Barry  Edmonds 
Flint  (Mich.)  Journal 
"Motor  cross  crash"  excerpts 


Photographer  and  friends 
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RICH  FRISHMAN,  Pioneer  Press,  Wilmette,  Illinois,  now 
freelancing  in  Chicago,  won  these  two  first  awards.  The 
photo  excerpted  from  his  picture  story  on  a  blind  San 
Francisco  musician.  Bill  Barker,  is  shown  below. 


SPORTS  FEATURE— 

"Communicating" 


FEATURE  PICTURE  STORY— 
"Silent  eyes  screaming  songs" 
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CAPAIGN  '76— 
Nancy  Wamecke 
Nashville  Tennessean 
"Political  Escape" 


GENERAL  NEWS  or  DOCUMENTARY— 
Don  Black 

Binghamton  (N.Y.)  Sun-Bulletin  &  Press 
"Vice-Presidential  salute" 
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FEATURE  PICTURE— 
Dave  La  Belle 
Go/eta  (Calif.)  Today 
"Life  i$  full  of  obstacles" 


PICTORIAL— 

Philip  Gould 
Dallas  Times  Herald 
"Group  ballet" 
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EDITORIAL  ILLUSTRATION— 
Val  Mazzenga 
Chicago  Tribune 
"Chicago's  loss" 
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The  more  m  can  put 
all  this  power  to  work, 
the  easier  it  will  be 

to  keep  us  running 
and  warm. 


mm 
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It'll  be  awhile  before  a  lot  of  Americans 
thaw  out  and  forget  the  Winter  of  77. 

One  thing  it  made  clear  was  that  our  country 
has  a  real  energy  problem.  Natural  gas,  the 
fuel  that  heats  more  than  half  of  America’s 
homes,  is  in  short  supply,  and  meeting 
demand  is  difficult. 

And,  we’ve  got  problems  with  our  domestic 
oil  supply.  We  now  have  to  import  over  40%  of 
our  oil  needs.  In  three  years,  this  figure 
is  expected  to  reach  50%. 

What’s  going  to  ease  the  situation? 

A  combination  of  things. 

We’ve  got  to  find  and  develop  more 
domestic  oil  and  gas.  That’s  top  priority.  But, 
we’ve  also  got  to  get  busy  expanding  and 
developing  other  sources  of  energy. 


America  has  more  coal  than  any  other  country 
in  the  free  world.  It’s  a  logical  candidate 
to  help  ease  the  burden  carried  by  oil  and  gas. 
Nuclear  energy  can  be  a  big  help,  too. 

And  solar  power  can  make  a  contribution. 

And  while  we’re  developing  all  of  these, 
we  can’t  overlook  another  source  of  energy 
that’s  readily  available  to  us— our  conservation 
efforts.  The  National  Petroleum  Council  has 
estimated  that  American  families  could  save 
1 4%  of  the  energy  used  in  their  homes. 

Over  the  course  of  a  year,  that  would 
save  as  much  oil  as  our  country 
imports  in  one  month. 

And  that’s  a  lot  of  [ 

energy  for  a  strong  E  JITI 

America.  ' 
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Newsweek  wins  reversal  Shopper  goes  out 
of  racial  bias  ruling  of  business 


Canadian  publisher 
buys  6  stations 

Paul  Desmarais,  chairman  of  Power 
Corp.,  and  Quebec  City  lawyer  Claude 
Pratte  have  completed  negotiations  for 
the  purchase  of  six  Ontario  radio  and 
television  stations,  Pratte  said. 

The  stations  are  CKWS-tv,  CKWS-am 
and  CFMK-fm  of  Kingston  Ont.  all 
owned  by  Frontenac  Broadcasting  Co. 
Ltd.  and  CHEX-tv,  CHEX-am  and 
CFMP-fm  of  Peterborough,  Ont.,  all 
property  of  Kawartha  Broadcasting  Co. 
Ltd. 

Desmarais  owns  several  Quebec 
newspapers  including  the  Montreal 
dailies  La  Presse  and  Montreal-Matin 
through  Gesca  Ltd.  and  Pratte  has  in¬ 
terests  in  three  Quebec  City  radio  sta¬ 
tions. 

The  two  men  have  agreed  to  form  a 
new  holding  company  to  purchase  the  six 
Ontario  stations.  The  company  will  be 
independent  of  their  Quebec  media  hold¬ 
ings. 

An  agreement  has  been  signed  for 
purchase  of  100%  of  all  stock  in  the  six 
stations,  but  the  sale  is  still  subject  to  the 
approval  of  Canadian  Radio-television 
and  Telecommunications  Commission. 

A  CRTC  spokesman  has  said  it  would 
not  be  possible  to  hold  hearings  into  the 
sale  until  the  end  of  this  summer. 


The  Washington,  D.C.  Court  of 
Appeals  reversed  a  ruling  March  28  by 
the  D.C,  Commission  on  Human  Rights 
that  Newsweek  had  been  “guilty  of  racial 
discrimination”  when  it  fired  Samuel  F. 
Yette,  a  black,  from  its  Washington 
bureau. 

The  opinion,  which  held  that  “the 
commission’s  findings  of  fact  in  this  case 
were  incomplete  .  .  .  and  not  supported 
by  substantial  evidence,”  also  threw  out 
a  commission  order  that  Newsweek  pay 
Yette  $1000  in  damages  and  $20,000  in 
attorneys’  fees. 

And  it  dismissed  an  order  that  the 
magazine  establish  an  affirmative  action 
program  to  hire  and  promote  blacks,  and 
to  report  to  Washington’s  Office  of 
Human  Rights. 

The  court  said  the  commission  had 
based  its  ruling  on  Yette’s  feeling  that  he 
was  fired  for  racial  reasons,  not  on  any 
factual  evidence.  It  also  charged  the 
commission  with  failure  to  consider  evi¬ 
dence  (from  Newsweek),  “some  of  it  un¬ 
contradicted,”  that  Yette  had  been  fired 
because  his  work  was  unsatisfactory. 

Attorneys  for  the  city  of  Washington 
declined  to  comment  on  whether  the 
case  would  be  appealed  to  the  U.S.  Su¬ 
preme  Court. 


The  Contra  Costa  Advertiser,  a  shop¬ 
per  which  filed  an  amended  complaint 
(March  24)  accusing  Dean  Lesher’s  East 
Bay  Newspapers,  Inc.,  of  antitrust  viola¬ 
tions,  announced  (March  26)  that  it  is 
ceasing  publication. 

Thomas  Hench,  the  Advertiser’s  pub¬ 
lisher,  said  his  last  edition  would  be 
Tuesday.  He  said  the  Advertiser  had  a 
circulation  of  50,000. 

Hench  had  accused  the  defendants  in 
U.S.  District  Court  of  publishing  a  rival 
shopper  at  a  loss  and  of  selling  advertis¬ 
ing  below  cost  in  an  effort  to  drive  him 
out  of  business  in  violation  of  the  Sher¬ 
man  and  Clayton  antitrust  laws. 

A  similar  suit  was  filed  against  Lesher 
by  Eugene  Worrell,  owner  of  Pittsburg 
(Calif.)  Post-Dispatch. 

Lesher,  who  publishes  seven  dailies 
and  15  weeklies  in  California  including 
five  dailies  in  the  East  Bay  said  a  similar 
suit  by  Hench  was  dismissed  in  state 
court  a  year  ago. 

“Hench  came  into  our  territory  and 
did  well  at  first.  He  took  some  accounts 
away  from  us.  But  then  we  got  the  ac¬ 
counts  back  by  straight  selling. 

“We  did  not  sell  below  cost.  We  are  a 
very  profitable  operation,”  added 
Lesher. 


1. 
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For  the  latest  news  on  no'&uh, 
turn  to  StateFann. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  *'*i^"’* 

INSUHikNCi 
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"CONVERTING  TO 

A  B'® 

BUT  WE  HAD  Mm 


Merto  F.  Yeager 
Production  Manager 
The  Daily  Breeze 
Torrance,  California 


"As  you  can  imagine,  converting  a  plant  like  1 
ours  from  letterpress  to  offset  is  a  monumental 
job.  But  one  big  area  we  didn't  have  to  worry: 
about  was  our  plateroom— we  just  turned  " 
that  over  to  Western" 

This  is  Merle  Yeager  of  the  Daily  Breeze 
speaking— and  the  Daily  Breeze  is  another 
smooth-running  operation  that  Western  Litho 
Plate  had  the  pleasure  of  helping  during  their 
trying  days  of  conversion. 

If  you  are  converting  to  offset  or  Di-Litho, 
you  might  want  to  consider  Western's  complete 
plateroom  conversion  package.  We'll  lay  out  and 
design  your  plateroom— train  your  people  and 
supply  you  with  everything  you  need— machinery, 
plates  and  chemistry  .  .  .  and  follow-up  service, 
too— co#ft//i(/a/ follow-up  service  to  keep  you 
operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  or  call  our 
toll-free  number  800/325-3310.  We  will  send 
you  a  package  of  literature— or  have  a  Technical 
Representative  call  if  you  wish. 


Merle  Yeager  inspecting  plates  with  Gene  Alexander. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


Community  leaders  express 
opinions  on  news  coverage 


A  survey  of  community  leaders  in 
Minneapolis  by  the  Star  and  Tribune 
shows  areas  where  the  newspapers  are 
doing  less  than  acceptable  job  in  news 
coverage. 

While  the  community  leaders  believe 
the  papers  are  doing  a  good  job  covering 
hard  news,  they  feel  the  papers  could  do 
better  in  analysis,  explanation  and  lead¬ 
ership,  the  publisher  told  employes  in  the 
February  edition  of  Newsmakers,  the 
newspaper  house  organ. 

The  project  was  developed  by  the  pub¬ 
lisher’s  office  as  a  way  to  find  out  what 
community  leaders  were  thinking. 

“As  a  relative  newcomer  last  sum¬ 
mer,”  said  publisher  Don  Dwight,  “1 
was  anxious  to  get  a  good  sense  of  com¬ 
munity  priorities  and  to  talk  with  knowl¬ 
edgeable  people  about  the  strengths  and 
shortcomings  of  The  Star  and  the 
Tribune.  1  was  not  satisfied  by  my 
catch-as-catch-can  conversations  with 
people  whom  1  was  meeting. 

“I’ve  long  been  aware  that  newspa¬ 
pers,  especially  large  metropolitan  papers, 
think  that  they  are  communicating  each 
day  and  they  do  not  see  that  daily  publi¬ 
cation  is  just  one  part  of  the  process.  The 
transmission  part. 

“They  are  partially  sensitive  to  the  re¬ 
ceiving  aspect  and  clearly  are  ignorant  to 
the  third  element  of  full  communications, 
that  element  called  closing  the  loop  or,  in 
the  jargon,  feedback. 

“Moreover,”  Dwight  said,  “1  had 
been  here  long  enough  to  know  that 
some  people  were  critical  of  the  Min¬ 
neapolis  newspapers  for  what  they  con¬ 
sidered  the  fortress  mentality  at  425  Port¬ 
land.  If  1  wanted  to  learn  what  commun¬ 
ity  leaders  were  thinking,  I  had  best  go  to 
them.” 

The  13  members  of  the  Operations 
Committee  plus  five  alternates  were  as¬ 
signed  eight  names  for  a  total  of  144  per¬ 
sons  in  the  community,  to  be  inter¬ 
viewed. 

The  assortment  fell  into  three  major 
groups:  business-finance,  government- 
politics,  and  civic  organization;  and  five 
smaller  groups — education,  legal,  labor, 
religion  and  the  arts. 

There  were  three  topics  for  inquiry: 
What  do  the  respondents  think  is  the 
most  important  or  critical  problem  facing 
the  Twin  Cities  community? 

How  do  they  think  that  the  newspa¬ 
pers  are  covering  that  area  of  concern? 

What  can  the  newspapers  do  to  contrib¬ 
ute  to  the  conununity  well  being? 

“Since  1  didn’t  know  what  to  expect,” 
said  Dwight,  “I  was  unprepared  for  the 
willingness  of  Twin  Citians  to  share  their 
opinions  and  counsel.  I  got  buried.” 

He  emphasized  that  the  survey  was 
not  a  public  opinion  poll  but  “a  highly 
26 


subjective  measure  of  concerns  evinced 
by  men  and  women  who  care  deeply 
about  their  community.” 

Here  are  some  of  their  comments  on 
coverage  of  problems  they  identified  as 
the  most  critical  during  a  survey  by 
members  of  the  Operations  Committee. 

Property  tax — “We  emphasize  what 
politicians  say  and  ignore  what 
businessmen  say.” 

Government  spending — “We  don’t 
challenge  spending  practices.” 

District  schools  bankrupt — “Too 
much  on  the  negative  side  of  education.” 

Anti-business  climate — “Balanced  but 
incomplete.” 

Moral  degradation — “More  active  role 
needed.” 

Justice  for  minorities — “More  inves¬ 
tigative  reporting.” 

Government  financing — “Okay  on 
breaking  news,  insufficient  on  implica¬ 
tions.” 

Americanism  and  loyalty — “Too 
much  attention  to  hippies.” 

Apathy  toward  energy  crisis — “Papers 
do  well.” 

Revitalization  of  downtown — “Good 
on  specifics,  poor  on  overall  plan.” 

The  results  also  showed  frequent  urg¬ 
ing  for  the  newspapers  to  promote  posi¬ 
tive  thinking.  “The  flip  side  of  that  coin 
is  that  we  are  too  negative,”  said 
Dwight. 

• 

Publisher  appeals 
tax  assessment 

Appeal  has  been  filed  with  the 
Hartford,  Conn.,  Board  of  Tax  Review 
by  the  Hartford  Courant  for  a  reduction 
in  the  $4.7-million  personal  property  as¬ 
sessment  on  new  presses  installed  in  a 
recently-completed  plant  addition. 

Richard  H.  King,  treasurer  of  the 
morning-Sunday  newspaper,  said  that 
the  presses  should  not  have  been  as¬ 
sessed  at  their  full  value,  since  they  did  not 
begin  operating  for  more  than  two 
months  ^ter  the  October  1  assessment 
date. 

ANR  named  ad  rep 
for  15  weeklies 

Banner  Publishers  of  Camden,  South 
Carolina,  has  appointed  American 
Newspaper  Representatives  to  act  as  rep 
for  national  advertising  for  its  15  weekly 
newspapers. 

Fourteen  of  the  Banner  newspapers 
are  located  in  South  Carolina  and  the 
15th  in  North  Carolina.  The  papers  have 
a  combined  circulation  of  50.400. 


General  reporting 
award  from  SDX 
won  by  LA.  Times 

A  series  of  reports  by  the  Los  Angeles 
Times  on  civic  problems  in  Long  Beach, 
Calif.,  which  linked  many  of  the  prob¬ 
lems  to  direct  and  surreptitious  participa¬ 
tion  in  local  government  affairs  by 
executives  of  the  Long  Beach  Indepen¬ 
dent  Press-Telegram,  has  won  the  Soci¬ 
ety  of  Professional  Journalists,  SDX 
award  for  general  newspaper  reporting  in 
the  45th  annual  Sigma  Delta  Chi  Awards 
for  Distinguished  Service  in  Journalism. 

The  judges  in  the  reporting  category 
for  newspapers  noted  that  the  winning 
Los  Angeles  Times  series  had  performed 
a  “unique  and  long  overdue  service  in 
reporting  on  the  performance  of  the 
press.” 

The  series  was  done  by  reporter  Mike 
Goodman  and  staff  writer  George  H. 
Reasons. 

Wall  Street  journal  won  the  SDX 
award  for  public  service  for  its  coverage 
of  corporate  payoffs.  Judges  were  im¬ 
pressed  by  WSJ’s  continuing  coverage  de¬ 
spite  “real  or  implied  pressure  from  ad¬ 
vertisers.” 

Joe  Rigert,  Minneapolis  Tribune,  won 
the  foreign  correspondence  award  for  his 
15-part  series  on  racial  conflict  in  south¬ 
ern  Africa.  He  spent  six  weeks  in  Africa. 

Bruce  Fitz,  photographer,  Madison 
(Wis.)  Capital  Times  won  the  photo 
award  for  his  shot  of  Sen.  Henry  Jackson 
being  spat  upon  by  a  bystander  during 
the  presidential  campaign. 

Paul  Szep,  Boston  Globe,  won  the 
award  for  editorial  cartooning  for  his 
caricatures,  and  George  W.  Wilson, 
chief  editorial  writer,  Philadelphia  In¬ 
quirer,  won  best  editorial  writing  for  a 
series  of  editorials  which  offered  solu¬ 
tions  on  alternatives  to  actions  being 
suggested  by  the  city. 

Maxine  Cheshire  and  Scott 
Armstrong,  Washington  Post,  won  in  the 
Washington  correspondence  category 
for  their  reports  of  efforts  by  South 
Korea  to  buy  influence  in  Washington. 

National  president  Richard  Leonard, 
editor,  Milwaukee  Journal,  will  present 
the  society’s  bronze  medallions  and 
plaques  to  the  winners  April  30  in  San 
Diego  at  an  awards  banquet  to  be  held  in 
conjunction  with  a  western  conference  of 
the  SDX  members,  April  29-30. 

• 

$25,000  reward 

Detroit  News  is  offering  a  $25,000  re¬ 
ward  for  information  leading  to  the  arrest 
and  conviction  of  the  kidnap-slaying  of 
Tirtiothy  King,  an  Oakland,  Mich,  youth. 
The  reward  is  the  highest  ever  by  the 
newspaper  under  its  “Secret  Witness” 
program,  which  is  credited  with  solving 
46  homicides. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 

ROCKWEU-NSS  PCS/PM 
CU1S  STARTUP  WASTE 


CHICAGO  —  Using  techniques 
perfected  and  proved  over  an  eight- 
year  period,  the  Rockwell-Goss  Press 


Control  System/Page  Area  Reader 
(PCS/PAR)  has  scored  a  major  vic¬ 
tory  over  the  costly  problem  of  offset 
paper  waste. 

The  first  PCS/PAR  installation  at 
the  Appleton  Post  Crescent,  Apple- 
ton,  Wisconsin,  has  shown  that  this 
sophisticated  Rockwell-Goss  elec¬ 
tronic  system  will  achieve  better 
than  salable  copies  at  startup. 

The  result  in  paper  waste  reduc¬ 
tion  adds  up  to  significant  savings  — 
especially  considering  the  $  153/ton 
rise  in  newsprint  costs  over  the  last 
six  years. 

But  the  implication  for  offset 
plants  of  all  sizes  goes  beyond  news¬ 
print  savings.  PCS/PAR  also  means 
time  savings.  Improvement  in  print¬ 
ing  quality.  And  optimum  use  of 
available  manpower. 


To  quote  Henry  G.  Starck,  Produc¬ 
tion  Manager  of  the  Appleton  paper, 
"For  us,  the  PCS/PAR  has  taken  the 


guesswork  out  of  ink  setting  and 
has  helped  us  arrive  at  a  consistent 
product!’ 

Rockwell-Goss  marketing  v.p.  Les 
Kraft  describes  PCS/PAR  as  "a  com¬ 
pletely  integrated  system,  produced 
to  suit  the  requirements  of  news¬ 
paper  production.  It  exactly  matches 
the  characteristics  of  our  double 
width  presses,  and  can  be  tailored  to 
meet  the  requirements  of  any  size 
installation,  from  single  press  plants 
to  the  largest  newspaper  production 
system.  We  believe  it  is  markedly 
superior  to  any  competitive  system 
on  the  market!’ 

How  PCS/PAR  works . 

Minicomputers  in  the  PCS  and 
PAR  consoles  enable  the  system  to 
perform  the  otherwise  time-consum¬ 
ing  job  of  presetting  ink  and  cutoff 


Press  Control  System  console 


register.  These  settings  are  so  accu¬ 
rate  that  one  man  can  fine  tune  and 
complete  them,  thus  freeing  the  rest 
of  the  press  crew  for  other  necessary 
tasks. 

Using  a  video  display  terminal,  an 
operator  programs  the  system  for  a 
run.  He  does  this  by  coding  in  data 
such  as  number  and  location  of 
pages,  sections,  color  placement,  etc. 
The  system  then  sets  compensators 
and  adjusts  ink  feed  to  the  setting 
predetermined  by  the  PAR. 

The  PAR  setting  is  based  on  copy 
density  and  is  accomplished  by 
means  of  a  pushbutton  panel 
through  which  the  operator  iden¬ 
tifies  the  edition,  section,  page  and 
other  data  (information  about  color 
pages,  multiple  burns,  etc.).  The 
page  negative  is  fed  into  the  reader, 
which  optically  scans  each  column 
area  and  stores  the  resulting  data  in 
computer  memory  for  use  by  the 
PCS. 

Once  the  press  is  running,  the 
operator  needs  only  key  in  the 
correction  information  from  the 
pushbutton  keyboard  of  the  PCS 
console.  The  PCS  takes  over  and 
makes  the  corrections. 

(continued  on  Page  2,  Col.  3) 


In  test  runs  of  identicid  pages,  PCS/PAR  provided  salable  copies  at  stEU't  of  run. 
PCS/PAR  startup  settings  gave  more  uniform  density  thtm  pressmen  were  able  to 
achieve  by  manual  adjustment,  even  by  the  end  of  the  run. 


Video  Display  Terminal 


Page  Area  Reader  and  computer 


2.  THE  RCX:KWELL  GRAPHIC 


New  Rockwell-Goss 
Cosmo  system  called 
cost-effective  answer 
to  industry  need 


CHICAGO  —  Rockwell’s  Graphic 
Systems  Division  recently  intro¬ 
duced  a  new  Cosmo-Offset  press  sys¬ 
tem  that  is,  according  to  marketing 
v.p.  Les  Kraft,  highly  cost  effective. 
He  said  the  new  system  is  not  only  a 
response  to  the  problem  of  high 
newspaper  operating  costs,  but  a 
very  effective  answer. 

The  press  system,  designed  to  give 
medium-sized  newspapers  excellent 
halftone  and  color  reproduction, 
boasts  a  series  of  improvements  — 
some  made  possible  by  new  advances 
in  technology  and  some  the  result  of 
close  attention  to  customer  usage 
and  customer  feedback.  There’s  a 
new  2-arm  automatic  reel  stand,  a 
new  folder,  a  new  tabloid  slitter  and 
various  unit  improvements,  includ¬ 
ing  a  fold-down  step  for  easy  access  to 
all  parts  of  the  unit  during  cleanup; 
new  ink  foimtain  seals;  new  water 
stops;  and  additional  safety  features. 
Real  reel  economy 

The  new  Rockwell-Goss  2-arm 
automatic  reel  stand  is  available  at 
a  more  moderate  investment  than 
the  renowned  3-arm  R-T-P  —  and 
with  no  sacrifice  in  performance.  It 
offers  excellent  tension/register  con¬ 
trol  —  including  full  control  during 
the  paste  cycle.  It  can  reduce  paper 


waste  (especially  on  color  runs)  due 
to  its  new  running  belt  tension  sys¬ 
tem.  It  features  modular  construc¬ 
tion,  factory  assembled,  wired  and 
plumbed,  for  less  costly  installation 
and  ease  of  maintenance.  And  it’s  de¬ 
signed  to  prevent  web  breaks  even 
during  red  button  stops. 

Versatile  folder 

The  new  Cosmo  folder  has  a  50,000 
pph  geared  speed,  96-page  capacity, 
a  50"  to  62"  web  width  range  and  a 
22% "cutoff.  Its  standard  features  in¬ 
clude:  Infinitely  variable  web  width. 
Running  pin  release  adjustment.  A 
convenience  package  of  pneumati¬ 
cally  operated  nipping  rollers,  trol¬ 
leys  and  main  drive  clutch.  Tabloid 
slitters  on  lower  formers.  And 
chrome-plated  formers.  Optional 
folder  features  include  an  electro¬ 
pneumatic  kicker  —  10  to  100 
papers,  a  skip  slitter  and  formers 
drilled  for  air. 

Warm  reception  anticipated 

Commenting  on  the  new  Cosmo’s 
future,  Kraft  pointed  out  that  the 
Cosmo  line  is  enjoying  very  good  ac¬ 
ceptance  in  the  industry.  "Based  on 
past  Cosmo  sales)’  he  said,  "we’re 
very  optimistic  about  the  new 
Cosmo’s  reception  in  the  industry. 

"We  know  how  the  industry  hun¬ 


gers  for  advances  that  will  help  trim 
costs,  and  the  new  Rockwell-Goss 
Cosmo  system  is  another  result  of 
our  continuing  effort  to  satisfy  that 
hunger.” 


pcs/nui  (continued  ) 

System  flexibility 

A  basic  PCS/PAR  configuration 
includes:  A  central  processing  unit. 
A  video  display  terminal.  A  tele¬ 
type.  One  or  more  PAR  imits.  One 
rcS  console  per  folder.  One  receiver 
per  unit  and  per  folder.  More  com¬ 
ponents  can  be  added  for  backup  or 
to  meet  the  production  requirements 
of  any  size  newspaper  plant. 

The  system’s  flexibility  doesn’t 
stop  with  its  ability  to  meet  all  size 
requirements, 
however.  As  Tom 
Chapman,  super¬ 
visor  of  Rockwell- 
Goss  Computer 
Development, 
says,  "The  PCS/ 

PAR  provides 
us  with  a  tech¬ 
nological  growth  Tom  Chapman 
system  to  meet  the  future  needs  of 
the  industry.  Already  we  can  offer 
the  system  with  a  special  feature  — 
presetting  and  controlling  of  damp¬ 
ening  right  from  the  PCS  —  in 
addition  to  all  its  other  functions!’ 
Waste  reduction  study 

In  connection  with  the  design  of 
this  system,  the  problem  of  offset 
waste  has  been  the  subject  of  an 
intensive  year-long  study  by 
Rockwell-Goss  engineers.  They 
found  convincing  evidence  that  sig¬ 
nificant  improvements  can  be  made 
—  even  at  large  multipress  dailies  — 
in  the  area  of  press  operating  proce¬ 
dures  as  well  as  in  the  equipment 
itself 

For  a  free  copy  of  this  study,  write 
on  your  letterhead  to  the  address 
shown  below. 


For  more  information  on  any  of  the 
products  mentioned,  write  Graphic  Sys¬ 
tems  Div.,  Rockwell  International, 
3100  South  Central  Ave.,  Chicago, 
111.60650. 

Rockwell  International 

...whefe  science  gets  down  to  business 


Rockwell-Goss  Cosmo-Offset  press  at  Montreal  Offset 


Publication  increase;  Court  extends  stay  Press  group  competes 

staffers  promoted  in  Texas  execution  with  shopper  papers 


This  month,  the  74-year-old  Spring- 
field  (Ore.)  News  becomes  Oregon’s 
second  tri- weekly  with  editions  Tuesday, 
Thursday  and  Saturday. 

The  move  from  twice  weekly  publica¬ 
tion  is  being  made  in  April  as  the  news¬ 
paper’s  anniversary  month,  according  to 
publisher/editor  David  J.  Nelson.  His 
father,  John  W.  Nelson,  who  retired  last 
December,  purchased  the  newspaper 
with  two  partners  in  April,  1954.  The 
Nelsons  later  bought  out  the  other 
partners.  David  Nelson  was  named 
publisher/editor  last  April. 

New  appointments  and  management 
changes  include:  Cynthia  Anderson — to 
news  editor;  Warren  Hill — to  newly  cre¬ 
ated  position  of  business  editor,  and  the 
transfer  of  Jim  Gregory  from  news  to 
circulation  manager.  Dennis  Pfaff — 
moves  from  parttime  writing  to  succeed 
Gregory. 

Anderson  has  been  in  charge  of  the 
copy  desk  for  the  past  year,  having  been 
promoted  from  reporter.  She  formerly 
was  a  reporter  and  copy  editor  for  the 
Eugene  (Ore.)  Register-Guard;  Hill,  a 
staff  member  since  1%5,  at  one  time 
owned  and  operated  two  weekly  news¬ 
papers  in  Wisconsin  before  moving  to 
the  staff  of  the  Casper  (Wyo.)  Morning 
Star  and  Tribune-Herald  in  1956;  moving 
to  Oregon  in  1%3  and  serving  as  assis¬ 
tant  publisher  of  the  Stayton  Mail.  Greg¬ 
ory  has  been  with  the  Springfield  News 
since  June  of  last  year. 

• 

K-Mart  and  Payless 
sell  National  Enquirer 

Payless  drug  chain  and  K-Mart’s 
Canadian  division  have  started  selling 
National  Enquirer. 

The  Enquirer  said  Payless,  which  op¬ 
erates  two  subsidiary  chains.  Hart  Drugs 
and  Value  Giant,  have  installed  racks  in 
all  of  its  84  stores  after  a  test  showed 
sales  of  more  than  2(X)  copies  a  week. 

K-Mart’s  Canadian  division  stores 
have  ordered  racks  for  about  70  stores. 
The  Enquirer  said  384  racks  have  been 
installed  and  sales  are  averaging  more 
than  120  copies  per  store  per  week. 

Circulation  of  the  Enquirer’s  February 
21,  issue,  featuring  “Roots”  and  Freddie 
Prinze  on  the  cover,  sold  5,701,497 
copies,  a  new  sales  record  for  the  paper. 
The  Enquirer  said  the  sale  was  27% 
above  the  average  sale  for  the  first  half  of 
1976  as  reported  to  ABC  and  represented 
an  increase  of  1,510,563  copies  over  the 
comparable  issue  a  year  ago.  The  previ¬ 
ous  record  sale — 5,451,820 — was  set  by 
July  6,  1976  issue  featuring  predictions 
for  the  second  half  of  the  year. 
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The  Supreme  Court  this  week  refused 
to  review  a  death  sentence  imposed  on  a 
Texan  whose  electrocution  could  be  the 
first  to  be  televised. 

However,  the  court  extended  a  stay  of 
execution  for  the  Texan,  Jerry  L.  Jurek, 
so  he  can  argue  in  the  U.S.  District  Court 
that  the  state  courts  had  violated  his  fed¬ 
eral  rights  by  allowing  him  to  be  rep¬ 
resented  by  an  “inept”  lawyer,  who  was 
later  suspended  from  practice. 

The  new  counsel  for  Jurek  also  plans 
to  argue  that  his  right  to  privacy  was 
violated  by  the  January  ruling  by  a  Dallas 
federal  judge  that  executions  of  state 
prisoners  can  be  telecast  by  a  station  act¬ 
ing  as  a  pool  for  all  electronic  media. 

Editorial  page  ed 
starts  a  magazine 

Tim  Creery,  editorial  page  editor, 
Montreal  Gazette,  is  leaving  the  news¬ 
paper  to  start  a  magazine  devoted  to  the 
“Canadian  Confederation  debate.’’ 
Creery,  a  correspondent  for  13  years 
with  Southam  News  Service,  said  the 
52-page  magazine  called  Report  on  Con¬ 
federation  will  be  sold  on  newsstands. 
He  said  the  magazine  will  give  a  full  ac¬ 
count  of  arguments  for  and  against 
Quebec  separation. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


.  3/30  4/5 

Affiliated  Publications  (AMEX)  .  11%  11% 

Combined  Communications  Corp.  (NYSE)  22  21% 

Capitol  Cities  Comm.  (NYSE)  .  45V4  44% 

Cowles  Comm.  (NYSE)  .  13  1414 

Dow  Jones  (NYSE)  .  32  31 

Gannett  (NYSE)  .  33%  33% 

Gray  Comm.  (OTC)  .  1314  1314 

Harte  Hanks  (NYSE)  .  27ye  26y4 

Jefferson  Pilot  (NYSE)  .  27y2  26% 

Knight-Ridder  (NYSE)  .  32y2  32y4 

Lee  Enterprise  (AMEX)  .  24  23y2 

Media  General  (AMEX)  .  16%  16% 

Multimedia  (OTC)  .  22y2  21% 

New  York  Times  (AMEX)  .  ISya  17y2 

Panax  (OTC)  .  4y2  4y2 

Post  Corp.  (Wise.)  (OTC)  .  19  17% 

Quebecor  (AMEX)  .  E’/e  E’/e 

Southam  Press  (CE)  .  20  20 

Speidel  (OTC)  .  26y2  26% 

Thomson  Newspapers  (CE)  .  12y2  12y2 

Time  Inc.  (NYSE)  .  34ye  33 

Times  Mirror  (NYSE)  .  2iy0  21 

Toronto  Star  (CE)  .  14%  14% 

Washington  Post  (AMEX)  .  23ye  23% 

SUPPLIERS 

Abitibi  (CE)  .  11%  10% 

Addressograph  Multi.  (NYSE)  .  ^^'/t  10% 

Altai  r  (OTC)  .  3yB  O'/a 

Berkey  Photo  (NYSE)  .  4%  4% 

Boise  Cascade  (NYSE)  .  32%  32 

Compugraphic  (NYSE)  .  33^4  33% 

Compuscan  (OTC)  .  av»  8% 

Crown  Zellerbach  (NYSE)  .  40y4  40% 

Cutler-Hammer  (NYSE)  .  41 '/a  42y4 

Digital  Equipment  (NYSE)  .  43%  41 

Domtar  (AMEX)  .  15%  15% 

Dow  Chemical  (NYSE)  .  SB’/a  37 

Dymo  (NYSE)  .  11  lO'/a 

ECRM  (OTC)  .  .  . 

Eastman  Kodak  (NYSE)  .  70%  67% 

Eltra  (NYSE)  .  29%  OO'/a 


Louisiana  Press  Association’s  adver¬ 
tising  rate  and  data  book  will  include  in¬ 
formation  of  free  circulation  papers 
owned  by  LPA  member  newspapers. 

LPA  said  by  starting  its  own  shopper 
information  program,  it  will  be  able  to 
give  “our  member  owned  free  papers  the 
same  competitive  advantage  in  selling 
against  local  free  paper  competition.” 

The  shoppers  in  the  state  recently  or¬ 
ganized  their  own  association  called  the 
Louisiana  Newspaper  Association. 
LNA’s  purpose  is  to  sell  advertising  at 
the  state  and  national  level  and  to  try  to 
change  state  statutes  to  allow  shoppers 
to  be  chosen  as  official  journals  by  delet¬ 
ing  the  second  class  mailing  permit  re¬ 
quirement. 

• 

Toomey  rejoins  paper 
as  publisher 

Dennis  Toomey,  publisher.  Fall  River 
(Mass.)  Herald  News,  has  returned  to  his 
duties  at  the  Ingersoll  Newspaper. 
Toomey  replaces  Wendell  Harbert,  who 
had  served  as  acting  publisher  in 
Toomey ’s  absence.  Harbert  is  no  longer 
with  the  paper. 


Georgia  Pacific  (NYSE)  .  33%  32% 

Grace,  W.R.  (NYSE)  .  29  28y4 

Great  Lakes  Paper  (CE)  .  29  29 

Great  No.  Nekoosa  (NYSE)  .  28%  29y4 

Harris  Corp.  (NYSE)  .  34%  35'% 

International  Paper  (NYSE)  .  56%  56 

Itek  Corp.  (NYSE)  .  14%  ^AV^ 

Kimberly  Clark  (NYSE)  .  43%  42y4 

Log  Electronics  (OTC)  .  SVz  5Vi 

Logicon  (AMEX)  .  15  14% 

MacMillan,  Bloedel  (CE)  .  24  24 

Minnesota,  Min.  and  Mfg.  (NYSE)  .  SO'/a  49y2 

Optronics  International  Inc.  (BSE)  .  .  . 

Rockwell  Inti.  (NYSE)  .  33%  33'% 

Southland  Paper  (OTC)  .  29y2  29 

Southwest  Forest  Ind.  (NYSE)  .  S’/a  9 

Sun  Chemical  (NYSE)  .  20y2  20% 

Wood  Industries  (AMEX)  .  3y4  3'/t 

White  Consolidated  (NYSE)  .  25y4  26% 


Parish  assigned 

John  H.  Parish  has  been  named  East¬ 
ern  Region  vicepresident,  U.S.  publisher 
division,  Abitibi-Price  Sales  Corp.  Parish 
replaces  Walter  1.  Tenney,  Jr.,  who  has 
assumed  new  duties  in  Des  Plaines,  111. 
as  vicepresident.  Western  Region,  com¬ 
mercial  division.  Parish  is  headquartered 
in  New  York. 

Roe  leaves  Paddock 

Arthur  Diaz  has  been  named 
vicepresident-general  manager  of  Pad- 
dock  Corporation,  Arlington  Heights,  Ill. 
He  replaces  David  A.  Roe,  who  is  no 
longer  with  the  newspaper  group. 
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Newspeople  in  the  news 


TO  DIRECT  EXPAN¬ 
SION — Roger  Parkinson  has 
been  named  director  of 
administrative  services  for 
the  Washington  Post  and 
will  continue  as  assistant 
to  Mark  J.  Meagher,  pres¬ 
ident  of  the  newspaper  di¬ 
vision  of  the  company,  and 
direct  expansion  planning 
and  the  satellite  printing 
project.  He  joined  the  Post 
in  May  1975.  and  had 
charge  of  special  projects 
including  conversion  of  ad¬ 
vanced  news  sections  to  a 
new  computerized  cold  type 
composition  process. 

Ralph  P.  Stkphens,  former  advertising 
manager  of  The  New  Yorker  magazine 
— appointed  advertising  manager  of  the 
Newport  (N.H.)  Arpiis-Champion. 
Stephens  was  with  the  magazine  26 
years  and  has  also  been  a  consultant  to 
the  New  York  Times. 

*  *  * 

John  Mariinc; — from  circulation-ad¬ 
vertising  manager  of  the  ValleylAloha 
Times,  Beaverton,  Oregon  to  marketing 
manager  for  the  Times  Publications 
weekly  group. 

Also;  Denis  Ring,  Valley  Times 
circulation — to  circulation  manager  of 
the  Valley/Aloha  Times.  Larry  Porath 
— from  ad  service  layout  to  ad  service 
manager  of  the  Valley/Aloha  Times. 
Dave  Haugh,  ad  manager.  Forest  Grove 
News-Times — replacing  Mike  Tom,  who 
returns  to  his  native  Hawaii.  Leslie 
Ross — from  Valley  Times  ad  service  de¬ 
partment  to  display  ad  sales.  Tim  Addle- 
man,  recent  Oregon  State  University 
graduate — joined  the  Times  in  display 
advertising.  Martha  Rhodes — from  re¬ 
ceptionist  to  ad  service  department.  Val¬ 
ley  Times,  and  Norma  Hanseord — joined 

Times  classified  ad  sales  staff. 

*  *  ♦ 

Frank  R.  Gaiti — named  assistant  cor¬ 
porate  controller  of  The  New  York 
Times  Company.  Gatti,  presently  direc¬ 
tor  of  financial  reporting,  joined  the 
Times  Company  in  1974  from  the  ac¬ 
counting  firm  of  Haskins  &  Sells,  where 
he  was  a  senior  accountant. 
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TO  CITY  EDITOR— 
Diane  L.  Borden  has  been 
named  city  editor  of  the 
Bellingham  (Wash.)  Her¬ 
ald,  replacing  RICHARD 
BEARDSLEY.  Borden  most 
recently  has  been  a  copy 
editor  for  the  Denver  Post 
and  before  that  managing 
editor  of  the  weekly  Lari¬ 
mer  County  Guardian  in 
Colorado  and  associate 
editor  of  the  Colorado 
Springs  Sun. 


NEW  POST — David  Starr, 
senior  editor  of  the  New- 
house  newspaper  group, 
supervisorof  the  Newhouse 
News  Service  and  editorial 
consultant  to  the  Newhouse 
family,  has  been  appointed 
publisher  of  the  Springfield 
(Mass.)  Union-News-Re¬ 
publican.  He  will  continue 
in  his  senior  editor  duties. 
Starr  was  editorof  the  Long 
Island  (N.Y.)  Press  from 
1969  until  it  ceased  publi¬ 
cation  March  25. 


NAMED  PRESIDENT— Syd¬ 
ney  R.  Cook,  publisher  and 
treasurer  of  the  Springfield 
(Mass.)  Morning  Union, 
Daily  News  and  Sunday  Re¬ 
publican,  has  been  named 
president  of  the  three  news¬ 
papers  and  also  continues 
as  treasurer.  Cook,  with 
the  Springfield  Newspa¬ 
pers  for  more  than  55  years, 
became.publisher  in  1968. 


John  A.  Howes,  political  writer  for  the 
Macomb  (Mich.)  Daily  named  chief  of 
the  Lansing  bureau  of  Panax  newspa¬ 
pers.  Howes  succeeds  Robert  Berg,  who 
resigned  to  become  executive  assistant 
for  public  affairs  to  Michigan  Gov.  Wil¬ 
liam  G.  Milliken.  James  Bush  remains 
with  the  bureau  and  will  serve  as  assis¬ 
tant  bureau  chief. 

*  *  * 

Ronald  Tidrow,  13-year  employee  of 
the  Breckenridge  (Texas)  American — 
named  mechanical  superintendent  to 
succeed  Jack  Womble — retired  after  30 
years  of  service. 

♦  ♦  ♦ 

Jim  Henderson,  formerly  of  the  Tulsa 
World — to  Dallas  Times  Herald  news 
staff.  Sharon  Churcher,  who  has  been 
with  the  Wall  Streel  Journal,  to  Times 
Herald  as  reporter. 

9fc  :|c  :|c 

F.  M.  McKinney,  employee  relations 
director  for  the  Kansas  City  Star  and 
Times — named  business  manager.  His 
father  Frank  S.  McKinney,  resigned  re¬ 
cently  as  general  manager  after  40  years 
with  the  papers. 

^  4c 

Dick  Connor,  assistant  sports  editor  of 
the  Denver  Post — named  Colorado 
sports  writer  of  the  year  for  the  seventh 
time  in  eight  years  by  the  National 
Sportscasters  and  Sports  Writers  As¬ 
sociation.  He  has  been  with  the  Post  12 
years. 


New  roles  for  three  employees  at  the 
Bridgewater  (N.J.)  Courier-News  have 
been  announced:  Daniel  T.  Van  Atta — 
named  editorial  systems  manager; 
Michael  A.  Sweeney — assistant  editorial 
systems  manager,  and  Michael. 
Stortz — assistant  production  systems 
coordinator. 

Van  Atta  joined  the  Courier-News  in 
1972  following  three  years  reporting  for 
the  Rochester  (N.Y.)  Democrat  & 
Chronicle.  He  will  continue  as  principal 
environmental  writer.  Sweeney  joined 
the  Courier-News  in  1972  as  municipal 
reporter  and  in  November,  1975  was 
promoted  to  his  present  position  as  assis¬ 
tant  night  editor,  which  he  retains. 
Stortz,  has  been  a  Courier-News  printer 
since  1965. 

4c  ak 

Bill  Ahern — retiring  from  New  Haven 
(Conn.)  Newspapers  May  4  after  25 
years.  He  has  served  as  sports  writer, 
city  editor,  and,  more  recently,  as  col¬ 
umnist. 

4c  4c  4t 

Robert  G.  Frazier,  production  direc¬ 
tor,  San  Bernardino  Sun-Telegram — to 
production  director  of  Cocoa  (Fla.)  To¬ 
day. 

4c  4c  4c 

Richard  Eder,  with  the  New  York 
Times  since  1954 — appointed  drama 
critics  to  succeed  Clive  Barnes,  who 
continues  as  dance  critic  starting  in  the 
Fall. 
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N ewspeople  in  the  news 


EDITORIAL  APPOINTMENT— David 
Mozzarella  has  been  named  editor  of 
Bridgewater  (fi.J.) Courier-News.  Moz¬ 
zarella  has  been  foreign  editor  and 
analyst  at  Gannett  News  Service  in 
Washington  for  the  past  year.  He 
joined  Gannett  in  1976  after  having 
been  an  Associated  Press  writer  and 
editor  for  nearly  10  years,  and  manag¬ 
ing  editor  of  the  Rome  (Italy)  Daily 
American  for  four  years.  Mozzarella 
succeeds  Donald  C.  Johnson,  who  has 
joined  the  editorial  board  of  the  Cam¬ 
den  (N.J.)  Courier-Post. 


Ernie  Azlein, night  editor  of  the  Denver 
bureau  of  the  Associated  Press — 
elected  president  of  the  board  of  direc¬ 
tors  of  the  Denver  Press  Club,  and 
Chuck  Green,  executive  city  editor  of 
the  Denver  Post — vicepresident. 

Hfi  ifi 

Walter  S.  McGowan,  Jr. — named  di¬ 
rector  of  the  office  of  public  information. 
University  of  Connecticut.  He  joined  the 
office  in  1%6  and  had  been  acting  direc¬ 
tor  since  November.  Formerly  Mc¬ 
Gowan  was  Hartford  bureau  manager  for 
UPl  and  had  been  on  the  staff  of  the  l^ew 
Britain  Herald. 

*  *  * 

Janice  Dobbins — to  chief  of  the 
Jackson  (Tenn.)  San's  Gibson  County 
Bureau,  Trenton.  She  joined  the  Sun  in 
1976  after  serving  as  editor  of  the  weekly 
Springjield  (Tenn.)  Herald. 

:|c  :|c  9{c 

Donald  E.  Karkow — appointed 
community  relations  manager  of  the 
Racine  (Wis.)  Journal  Times.  Karkow 
had  been  circulation  manager  of  the 
Journal  Times  for  15  of  his  28  years  with 
the  paper. 

Donald  P.  Michel — named  circulation 
sales  manager. 

:)(  it 

Columnist  Herbert  Brucker,  former 
editor  of  the  Hartford  Courant — 
resigned  as  chairman  of  the  Connecticut 
Freedom  of  Information  Commission, 
citing  illness  in  a  letter  to  Gov.  Ella  T. 
Grasso. 
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Fred  L.  Foutz — appointed  assistant 
circulation  manager  of  the  Duluth 
(Minn.)  News-Tribune.  He  formerly  was 
with  the  Dayton  Daily  News  and  more 
recently  with  the  Hartford  (Conn.)  Times 
until  the  newspaper  closed. 

ic  ic  it 

Gerald  H.  Gordon — named  general 
manager  of  the  Cleveland-based  subur¬ 
ban  Sun  Newspaper  chain  acquired  by 
Post  Corporation  in  March.  Gerald 
Grilly — named  general  manager  of  the 
Polk  Shopper  Shopping  News,  a  Lake¬ 
land,  Florida  operation. 

David  Skylar,  president  of  ComCorp- 
Sun  Newspapers  who  has  headed  both 
the  Cleveland  and  Florida  operations — 
resigned  following  the  purchase  of  Com- 
Corp  by  Post. 

Gordon  joined  Sun  Newspapers  in 
1973  after  10  years  with  the  Cleveland 
Plain  Dealer  as  supervisor  in  circulation, 
and  Grilly  has  been  with  Sun  since  1970, 
being  named  assistant  to  the  president 
and  manager  of  the  Sun  East  group  in 
1973. 

UK  m  ilf 

John  M.  Biondi — recently  joined  the 
Pittsburgh  office  of  Landon  Associates, 
Inc.  which  represents  over  500  newspa¬ 
pers.  He  will  cover  the  Greater  Pitts¬ 
burgh  area. 

tiK  iK  tiK 

Charles  M.  Anderson,  managing 
editor  of  the  Wilmington  (N.C.)  Morning 
Star — named  editor.  Lyndal  Warren — 
from  news  editor  to  editor  of  the  editorial 
page  and  Vicki  Clemmer — from  copy 
desk  to  news  editor. 

♦  *  ♦ 

Joseph  A.  Lucia,  Jr. — from  general 
manager  of  L’Observateur,  LaPlace, 
La.,  and  a  vicepresident  of  the  River- 
lands  Publishing  Co.,  Inc.  to  president 
and  publisher.  L’Observateur  also  pub¬ 
lishes  Shopper’s  Guide.  The  new  pub¬ 
lisher  succeeds  his  father,  Joseph  A. 
Lucia  Sr.,  who  has  been  publisher  since 
1949. 

)lK  Hk  ^ 

Esther  Billings — veteran  reporter, 
editor  and  former  publisher — named 
1977  Woman  of  Achievement  by  the 
Women’s  Press  Club  of  Indiana.  Her 
career  began  in  1932  when  she  and  her 
husband  Claude  bought  the  Akron  News, 
a  weekly  in  Fulton  County,  Indiana. 
After  sale  of  the  newspaper,  Claude  Bill¬ 
ings  joined  the  Terre  Haute  Star  and  she 
continued  as  a  stringer  for  the  In¬ 
dianapolis  Star  and  the  Terre  Haute 
Star.  In  1975,  Mrs.  Billings  became  an 
advertising  copy  writer  for  the  Terre 
Haute  Tribune-Star  and  was  named  Fed¬ 
eration  Forum  editor  of  the  Indianapolis 
Sunday  Star.  A  year  ago  she  was  strick¬ 
en  with  an  eye  disease,  now  has  limited 
sight,  but  continues  her  work. 


PRODUCTION  CHANGE— Eugene  L. 
Falk,  presently  production  manager  of 
the  Wichita  (Kans.)  Eagle-Beacon, 
moves  to  production  manager  of  the 
San  Jose  (Calif.)  Mercury  and  News 
effective  May  2.  Falk  served  as  assis¬ 
tant  director  of  production  for  Ridder 
Publications  prior  to  the  merger  with 
Knight  Newspapers  and  before  that 
was  with  Harte-Hanks  and  Gannett 
_ newspapers. _ 

James  Sugar,  National  Geographic 
magazine — named  Photographer  of  the 
Year  in  the  34th  White  House  News  Pho¬ 
tographers  Association  competition. 
Paul  Fine,  WMAL-TV — won  the  top 
film  and  tape  award  for  the  third  time  in 
four  years.  The  prize-winning  pictures  go 
on  display  in  the  Library  of  Congress 
April  30,  with  the  awards  dinner  set  for 
May  19. 

UK  Hk  ^ 

Robert  R.  Feagin,  president  and  gen¬ 
eral  manager  of  Florida  Publishing 
Company — retired  April  1.  Feagin  joined 
the  publishing  company  in  1%1  as  vice- 
president  and  in  1966  became  president. 
He  will  have  an  office  in  Jacksonville. 

♦  *  * 

Charles  Mitchell,  named  assistant 
sports  editor  of  Norwalk  (Conn.)  Hour. 
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Ad  Bureau 

(Continued  from  page  14) 

different  sporting  events  held  each  year 
that  tie-in  ads  can  be  run  in  conjunction 
with.  The  Superbowl  and  the  college 
bowl  games  in  January,  for  example.  The 
Stanley  Cup,  NBA  playoffs,  Kentucky 
Derby  and  Indianapolis  500  in  May.  The 
ads  can  also  be  tied  into  local  sporting 
events,  he  said.  He  mentioned  such 
events  as  the  Boston  Marathon  or  the 


Boston  College- Boston  University  foot¬ 
ball  game. 

“The  more  people  who  see  a  sporting 
event,  the  more  who  want  to  read  about 
it  the  next  day  to  see  if  the  sportswriter 
saw  it  like  they  did,"  he  said. 

“These  are  news  events  around  which 
you  can  base  an  entire  campaign,”  Kurtz 
said.  “Its  especially  ideal  for  sports 
oriented  advertisers  who  want  to  reach  a 
large  male  audience.  There  is  always 
pre-event  publicity  in  the  sports  pages 
and  on  tv  to  build  public  interest.  If  the 
event  is  shown  on  tv,  it  gives  it  added 


exposure.  The  following  day  results  in 
high  readership  of  newspaper  sports 
pages.” 

As  creative  and  innovative  these  type 
of  ads  might  be,  Kurtz  admits  he  has  a 
long,  hard  battle  ahead  to  convince 
agency  media  people  that  newspapers 
are  the  place  to  promote  health  &  beauty 
aid  products. 

“Most  media  buying  staffs  are  made 
up  of  young  people,”  Kurtz  said.  “These 
young  people  were  raised  on  tv  and  it  is 
hard  to  sell  them  on  anything  else.  Its  a 
hard  mold  to  crack.” 


ilrqrtJcrmt'.tY.Vih^  Otirpan  Wan  lor  Biim:* 


That 

settles  it!  the  thing. 


If  you  lost  your 
shirt  on  theMets^ 
you  can  still 


DIDN'T  QUITE  MAKE  IT — ^The  above  ad  specs  were  developed  by  the  Newspaper  Advertising  Bureau's 
creative  department  to  show  national  advertisers  how  they  could  run  "next  day"  ads  tied  into  the  outcome 
of  major  sporting  events.  Although  witty  and  innovative,  none  of  these  ideas  were  picked  up  by  the 

advertisers  mentioned. 


Deaths 


Wilbur  S.  Forrest,  90,  veteran  United 
Press  correspondent.  World  War  1  cor¬ 
respondent  for  the  Neu’  York  Tribune 
and  then  the  New  York  Herald  Tribune; 
filed  the  first  report  on  Charles  A. 
Lindbergh’s  landing  in  Paris  in  1927; 
March  23. 

in 

Allen  Ward,  57,  owner  and  editor  of 
the  weekly  New  Hope  (Pa.)  Gazette; 
March  24. 

*  ♦  ♦ 

Anne  S.  Wheaton,  84,  first  woman  to 
serve  as  an  associate  press  secretary  to  a 
President;  appointed  by  President 
Eisenhower  in  1957  following  a  career  as 
a  journalist  and  political  activist;  March 
23. 

♦  *  * 

Howard  Hagen,  61,  retired  sports  re¬ 
porter,  San  Diego  (Calif.)  Union;  since 
1975  publicist  for  American  Golf  Tour, 
Inc.;  March  21. 

in  in  in 

Ward  B.  Melody,  73,  former  news 
editor  of  the  New  Orleans  Item;  an  inter¬ 
national  representative  for  the  News- 
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paper  Guild,  1942-47,  and  an  administra¬ 
tive  officer  from  1942-50;  March  11. 

♦  *  * 

Morda  Coleman  Slauson,  80,  author 
and  journalist;  at  one  time  feature  and 
social  editor  of  the  Walla  Walla  (Wash.) 
Union-Bulletin  and  publicity  and  adver¬ 
tising  manager  of  the  Pioneer  Pageant  in 
Walla  Walla;  March  18. 

in  in  * 

Patricia  L.  Thomas,  47,  co-publisher 
with  her  husband  Eugene  of  the  Douglas 
County  News,  Castle  Rock,  Nebraska 
and  the  Elbert  County  News,  Kiowa; 
March  17. 

♦  *  ♦ 

Willis  Kimball,  74,  a  former  city 
editor  of  the  Minneapolis  (Minn.)  Jour¬ 
nal  and  reporter  for  the  Minneapolis 
Star;  March  27. 

in  in  * 

Kaselow  returns 

Joe  Kaselow,  who  for  many  years  wrote 
the  daily  advertising  news  column  for  the 
New  York  Herald  Tribune,  will  write  a 
Monday  and  Friday  ad  column  for  the 
New  York  Post.  Myron  Kandel,  financial 
editor.  Post,  worked  with  Kaselow  on  the 
Herald  Tribune. 


Toronto  Star  Co. 
plans  expansion 
in  broadcasting 

Torstar  Corp.  parent  company  of  the 
Toronto  Star,  is  planning  a  five-year, 
$  100-million  expansion  program  to 
broaden  its  share  of  the  communications 
market,  company  president  William  A. 
Dimma  said. 

Dimma  said  in  an  interview  that  the 
Star,  like  most  major  newspapers  in 
North  America,  is  facing  increasing 
competition  from  other  segments  of  the 
media  such  as  television  and  magazines. 

Torstar  is  becoming  involved  in  televi¬ 
sion,  radio,  magazine  and  book  pub¬ 
lishing  as  means  of  reducing  its  depen¬ 
dence  on  the  “economic  cyclicity”  of  the 
newspaper  business,  he  said. 

“It's  an  enormous  job  to  have  a  mass 
newspaper  that  continues  to  appeal  on  a 
daily  basis  to  an  undifferentiated  audi¬ 
ence.” 

Newspaper  profits  have  declined  this 
year  and  the  Star  has  embarked  on  “an 
active  and  aggressive  cost-reduction 
program”  to  maintain  its  market  strength, 
Dimma  said. 
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MecHum-size  paper 
cuts  inserring  costs  50% 
¥filh  Harris  NP-1372. 


This  72-pocket  on-line 
inserting  system  is  scaled  to 
the  requirements  of  large 
newspapers. 

But  it’s  also  making  im¬ 
portant  savings  for  medium-size 
papers. 

One  example  is  the  San 
Antonio  News-Express. 

By  installing  one  Harris 
NP-1372  to  replace  three  48- 
pocket  inserters,  the  News- 
Express  has  realized  a  50% 
reduction  in  insertion  costs.  This 
press-speed  system,  with  10 


hoppers,  72  pockets,  and  2 
automatic  jacket  feeding 
stations,  handles  6  million 
inserts  in  an  average  month. 
Inserts  range  from  postcards  to 
104-page  catalogs. 

One  of  the  features  that  has 
contributed  to  its  high  produc¬ 
tivity  is  the  ARS  option.  This 
system  automatically  repairs 
missed  inserts  without  stopping. 
A  no-insert  error  is  picked  up 
automatically  and  corrected  the 
next  time  around. 

This  Harris  newspaper  in¬ 


serting  system  is  capable  of 
handling  the  press  output  of 
large  newspapers,  and  as 
demonstrated  in  San  Antonio, 
has  big  cost-saving  potential 
for  medium-size  papers,  too. 
For  more  information,  write 
Harris  Corporation,  Bindery 
Systems  Division,  P.O.  Box  283, 
Easton,  Pennsylvania  18042. 
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Here  s  why  this 
“High  Cost” 


mailroom  equipment 
cansavevou 
far  more  than  it  costs! 


True,  FERAG  mailroom  equipment 
costs  more  than  other  systems  on 
the  market. 

But  consider  this.  Once  installed  it  starts  to  pay 
off  immediately  and  continues  to  do  so  for  years 
and  years.  Within  two  years  most  of  our  customers 
have  found  that  new  FERAG  equipment  pays  for 
itself  in  the  saving  of  labor  costs  and  in  trouble-free 
operation.  From  there  on  it’s  all  gravy. 


circulation  weeklies  to  huge  metro¬ 
politan  dailies. 

It  costs  you  not  a  dime  for  a  consultation 
on  how  FERAG  can  help  make  your  mailroom 
a  marvel  of  efficiency.  You  can  start  modestly,  then 
once  you’re  convinced  gradually  complete  the 
system.  We  train  your  personnel  from  start  to 
start-up  and  back  up  everything  we  sell  with  solid 
guarantees. 


And  in  case  you  didn’t  know,  we’re  now  located  in 
our  own  sparkling  new  plant  in  Bristol,  Pa.,  with 
ultra-modern  manufacturing  and  assembly  facili¬ 
ties,  and  complete  inventory  of  parts.  Call  us  today. 
It  could  be  the  best  call  you’ve  ever  made. 


And  FERAG  has  it  all  .  .  .  counter  stackers,  con¬ 
veyors,  totalizers,  diverters,  programming  units  . . . 
everything  your  mailroom  needs  for  complete  auto¬ 
mated  efficiency  .  .  .  tabloid  to  broadsheet,  with 
systems  designed  for  all  newspapers  from  small 


FERAG,  INC.  KEYSTONE  INDUSTRIAL  PARK  190  RITTENHOUSE  CIRCLE  BRISTOL,  PA.  19007  (215)  788-0892  TELEX  834743 


Equipment _ 

Communication  stressed 
at  production  show 


By  Earl  Wilken 

More  than  1 ,200  registrants  at  the  2nd 
annual  America  East  Newspaper  Pro¬ 
duction  Conference  heard  the  theme  of 
the  meeting,  “Brass  Tacks  in  an  Elec¬ 
tronic  World,”  translated  into  “com¬ 
municate,”  during  two  days  of  work¬ 
shops  last  week  at  the  Hershey,  Pa., 
Convention  Center. 

People-to-people  communication  was 
stressed  in  all  workshops  but  pointed-up 
in  the  session  labeled,  “How  to  deal  with 
grievances,  gripes  and  garbage.” 

David  J.  Winkworth,  publishers 
bureau  of  New  Jersey,  said  present 
buy-outs,  mandatory  retirements,  the 
disappearance  of  former  craft  skills  and 
the  minimizing  of  skills,  were  causing 
additional  grievances. 

Grievances  and  gripes  were  increas¬ 
ing,  Winkworth  stated,  and  management 
needs  to  improve  skills  when  relating  to 
people,  and  getting  people  to  do  things. 
Problems  are  not  being  recognized  and 
solved  in  the  early  stages  by  manage¬ 
ment,  hence  the  increase  of  grievances 
and  gripes. 

Four  basic  job  needs  are  present, 
Winkworth  said,  and  when  they  are  not 
understood  by  management,  employes 
turn  to  their  respective  unions.  The  Job 
needs  are:  need  for  survival;  need  to  be¬ 
long;  need  for  status,  and  need  for  ap¬ 
preciation. 

First  level  consideration 

Grievances  are  important  to  some¬ 
body,  Winkworth  commented,  and  man¬ 
agement  can't  afford  to  brush  these 
employe  concerns  aside  at  the  immediate 
supervisory  level.  If  problems  are  consi¬ 
dered  at  this  first  level,  he  said,  man¬ 
agement  can  prevent  the  grievance  from 
rising  to  the  Federal  case  level. 

There  are  three  approaches  available 
to  management  when  confronted  with 
grievances  and  gripes.  Winkworth  out¬ 
lined  the  three  as:  restitution  (manage¬ 
ment  may  take  a  sullen  and  silent  talk 
pattern);  retribution  (management  blows 
its  top  and  goes  on  a  verbal  attack),  and 
reciprocation  (management  relates- 
cooperates). 

Winkworth  urged  management  to 
solve  grievances  and  preserve  the  integ¬ 
rity  of  all  individuals. 

“Start  communicating,”  was  the  mes¬ 
sage  from  Richard  C.  Crawford,  person¬ 
nel  director  of  the  Columbus  (O.)  Dis- 
patch. 
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Crawford  delineated  how  the  Dispatch 
carries  out  with  unions,  weekly  one  hour 
non-agenda  “rap  sessions.”  These  are 
forums,  Crawford  said,  where  unions 
can  talk  about  rumors  and  such  items  as 
attrition  by  technology. 

Crawford  stated  in  these  sessions 
management  asks  the  unions  about  their 
ideas.  He  said  unions  are  rarely  asked  for 
ideas.  All  individuals,  he  went  on  to  say, 
have  something  to  contribute  and  this 
industry  is  not  an  exception. 

The  growing  involvement  of  Federal 
and  State  agencies  (Civil  Rights  Com¬ 
missions  and  the  Equal  Employment 
Opportunity  Commission)  has  brought 
about  the  “logging  in”  through  a  compu¬ 
ter  system  of  all  new  applicants  at  the 
Dispatch.  This  approach,  Crawford  indi¬ 
cated,  provides  the  newspaper  with  all  of 
the  pertinent  data  should  a  complaint  be 
filed  with  a  Federal  or  State  agency. 

Presumption  of  guilt 

The  EEOC  starts  out  with  the  pre¬ 
sumption  of  guilt  when  a  case  is  Hied 
against  an  employer  and  they  will  not 
reject  anybody  coming  through  the 
EEOC  door,  Crawford  said. 

Alan  Deitz,  AN  PA  labor  personnel  re¬ 
lations  committee,  provided  a  list  of 
seven  deadly  virtues  for  consideration  by 
newspapers.  These  concepts,  Deitz  said, 
are  accepted  by  all  arbitrators. 

The  seven  deadly  virtues  are;  give  an 
employe  advance  warning  of  the  possible 
or  probable  disciplinary  consequences  of 
his  conduct;  make  sure  any  rule  or  order 
is  reasonably  relatable  to  the  efficient 
and  safe  operation  of  the  business;  be¬ 
fore  administering  discipline,  make 
every  effort  to  discover  whether  the 
employe  did  in  fact  violate  a  rule  or  order 
of  management;  be  certain  the  employer’s 
investigation  is  conducted  in  a  fair 
and  objective  manner;  able  to  prove  the 
investigation  produced  substantial  evi¬ 
dence  or  proof  that  an  employe  was 
guilty  as  charged;  be  able  to  prove  the 
company  applies  its  rules,  orders,  and 
penalties  without  discrimination,  and  be 
able  to  show  the  degree  of  discipline  ad¬ 
ministered  in  a  particular  case  is  reason¬ 
ably  related  (a)  the  seriousness  of  the 
employe's  proven  offense  and  (b)  the 
employe’s  record  of  company  service. 

If  management  abides  by  the  seven 
rules,  then  they  have  a  50-50  chance  of 
winning  in  an  arbitration  case,  Dietz 
said. 

Melvin  Street,  New  York  State  pub¬ 


lishers  association,  stated  management 
should  make  a  strong  case  when  a  dis¬ 
charge  was  involved.  He  received  data 
showing  management  had  won  in  1975  a 
high  proportion  of  discharge  cases. 

Street  also  said  the  ITU  was  aware  of 
arbitration  costs  and  had  listed  a  one  day 
arbitration  cost  at  $2,220. 

At  the  Friday  session  on  “Unified 
management  in  an  electronic  world,” 
panelists  agreed  that  “electronics”  has 
forced  newspapers  into  new  manage¬ 
ment  concepts  and  organization. 

Dennis  Shere,  editor  of  the  Dayton 
(O.)  Journal  Herald,  said  newspapers 
were  now  joining,  as  a  result  of  elec¬ 
tronics,  the  21st  century. 

Editorial  goals  at  the  Journal  Herald 
for  1977  are  being  established  by  the  city 
editor  for  all  staff  members,  Shere  said, 
and  to  promote  better  communication  in 
the  newsroom  a  newsroom-newsletter 
was  established. 

The  February  28th  issue  of  the  news¬ 
letter  gave  a  rundown  on  present  circula¬ 
tion  problems  and  those  additional  prob¬ 
lems  that  developed  as  a  result  of  the 
cold  weather  conditions  in  the  Dayton 
area. 

The  newsletter  also  discussed 
economic  conditions  and  explained  the 
hiring  freeze  that  was  in  effect.  A  part  of 
the  newsletter  explained  the  goals  that 
were  set-up  for  the  department  including 
a  brief  description  of  studies  underway 
to  improve  and  expand  specific  news  de¬ 
partments. 

Lack  of  planning 

Shere  told  the  session  members  the 
editorial  department  now  calls  subscrib¬ 
ers  when  stop-orders  are  received.  The 
newsroom  also  “holds-hands”  with  the 
circulation  department,  Shere  said. 

Maynard  A.  Buck  Jr.,  publisher  of  two 
Ohio  weeklies,  discussed  the  change  that 
has  taken  place  in  the  industry  with  re¬ 
spect  to  basic  orientation.  He  said  the 
industry  was  formerly  craft  oriented  and 
because  of  this,  not  management 
oriented. 

The  greatest  weakness  is  lack  of  plan¬ 
ning,  Buck  stated,  and  management 
doesn't  do  enough  thinking  because  it  is 
hard  work  and  takes  time. 

Goal  setting  and  the  commitment  of 
planning  which  requires  good  data,  are 
vital  to  management,  he  said. 

Crawford  who  was  also  a  panelist  at 
the  Friday  morning  session,  said  com¬ 
munications  should  take  place  from  the 
publisher  to  the  custodian  and  back  up  to 
the  publisher. 

During  the  Friday  afternoon  session 
on  quality  control,  panelists  talked  about 
the  need  for  better  communications  and 
urged  all  individuals,  including  front- 
office  management,  to  get  involved  in 
quality  control  programs.  Quality  control 
of  graphics  and  the  printed  word  is  a 
daily  job,  and  encompasses  equipment, 
people  and  suppliers,  they  stated. 
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DEC  to  install 
computers  at 
Phila.  Bulletin 

A  program  costing  more  than  $2  mill¬ 
ion  was  announced  by  the  Philadelphia 
Bidletin  for  the  purchase  and  installation 
of  a  computerized  system  to  speed  the 
writing,  editing  and  type  setting  of  the 
newspaper. 

As  part  of  the  project,  editor  and  pub¬ 
lisher  William  L.  McLean,  III  said  a  $1.8 
million  contract  had  been  signed  with  the 
Digital  Equipment  Corp.  (DEC)  of  Hud¬ 
son,  N.H.,  to  manufacture  and  install  the 
system. 

McLean  stressed  the  increased  ability 
the  system  would  give  the  Bulletin  staff 
to  provide  the  paper's  readers  and  cus¬ 
tomers  with  a  newspaper  “thoroughly 
suited  to  their  needs  today.’’ 

“Our  contract  with  DEC,”  he  said, 
“is  a  major  step  forward  in  applying  the 
very  newest  newspaper  technology  to 
the  Bulletin  for  the  benefit  of  readers  in 
the  Greater  Philadelphia,  South  Jersey 
and  Delaware  areas. 

“With  these  facilities,  our  reporters 
and  editors  will  be  better  able  to  provide 
the  people  in  the  various  areas  the  Bulle¬ 
tin  serves  with  more  news  of  specific 
interest  to  them.  The  investment  of  more 
than  $2  million  in  these  facilities  is  only 
the  latest  in  a  long  series  of  continuing 
commitments  by  the  Bulletin  to  the 
communities  it  serves.” 

The  system  ordered  by  the  Bulletin 
will  include  133  writing  and  editing  ter¬ 
minals  linked  to  three  inter-related  cent¬ 
ral  computers.  The  terminals  are  DEC’s 
model  W?!,  which  B.  Dale  Davis,  the 
newspaper’s  executive  editor,  called 


“the  best  terminal  in  existence  for  writ¬ 
ing  and  editing.” 

Once  installed  and  in  operation,  the 
system  will  possess  the  capacity  to  store 
and  process  a  huge  amount  of  data,  an 
amount  equivalent  to  11,000  full  news¬ 
paper  pages. 

The  selection  of  DEC  as  supplier  of 
the  combined  newsroom  and  production 
system  was  the  culmination  of  a  lengthy 
study  to  determine  what  was  the  best 
possible  equipment  for  the  Bulletin’s 
editorial  and  production  staffs. 

“For  the  past  year,”  said  Davis,  “a 
committee  of  Bulletin  people  represent¬ 
ing  the  news  and  production  departments 
has  scoured  the  country  and  studied 
more  than  a  dozen  such  systems  now 
available  to  newspapers.” 

Plant  renovation  set 

In  addition  to  the  purchase  of  the 
computerized  system,  the  new  program 
announced  by  the  Bulletin  will  include 
the  redesign  and  re-furnishing  of  the 
paper’s  newsroom  for  greater  employe 
comfort  and  efficiency. 

Deliveries  of  new  equipment  from 
DEC  are  scheduled  to  begin  in  late  May 
and  continue  into  the  fall.  Installation 
and  testing  of  that  equipment  will  con¬ 
tinue  at  least  through  October. 

Total  conversion  to  the  electronic  sys¬ 
tem  is  expected  by  the  end  of  1977. 

Once  the  system  is  in  use — and  parts 
of  it  will  be  in  use  by  autumn — reporters 
will  write  their  stories  on  computer  ter¬ 
minals  that  resemble  small  television 
screens  with  typewriter-like  keyboards. 

As  the  story  is  typed,  it  will  appear 
instantaneously  on  the  tv  screen.  Both 
reporters  and  editors  using  the  VT71 
terminal  will  be  able,  at  their  discretion, 
to  make  any  additions  and  deletions  to. 


Non-stop  production 

. .  .our  strapper’s 
leading  asset 

Total  reliability  is  reported  by  users 
of  Cypack's  RT  600  Transit  system. 

Here  are  reasons  why: 
strong  heat-welded  joints,  |B| 

no-jam”  design,  handles  back-to-back  fll 
and  low  bundles,  speeds  of  up  to 
34  bundles/min, 

Besides  all  this, 

you  will  save  50% 

in  materials  costs.  .- 


CYPACK  SYSTEMS  CORPORATION 

Dept.  177  1227  Walt  Whitman  Rd., 
Melville,  N.Y.  11746  516/271-0220 


or  rearrangements  of,  the  written  mate¬ 
rial. 

Headlines,  captions  for  pictures  and 
all  other  kinds  of  written  material  can  be 
composed  on  the  terminal.  Once  the 
writing  and  editing  are  completed,  the 
typesetting  of  the  material  will  be  done 
electronically.  A  photo-composition 
process,  which  theBulletin  has  been 
using  since  February  of  1976  then  pre¬ 
pares  the  mateiral  for  printing.  The  pro¬ 
cess  is  also  designed  to  minimize  typog¬ 
raphical  errors. 

The  VT7 1  that  is  the  heart  of  the  writ¬ 
ing  and  editing  portion  of  the  DEC  con¬ 
tains  its  own  small,  built-in  computer, 
called  a  microprocessor.  It  allows  the 
user  to  program  repetitive  routines  and 
execute  complicated  tasks  with  a  single 
keystroke. 

Among  other  things,  devices  attached 
to  the  system  will  permit  the  flow  of  wire 
service  stories — from  such  sources  as 
the  Associated  Press  and  United  Press 
International — directly  into  the  comput¬ 
ers’  memories. 

DEC  will  also  provide  the  back-up 
capacity  to  protect  against  the  failure  of 
various  system  components. 


New  cameras,  lenses 
introduced  by  Nikon 

A  new  generation  of  Nikon  System 
cameras,  lenses  and  motor  drives  was 
given  its  American  premiere  March  16  in 
New  York  City  during  a  press  confer¬ 
ence  for  news  photographers,  picture 
editors,  and  other  members  of  the  photo¬ 
graphic  press. 

Preparatory  to  the  unveiling  of  the  new 
cameras  and  lenses,  executives  of  Ni¬ 
kon,  Inc.,  a  subsidiary  of  Ehrenreich 
Photo-Opitcal  Industries,  Inc.,  stressed 
that  the  new  system  is  “an  evolutionary 
one”  with  virtually  millions  of  dollars 
expended  to  maintain  compatibility  of 
earlier  Nikon  equipment  with  the  new 
system. 

The  introductions  include: 

4  SLR  cameras:  The  Nikon  FM,  a  new 
compact;  the  Nikon  EL2,  an  electronic, 
automatic  Nikon;  the  Nikon  F2A  and 
F2AS,  and  the  Nikkormat  FT3. 

A  complete  new  series  of  Al-Nikkor 
lenses  ranging  from  6mm  Fisheye  to 
600mm  ultra  telephoto,  and  one  motor 
drive. 

Joseph  C.  Abbott,  executive  vicepres¬ 
ident  of  Nikon,  Inc.,  and  chairman  of  the 
board  of  Ehrenreich,  pointing  out  the 
company’s  expenditure  in  maintaining 
system  compatibility  of  new  products, 
said,  “The  Nikon  policy  of  defying  ob¬ 
solescence  has  been  a  major  factor  in 
professional  photographer’s  choice  of 
Nikon.” 
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As  you  can  see,  we  have  a  big  advantage  over  the 
competition.  Our  screen  is  a  giant  200  square  inches. 
Theirs,  only  71 .  So  while  you  can  fit  a  full  tabloid  page- 

actual  size— on  ours,  you  can 
only  fit  a  magazine 
size  page 
-on  theirs. 

The  unique  Graphic  Digitizer  \A/p  » |c» 

Pen.  Think  of  it  as  a  magic  wand. 

na^  a  unique 

feature  called  a  Graphic  Digitizer  Pen.  Used  with  a  special 
tablet,  an  operator  can  instantly  position  copy  with  unparal¬ 
leled  accuracy.  And  flow  copy  around  artwork 
by  simply  tracing  the  outline. 

In  fact,  the  Raycomp-100 
is  so  loaded  with  time-saving 
features,  you  can  expect  your 
operator  to  compose. 

One  operator  at  a 
singie  Raycomp-100 
station  can  do  the  work 
of  severai  peopie  in  less 
than  half  the  time 
it  used  to  take. 


The  easy-to-use 
Raycomp-100  has  a 
payback  time  of  less 
than  a  year. 


lay  out, edit,  correct,  and  review  up  to  a  full  page  of  ads  in 
less  than  half  the  time  it  takes  via  conventional  methods. 

And  a  lot  faster  than  the  competition’s  method. 

Naturally,  a  system  as  efficient  and  productive  as  this 
one  doesn’t  come  cheap.  But  let’s  face  it.  You  get  what  you 
pay  for.  And  besides,  the  Raycomp-100  usually  pays  for  itself 
in  less  than  a  year— much  less  time  than  competitive  systems. 

The  extraordinary  Raycomp-100.  If  you’re  interested, 
send  the  coupon  and  we’ll  send  you  literature. 

I - 

Besides  a  Raycomp-100  brochure, 

□  I’d  like  a  Raytheon  representative  to  work  out  a 
payback  analysis  with  me. 

□  I’d  like  to  attendaregional  seminar  on  the  Raycomp-100. 

□  I’d  like  to  see  a  demonstration  of  the  Raycomp-100  at 
one  of  your  customer  locations. 


Name _ 

Company 
Address  _ 


Title 


Zip 


EP-4 

Raytheon  Graphic  Systems 
528  Boston  Post  Road 
Sudbury,  Massachusetts  01776 
(617)443-9521 


Editing  system 
instaiied  to 
ease  workioad 

Until  modernized  equipment  was  in¬ 
stalled  at  the  Cleveland  Plain  Dealer’s 
in-plant  job  shop,  the  workload  was  be¬ 
coming  overwhelming.  The  operation 
had  doubled  in  size  during  the  last  five 
years. 

According  to  A1  Ausperk,  in-plant 
shop  manager  at  the  Newhouse  news¬ 
paper,  “Last  year  we’d  get  a  request  for  a 
retail  rate  card,  this  year  they  want  a 
retail  rate  book.” 

The  shop  serves  various  departments, 
such  as  retail  or  display  advertising, 
classified  advertising,  circulation  and 
promotion.  “We  work  for  everybody,” 
Ausperk  says  matter-of-factly.  With  as 
many  as  20  separate  customers  to  serve, 
his  operation  is  as  well  scheduled  as  the 
PD  itself. 

The  newest  addition  is  an  Edit/Set  490 
video  editing  system,  manufactured  by 
the  VariTyper  Division  of  Addresso- 
graph-Multigraph  Corporation.  Ausperk 
said  he  looked  around  carefully  before 
purchasing  the  completely  self-contained 
input  system. 

“We  cost-justify  every  piece  of  equip¬ 
ment  we  get,”  Ausperk  stated. 


Approximately  1,700  internal  forms 
are  handled  by  the  shop.  Correcting,  up¬ 
dating  and  keyboarding  these  forms  was 
a  time-consuming  process.  The  Edit/Set 
490  system  accelerated  and  simplified 
this  process  of  proofing,  editing,  correct¬ 
ing  and  formatting.  The  results,  says  Au¬ 
sperk,  are  increased  production  and 
error-free  input  directly  to  the  photo¬ 
typesetter. 

“Keeping  accurate  records  for  your¬ 
self  and  your  management  is  the  secret  to 
running  an  efficient  shop,”  Ausperk 
explained.  “Through  accurate  records, 
your  management  can  assess  the  con¬ 
tribution  the  shop  makes  to  the  corpora¬ 
tion  as  a  whole  and  it  also  helps  justify 
requests  for  additional  and  replacement 
equipment.” 

After  Ausperk  logs  in  and  schedules  an 
“order”  from  one  of  his  customers,  copy 
preparation  begins  on  the  department’s 
A-M  795  tape  perforating  keyboard  or  on 
the  Edit/Set  490  video  editing  system. 
These  two  keyboards  and  the  A-M  747 
phototypesetter  do  the  majority  of  the 
composition  work.  A  small  amount  con¬ 
tinues  to  be  set  on  the  department’s  sole 
remaining  strike-on  VariTyper  cold  type 
composition  machine  (part  of  the  original 
department  equipment)  which  serves  as 
a  back-up  unit  when  the  other  machines 
are  tied  up. 

The  circulation  artist  learned  how  to 
operate  the  820  Headliner  machine.  This 


saves  shop  personnel  valuable  work 
time,  Ausperk  says,  because  with  the 
Headliner  machine’s  operational  simplic¬ 
ity  and  automatic  spacing  the  artist  can 
handle  the  composition  of  circulation 
promotion  work  himself. 

Proud  that  his  is  a  completely  self- 
contained  facility,  Ausperk  uses  A-M 
Multilith  offset  duplicators  and  collators 
and  Addressograph  equipment  to  do  just 
about  everything  starting  from  the  blank 
piece  of  paper  to  mailing  the  finished  job. 

Through  efficiencies  in  planning  and 
production,  Ausperk  works  at  operating 
in  a  manner  which  best  serves  his  cus¬ 
tomers  and  satisfies  the  corporation  as  a 
whole. 

Editor’s  book  details 
technological  changes 

Edward  Lown,  world  news  editor, 
Newburgh  (N.Y.)  Evening  News,  is  au¬ 
thor  of  “An  Introduction  to  Technologi¬ 
cal  Changes  in  Journalism,”  which  will 
be  published  April  22.  Divided  into  four 
sections  (The  Systems,  The  Reporter, 
The  Editor  and  TTie  Make-Up),  the  book 
covers  changes  in  newspaper  production 
and  how  these  changes  have  affected 
journalism.  State  University  of  New 
York,  College  at  New  Paltz  sponsored 
publication  of  the  book. 


world  leader  in 

PHOTOCOMPOSITION  EQUIPMENT 


distributed  by  MPS 


•  Work  Banks  •  Light  Tables 

•  Storage  &  File  Cabinets 

A  complete  line  of  top  quality  furniture 
designed  for  the  systems  approach  to 
photocomposition.  Individual  units  are 
ruggedly  constructed  of  heavy  gauge 
steel  with  genuine  Formica  work  surfaces. 
In  daily  use  in  leading  newspapers  and 
photocomp  departments 
throughout  the  worid. 

Write  or  call  for  / 
free  catalog.  / 

Distributed  world-wide  by 

MIDWEST  PUBLISHERS  SUPPLY  CO. 

4640  N.  Olcott  Avenue— Chicago,  Illinois  60656 
Phone:  312/867-4646 
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WHY  DID  WE  DELIVER 
MORE  THAN  80  CRT 
PHOTOTYPESETTERS  LAST 
YEAR  ALONE? 


Here's  why:  8,000  characters  per 

second  is  one  reason.*  That’s  the  speed  of  our 
new  APS-5,  and  it  makes  APS-5  the  fastest  CRT 
phototypesetter  on  the  market  —  by  plenty! 

But  speed  isn’t  the  only  reason  APS-5  sales  are 
on  the  move.  We’ve  combined  that  phenomenal 
8,000-characters-per-second  rate  with  one-pass 
composition  capability  and  forward /reverse  dy¬ 
namic  leading  to  save  you  time.  We’ve  in¬ 
cluded  our  patented  font  digitizing,  storage 
and  display  capabilities  to  give  you  extremely 
high-resolution  CRT  output  while  cutting  storage 
requirements  more  than  40%.  We’ve  given 
APS-5  total  versatility  with  digital  coding 


and  magnetic  disc  storage  for  each  font,  plus 
instant,  almost  infinite  size  changing  capacity 
(including  logos),  backed  by  the  largest  font 
library  in  the  industry.  Finally,  we’ve  included 
AUTOCOMP-5,  a  total  composition  system  self- 
contained  within  the  APS-5. 

Put  it  all  together  and  you  have  a  CRT  system 
that  would  be  a  marvel  at  any  price.  Yet  the 
Autologic  APS-5  offers  you  all  of  its  remarkable 
features  at  a  truly  affordable  price  —  a  price  that 
means  you  don’t  have  to  wait  any  longer  for 
really  complete  production  composition  and  photo¬ 
typesetting  capabilities.  Why  not  look  into  the 
APS-5  today  —  you’ll  like  what  you  see! 


AUTOLOQIC,  INCORPORATED 

1050  Rancho  Conejo  Boulevard,  Newbury  Park,  California  91320  •  (805)  498-9611  •  (213)  889-7400 


LEE  ENTERPRISES 
Summary  of  Evaluations 

December  1976 

Results  Working  Total 

Know-How  Problemsolving  of  Work Conditions  Points 

Slot  Points  Slot  %_  Points  Slot  Points  Slot  Points 

Gen.  Assign. 

Reporter  E3  200  E3  38  76  03  76  Ala  0  352 

Machinist  Cl  115  C2  22  25  C2  43  B2b  14  197 

Paste-Up  B1  87  B2  16  14  B1  19  Ala  0  120 

Monitor  B1  76  B1  14  10  B1  16  A2a  6  108 

Evaluating  photocomposing  jobs 
after  installing  ECPS  systems 


By  George  Veon 

Electronic  copy  processing  systems 
(ECPS’s)  have  brought  many  obvious 
benefits  to  the  newspaper  industry. 
Some  examples  are; 

•  a  better  method  for  recording  and 
transferring  copy  from  editorial  and  ad¬ 
vertising  to  the  printed  page; 

•  improved  storage  and  retrieval  of 
copy; 

•  elimination  of  repetitive  operations; 

•  reduced  costs; 

•  increased  flexibility  in  producing 
the  product; 

•  greater  control  of  the  final  product 
by  editorial  and  advertising  departments. 

Early  in  the  1970’s,  Lee  Enterprises 
started  installing  systems,  and  as  we  in¬ 
troduced  them  into  our  newspapers, 
another  benefit  became  evident. 

The  job  content  value  of  the  remaining 
jobs  in  the  photocomposing  departments 
were  drastically  reduced  from  what  they 
had  been  in  the  composing  rooms  of  the 
past.  In  most  of  our  newspapers,  the  jobs 
remaining  in  photocomposing  after 
installation  of  a  full  ECPS  were:  paste¬ 
up;  monitor  (phototypesetting  machine 
operator);  and  machinist. 

The  content  value  of  these  three  re¬ 
maining  jobs  was  clearly  less  than  the 
value  of  the  skilled  journeymen  we  used 
to  require  in  our  newspaper  operations. 
This  became  very  evident  when  in  a  few 
rare  instances  new  employes  were  hired. 
The  new  employes  (called  trainees,  not 
apprentices)  were  trained  in  a  matter  of 
weeks,  not  the  years  required  in  the  past 
for  an  apprentice  to  learn  the  trade. 

Questions  asked 

There  were  several  questions  we 
asked  ourselves;  other  jobs  in  our  news¬ 
papers  are  valued  on  the  contribution 
each  job  can  make  to  the  product  and 
relative  to  other  jobs,  why  shouldn't 
composing  jobs  be  valued  in  the  same 
way?,  what  is  the  true  relative  value  of 
the  composing  jobs  to  other  jobs  in  the 
newspaper  and  how  should  this  be  mea- 
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sured?,  what  should  we  do  once  the  re¬ 
sults  are  known? 

After  discussing  these  questions  inside 
Lee,  we  started  talking  to  other  news¬ 
paper  organizations,  who  were  ex¬ 
periencing  the  same  questions. 

Lee  Enterprises  then  proposed  that  a 
professional  evaluation  of  the  composing 
jobs  be  made,  along  with  the  evaluation 
at  the  same  time  of  a  “benchmark”  job 
common  to  all  newspapers.  General  as¬ 
signment  reporter  was  the  job  chosen  to 
be  the  benchmark. 

Edward  N.  Hay  Associates  of 
Philadelphia,  Pa.,  one  of  the  leading 
firms  in  the  job  evaluation  field,  was  then 
hired  by  Lee  to  make  this  evaluation. 

The  results  of  the  study,  which  were 
recently  reported,  were  startling  only  in 
the  degree  that  the  value  of  the  compos¬ 
ing  jobs  have  been  reduced  by  the  intro¬ 
duction  of  ECPS. 

Point  relationships 

Hay  Associates  evaluated  these  jobs, 
including  the  general  assignment  repor¬ 
ter,  by  defining  job  content,  and  evaluat¬ 
ing  the  jobs  by  using  the  Hay  Guide 
Chart-Profile  method  of  job  evaluation 
which  is  expressed  in  terms  of  point 
relationships. 

Summarizing  the  results,  the  point 
values  for  the  jobs  were:  monitor  108; 
paste-up  120;  machinist  197;  and  general 
assignment  reporter  352. 

This  professional,  objective  evaluation 
indicates  there  must  be  a  downward  ad¬ 
justment  in  the  pay  levels  for  composing 
work  in  the  newspaper  industry. 

Several  approaches  for  accomplishing 
this  are  being  considered,  including:  im¬ 
mediate  adjustments  of  pay  to  the  cor¬ 
rect  level;  gradual  reduction  over  a 
period  of  time,  for  example- 10%  per 
year;  freezing  rates  at  the  present  level 
and  allowing  inflation  to  bring  the  rates 
in  line  (commonly  called  red-circling 
rates  in  industry);  hire  all  replacements 
at  the  appropriate  rate. 

Regardless  of  the  method  selected,  it  is 
clear  that  present  composing  rates 


should  be  drastically  reduced  in  order  to 
be  equitable. 

Following  is  an  example  of  how  Hay 
Associates’  evaluation  points  convert  to 
dollars  after  ECPS  systems  are  installed; 
the  general  assignment  reporter  is  earn¬ 
ing  $265;  monitor  $120;  paste-up  $127.20 
and  machinist  $173.40. 

• 

Systems  firm  expands 
to  meet  new  demand 

Newspaper  Electronics  Corporation, 
manufacturer  of  electronic  editing  and 
wire  systems,  was  founded  about  eight 
years  ago  and  completed  installation  of 
their  first  front-end  production  system 
about  a  year  ago  at  the  Junction  City 
(Kans.)  Daily  Union. 

The  firm,  founded  by  Bill  and  Georgia 
Ratchford,  has  moved  into  new  head¬ 
quarters  in  Kansas  City,  Missouri. 

The  move  was  made  to  meet  expected 
1977  sales  activity  of  about  $2  million 
and  prepare  for  expanded  service  capa¬ 
bility. 

The  N.E.C.  News  Editing  and  Wire 
System  employs  micro-processor 
technology  and  combines  intelligent 
VDTs  and  intelligent  floppy  disc  storage 
units  coordinated  through  a  subsystem 
communicator  with  various  input  and 
output  devices. 

An  upgraded  classified  ad  system  has 
been  sold  to  the  Chanute  (Kans.) 
Tribune.  The  system  produces  classified 
ad  billing  based  on  entry  date,  kill  date 
or  TF  type  ads. 

Installations  completed  to  date  are: 
Olathe  (Kans.)  Daily  News;  Junction 
City  (Kans.)  Daily  Union;  Chanute 
(Kans.)  Tribune;  Lodi  (Calif.)  News  Sen¬ 
tinel;  Noblesville  (Ind.)  Daily  Ledger; 
Washington  Court  House  (Ohio) 
Record-Herald;  Jonesburo  (Ark.)  Sun; 
Fort  Madison  (\ov/a)  Democrat;  Ashland 
(Ky.)  Daily  Independent;  Kalamazoo 
(Mich.)  Gazette;  Independence  (Mo.) 
Examiner  and  the  Commodity  News  Ser¬ 
vice  in  Kansas  City. 

Terminal  systems  for  the  private  wire 
system  of  the  Harris  group  of  eight 
newspapers  in  Kansas,  have  also  been 
installed.  Other  new  product  develop¬ 
ments  are  planned  for  introduction  at  the 
ANPA  show  in  June,  according  to  Doug¬ 
las  Gleason,  president  of  the  company. 
• 

Pocket  catalog 

The  revised  and  expanded  1977  edition 
of  its  illustrated  pocket  catalog  has  been 
released  by  Berkey  Technical  Co.  The 
catalog  describes  the  full  product  line. 
There  is  also  a  large  section  devoted  to 
the  cost-reducing  Registration  Systems. 

Copies  of  the  Catalog  are  available 
from  dealers  or  letterhead  request  to 
Publications  Department,  Berkey  Tech¬ 
nical  Co.,  25-15  50th  Street,  Woodside, 
New  York  11377. 
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pholoproducts  co. 

Division  of  Powers  Chemco.lrtc. 


PoDvennatic 
Rapid  Acxess. 

^^can^beat 
the  system. 


Chemco’s  Powermatic  Rapid  Access  System  cuts  line 
negative  and  contact  processing  time  as  much  as  70%. 
Or,  to  put  it  another  way,  permits  you  to  process  dry- 
to-dry  in  75  seconds  compared  _ 
to  four  minutes  with  conven- 
tional  lith  processing.  You 
get  sharp,  consistent  results 
— much  faster  and  with  7^ 

lower  total  time  and 
material  costs. 

The  Chemco  Sys¬ 
tem,  using  Powermatic 
Film  and  Chemicals  in 
a  rapid  access  processor 
offers  benefits  beyond 
increased  production. 

Development  latitude  is 
much  greater  than  with 
lith  systems  and  devel¬ 
oper  chemistry  is  more 
stable  due  to  better 
oxidizing  characteristics. 

Replenishment  rates  are 
far  less  critical;  bromide 
drag  and  other  adjacency 
effects  are  virtually 
eliminated. 

In  short,  you  get  con¬ 
sistently  high  quality  line 
negatives  and  contacts, 
with  fewer  makeovers,  with 
less  time  and  effort. 


The  Powermatic  Rapid  Access  System. 

You  can’t  beat  it. 

For  full  details  or  a  demonstration,  call  your  local 
Chemcoman.  Or  fill  out  the  coupon,  attach  it  to  your 
letterhead  or  business  card,  and  mail  it. 

Powermatic  Rapid 
Access  System. 

Dry-to-dry  in  75  seconds 

.thatsalll 
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Times  standardizes 
plastic  strapping  unit 

Plastic  strapping  machines  are  helping 
to  speed  copies  of  The  New  York  Times 
to  over  800,000  readers  daily. 

Before  they  began  using  plastic  strap¬ 
ping  for  bundling  papers,  machine 
breakdowns  were  a  chronic  problem. 
Disposing  of  the  wire  was  equally  vexing 
for  delivery  boys  and  vendors  ^ike. 

When  the  Times  decided  to  investigate 
plastic  strapping,  they  conducted  the 
typically  thorough  Times  job  of  compar¬ 
ing  several  materials  and  machines  on 
several  counts. 


Strapping  unit 

They  chose  the  MidStates  Packaging 
Systems  (P-53)  because  of  reliability  and 
price.  That  was  three  years  ago,  and 
today  The  Times  has  standardized  on  the 
machine  and  has  33  of  them. 

On  a  typical  daily  run,  the  machines 
will  be  used  to  place  two  girth  straps 
around  each  of  18,000  bundles  which  are 
speeded  throughout  the  city,  country, 
and  world  via  three  basic  editions. 

Two  machines  are  operated  in  tandem 
at  each  strapping  station  to  maximize 
production.  Operating  capability  is  20 
bundles  per  line,  double  tied.  All 
machines  are  equipped  with  compression 
bars,  but  a  bar  may  or  may  not  be  used  in 
applying  the  second  strap— depending  on 
the  production  speed  required.  The  ends 
of  the  polypropylene  strapping  are  fas¬ 
tened  with  crimped  steel  seals  for 
maximum  bundle  security. 

Normally,  the  machines  are  operating 
at  night  to  ship  the  morning  papers,  but 
on  Fridays  they  also  operate  during  the 
day  to  strap  advance  sections  of  the 
Sunday  editions  for  dealers. 

The  Sunday  edition  has  a  circulation  of 
more  than  1.4  million  and  this  paper  is 
bundled  in  sections  as  they  come  off  The 
Times’  16  presses  and  folders.  Offset 
presses  at  The  Times’  new  Carlstadt, 
New  Jersey,  plant  print  a  major  part  of 
the  Sunday  run. 

As  for  strapping  strength,  there  have 
been  no  problems  in  strap  breakage 
when  lifted  by  truckers,  dealers,  or  de¬ 
livery  boys.  The  tensile  strength  of  the 
3/16-inch  wide,  0.014-inch  thick  strap¬ 
ping  is  154  lb. 

In  The  Times  plant  on  Manhattan’s 
West  43rd  street,  from  presses/folding 
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machines  papers  are  conveyed  upstairs 
to  counter-stackers,  then  move  to  jog¬ 
gers.  Exiting  from  the  stackers,  papers 
normally  receive  a  kraft  paper  wrap 
around  three  sides  to  protect  top  and  bot¬ 
tom  papers  against  spoilage.  Next,  the 
papers  pass  through  a  jogger  and  then  a 
strapping  station. 

As  the  first  compression  bar  holds 
down  the  lead  end  of  a  bundle,  the  poly¬ 
propylene  strapping  tracks  around  the 
bundle,  is  tensioned,  a  metal  clip  formed 
around  the  two  pieces  of  strapping,  the 
strapping  cut  off,  and  the  bundle  indexed 
to  the  second  machine  where  the  sequ¬ 
ence  is  repeated — all  in  less  than  3  sec¬ 
onds.  The  straps  are  placed  approxi¬ 
mately  inches  on  either  side  of  center 
of  each  bundle.  Positioned  thus,  the 
bundles  present  a  balanced  load  for  lift¬ 
ing  and  the  tensioned  strapping  provides 
bundle  security. 

• 

Boston  Globe  adopts 
information  system 

Boston  Globe  decided  last  week  to  pro¬ 
ceed  with  the  production  phase  of  the 
News/Lib  Central  program,  a  service  of¬ 
fered  by  Mead  Technology  Laboratories 
of  Dayton,  Ohio.  The  Globe’s  pilot  test 
has  been  underway  for  the  past  six 
months  and  was  declared  successful. 

News/Lib  Central  is  a  nationwide  In¬ 
formation  Storage  &  Retrieval  service 
that  has  been  designed  for  newspapers  by 
Mead. 

Newspapers  may  elect  to  purchase  the 
software  or  store  their  data  in  the  Mead 
computer  base  at  Dayton.  The  Globe 
will,  as  during  the  pilot  program,  con¬ 
tinue  to  send  tapes  of  a  specified  edition 
(daily)  to  Dayton  for  insertion  in  the 
Globe’s  data  base.  In  the  future  the  Globe 
plans  to  have  a  computer  to  computer 
hook-up  that  will  put  the  Globe’s  data 
into  the  system  immediately. 

The  Globe  plans  to  have  a  number  of 
VDTs  in  various  departments  and  cur¬ 
rently  has  two  color  terminals  made  by 
Computer  Communications  Inc.,  in  the 
library. 

With  this  first  adoption  of  the  News/ 
Lib  Central  service,  the  Boston  Globe 
has  combined  electronic  copy  processing 
technology  with  the  demands  of  the  news¬ 
room. 

• 

Awards  for  valor 

Orlando  Sentinel  Star  has  revamped 
its  Valor  Award  program  to  give  more 
prompt  recognition  to  Central  Floridians 
performing  acts  of  heroism. 

Instead  of  giving  a  single,  annual  Valor 
Award  of  $1 ,000  for  the  year’s  most  out¬ 
standing  heroic  act,  the  new  program  will 
present  separate  $250  rewards  through¬ 
out  the  year  for  acts  of  heroism.  A 
plaque  citing  the  deed  will  also  be  given 
to  each  award  winner. 


New  reporter  input 
terminals  announced 

Harris  Composition  Systems  division 
has  introduced  two  new  reporter  input 
terminals,  model  1210  designed  for  use  in 
the  newsroom  or  for  local  input  of  dis¬ 
play  advertising  copy,  and  model  1220, 
for  remote  news  bureaus. 


Model  1210 


Each  terminal  includes  a  1024  charac¬ 
ter  display  screen,  and  a  4,000  character 
memory  capacity,  sufficient  to  store 
approximately  500  words  of  news  or  ad¬ 
vertising  copy. 

The  new  terminals  can  be  linked  di¬ 
rectly  to  any  series  2500  processor,  and 
allow  copy  to  be  stored  in  memory  for 
later  recdl  by  editors  using  Harris  1520 
or  1700  VDTs. 

Model  1210  VDTs,  which  can  be  lo¬ 
cated  up  to  1000  feet  from  a  series  2500 
processor,  are  priced  at  $2995.  Model 
1220  terminals,  which  transmit  data  to 
series  2500  processors  from  remote  news 
bureaus  at  up  to  480  characters  per  sec¬ 
ond,  are  priced  at  $3495. 

The  new  terminals  permit  the  series 
2500  electronic  copy  processing  systems 
to  be  priced  within  the  range  of  smaller 
newspapers  for  the  first  time. 

Reporters  can  compose  their  stories 
directly  at  the  terminal  in  remote  bureaus 
with  the  Harris  1220  VDT  and  then 
transmit  the  stories  directly  into  disc 
storage  devices  associated  with  each 
series  2500  system. 

Both  terminals  have  four-way  key¬ 
board  cursor  control,  the  ability  to  delete 
characters  with  a  single  keystroke,  full 
word  wrap-around  and  scrolling 
capabilities  through  stories  approxi¬ 
mately  500  words  long. 

No  special  interfaces  or  communica¬ 
tions  equipment  is  needed  to  attach  ter¬ 
minals  to  any  Harris  series  2500  pre¬ 
press  systems. 

• 

Weekly  to  start 

Henry  McClurg,  publisher,  Montrose 
Star  in  Houston  and  Vieux  Carre  Star  in 
New  Orleans,  announces  the  April  29 
start  of  Montrose  Advertiser,  a 
neighborhood  weekly,  with  an  antici¬ 
pated  initial  circulation  of  about  10,000. 
Montrose  is  the  name  of  a  section  of 
Houston.  Forward  Times,  Houston’s 
black  newspaper,  will  do  the  printing, 
McClurg  said. 
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We  design  the  N.E.W.S.  to 
fit  your  paper  like  a  glove. 


When  it  comes  to  moving  into  the  eiectronic  age,  small 
to  medium  circulation  newspapers  have  special  prob¬ 
lems.  We  specialize  in  solving  those  problems.  With  the 
N.E.W.S.  The  electronic  system  designed  to  meet  the 
requirements  of  each  individual  newspaper.  Be  it  your 
newsroom  and/or  your  classified  department,  we  can 
help  you  get  out  the  news.  In  short,  we  can  engineer  a 
system  that  will  fit  your  operation  like  a  glove.  Without 
an  expensive  computer  or  software  package.  To  try  the 
N.E.W.S.  for  size,  call  us  or  mail  the  coupon. 

Newspaper  Electronics  Corporation 
3225  Roanoke  Rd. 

Kansas  City,  Mo.  64111 
Telephone  816/756-0052 
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Total  product  approach 
to  marketing  newspapers 


By  Don  Miller 

Vicepresident,  Operations 

San  Antonio  Express-News 

Many  daily  newspaers,  particularly 
metropolitan  newspapers,  have  tended 
to  visualize  themselves  very  narrowly  as 
newspapers.  The  word  newspaper  in  this 
context  meaning,  daily,  paid,  printed 
products  destributed  in  the  traditional 
manner. 

Today,  however,  even  the  largest  met¬ 
ropolitan  newspaper  can  no  longer  ig¬ 
nore  the  constant  inroads  into  the  tradi¬ 
tional  newspaper  advertising  revenues 
made  by  weeklies,  shoppers,  inserts  and 
direct-mail  fliers. 

The  newspaper  of  today  must  be  in  a 
position  to  supply  to  its  customers  the 
opportunity  to  advertise  in  its  daily 
newspaper,  or  to  advertise  in  a  satura¬ 
tion  coverage  product,  or  to  prepare  and 
distribute  inserts,  both  through  the  daily 
or  to  saturation  coverage  of  specific 
areas.  Or  to  provide  any  unique  mixture 
of  the  above  to  help  the  advertiser  obtain 
his  specific  goals. 

The  San  Antonio  Express-News,  a 
morning-evening-Sunday  paper  in  a 
highly  competitive  market,  became  con¬ 
cerned  several  years  ago  about  this  ero¬ 
sion  of  the  more  traditional  advertising 
clients  and  the  need  to  provide  a  range  of 
media  services  to  its  advertisers  to  keep 


advertising  revenue  from  leaking  to  daily 
or  weekly  competitors. 

With  these  goals  in  mind,  the 
Express-News  devised  a  strategy  to  ex¬ 
pand  its  services  beyond  the  traditional 
daily  newspaper  role. 

Regional  shoppers 

The  first  step  in  this  strategy  was  the 
development  of  regional  shoppers  for 
each  key  marketing  area  of  the  city.  This 
allows  the  advertiser  to  supplement  the 
effect  of  his  daily  advertisements  by 
saturating  those  key  areas  of  greatest 
importance  to  him  with  a  single  news¬ 
paper  buy.  This  also  is  an  effective  tool 
in  a  competitive  market  for  arguing 
against  the  need  for  advertising  in  the 
competing  paper  to  obtain  adequate 
market  coverage. 

Another  advantage  is  the  ability  to 
offer  an  opportunity  to  advertise  to  those 
customers  not  large  enough  to  advertise 
in  the  daily  to  keep  their  small  accounts 
from  going  to  a  competing  shopper. 

Each  shopper  is  available  as  a  single¬ 
shopper,  multiple-shopper  buy  and  as  a 
daily/shopper  combination. 

Offering  a  low-cost,  but  still  profitable, 
price  for  daily/appropriate  shopper  clas¬ 
sified  advertising  performs  the  dual  func¬ 
tion  of  increasing  the  effectiveness  of 
classified  ads  by  saturating  the  area 
around  the  advertiser’s  location,  and  im¬ 
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proving  readership  in  the  shopper  due  to 
the  volume  of  highly  read  classified  ads. 

An  additional  and  often  overlooked 
advantage  of  the  shoppers  is  the  ability 
to  economically  promote  the  daily  paper 
through  teaser  articles,  contests  and 
coupons.  This  can  be  a  major  factor  in 
obtaining  new  circulation  growth  when 
handled  properly. 

In-plant  printing  service 

The  second  step  in  this  strategy  was 
the  installation  of  a  small,  web-fed  offset 
press  capable  of  printing  small  newspap¬ 
ers,  supplements,  special  sections  and 
fliers. 

This  opens  the  door  to  providing 
another  group  of  services  to  the  adver¬ 
tisers  that  were  not  previously  available 
(Continued  on  page  46) 


Three  full-saturation  weeklies  are 
available  to  the  daily  advertiser  at  a 
combination  rate.  In  addition,  inserts 
can  be  keyed  to  full  saturation  to  an 
area  as  small  as  10,000  dwellings  to 
supplement  inserts  in  the  daily  news¬ 
papers. 
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The  Express-News,  through  its  commercial  affiliate,  provides  offset-quality 
inserts,  supplements,  mini-tabs  and  fliers  for  both  insertion  into  its  own  daily 
and  weekly  newspapers  as  well  as  alternate  distribution  systems,  in  addition, 
advertisers  can  order  press  over-runs  of  their  sections  at  reasonable  cost  for 
distribution  through  their  stores  or  own  mail  lists. 
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start  up  your  press  with 

one  sure  thing: 


The  true  value  of  U.S.  news  web  offset  inks 
becomes  obvious  In  their  unwavering  performance.  They 
improve  your  total  newspaper  operation  by  running 
trouble  free  every  day,  and  by  bringing  an  / 
exceptional  appearance  to  your  newspaper,  j  ^ 


iEast  Rutherford,  NJ; 

Cincinnati,  OH;  Jacksonville,  FL; 
Dallas,  TX;  San  Francisco,  CA; 
Los  Angeles,  CA 
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Solicitation 
ad  for  poems 
ruled  deceptive 

A  permanent  injunction  has  been  is¬ 
sued  in  Tampa,  Florida,  to  stop  what 
legal  authorities  felt  was  misleading  ad¬ 
vertising  by  the  National  Society  of  Pub¬ 
lished  Poets  and  its  various  state  af¬ 
filiates,  including  the  New  Jersey  Soci¬ 
ety  of  Poets,  according  to  the  New  Jer¬ 
sey  Poetry  Society,  Inc. 

Lawrence  Thuotte  of  Riverview, 
Florida,  and  a  few  friends  formed  the 
so-called  National  Society  last  year  as  a 
money-making  scheme.  In  setting  up 
their  “name  only”  state  societies,  they 
solicited  poems  for  anthologies  through 
newspaper  advertising. 

Apparently  all  poems  submitted  were 
immediately,  and  without  qualification, 
accepted  for  publication.  However,  all 
writers  were  informed  that,  in  order  to 
have  their  poems  published,  they  all  had 
to  join  the  National  Society  for  $25  a 
year  dues.  It  was  because  of  this  fee  that 
the  Florida  Attorney  General's  Office 
brought  suit  against  Thuotte. 

The  injunction  against  Thuotte  only 
stops  his  deceptive  advertising.  He  is 
still  free  to  solicit  members  at  the  $25 
rate  because,  according  to  C.  Marie 
King,  Assistant  Attorney  General,  “The 
judge  did  not  feel  that  individuals  should 
be  protected  from  flattery.” 

Howard  Reeves,  executive  vicepresi¬ 
dent  of  the  New  Jersey  Poetry  Society, 
commented  that,  “All  of  us.  even  the 
best  writers,  have  a  certain  amount  of 
human  vanity  in  us,  otherwise  we 
wouldn't  be  writing  down  our  thoughts 
for  others  to  read.  However,  to  encour¬ 
age  people  to  pay  $25  a  year  to  have  their 
poems  published  without  regard  for  liter¬ 
ary  quality  or  helpful  instruction  is  un¬ 
conscionable.” 

It  has  been  reported  that  many  New 
Jersey  newspapers  have  never  been  paid 
for  the  advertisements  placed  by  Thuot¬ 
te.  Those  who  wish  to  contact  Thuotte 
may  reach  him  by  mail  at  P.O.  Box  1976, 
Riverview,  FI..  33569.  His  attorney  is 
Michael  A.  Linsky,  725  East  Kennedy 
Boulevard,  Tampa.  FI..  33602. 

The  New  Jersey  Poetry  Society.  Inc., 
is  incorporated  in  the  state  of  New  Jer¬ 
sey,  and  has  been  named  official  state 
poetry  society  by  an  act  of  the  state  legis¬ 
lature. 

Editor  dies 

Edmund  C.  Phelan.  64,  assistant  man¬ 
aging  editor,  Toronto  Globe  and  Mail, 
died  last  week.  An  editor  of  the  news¬ 
paper  for  39  years,  he  had  completed  the 
fifth  edition  of  the  Style  Book  last  last 
year. 
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Ohio  paper  struck 
by  3  unions 

The  Massillon  (Ohio)  Independent,  a 
19,000  evening  paper  located  eight  miles 
from  Canton  and  20  miles  from  Akron, 
has  been  struck  by  about  60  employes 
representing  three  unions  since  March 
18. 

The  24  members  of  the  ITU  struck  first 
and  then  were  joined  by  10  members 
from  the  pressmen’s  union  and  28  guild 
members.  The  typographical  and  press 
contracts  expired  in  September  1976, 
and  the  guild  contract  expired  February 
1977.  The  newspaper  has  been  forced  to 
cease  publication. 

According  to  a  spokesman  at  the 
paper,  talks  have  been  going  on  and  will 
continue  this  week.  Money,  job  security 
and  fringe  benefits  are  being  discussed. 

• 

Strike,  bad  weather 
slows  ad  revenues 

Newspaper  advertising  revenues  in¬ 
creased  2.1%  in  February  and  were  up 
9.5%  for  the  first  two  months  of  1977  as 
compared  to  the  same  period  last  year, 
according  to  the  Newspaper  Advertising 
Bureau, Inc. 

February  revenue  comparisons  were 
affected  by  a  newspaper  strike  in 
Philadelphia  this  year,  and  extra  Sunday 
in  1976  which  was  a  leap  year,  and  the 
after  effects  of  the  severe  winter  weath¬ 
er,  the  Newspaper  Ad  Bureau  said. 

Newspapers’  national  advertising  re¬ 
venues  gained  8.1%  in  February  and 
13.0%  for  the  two  months.  Retail  ad  re¬ 
venues  were  ahead  7.4%  through  Feb¬ 
ruary  and  2.2%  for  the  month.  Classified 
advertising  revenues  went  ahead 
1 1 .8%in  the  first  two  months  and  0.7%  in 
February. 

• 

Copley  bureau  chief 
visits  Installation 

L.  Edgar  Prina,  newly-named  deputy 
buieau  chief  of  the  Copley  News  Ser¬ 
vice.  is  Washington  press  corps  rep¬ 
resentative  this  week  in  a  combined 
U.S.-British  press  visit  to  Diego  Garcia, 
the  small  British-owned  island  in  the 
middle  of  the  Indian  Ocean  that  has  be¬ 
come  a  U.S.  naval  installation. 

Copley  and  the  San  Diepo  Union  sent 
Prina  on  the  trip  at  a  time  when  President 
Carter  has  proposed  “demilitarization” 
of  the  Indian  Ocean. 

Prina  became  deputy  bureau  chief  in 
February  and  will  manage  the  Copley 
Washington  staff,  including  hiring.  Be¬ 
fore  joining  Copley  in  1966,  he  had 
worked  for  the  Wasliin}>ton  Star. 

James  Cary  continues  as  Copley 
Bureau  chief  but  will  concentrate  on 
coverage  of  the  White  House  and  special 
writing  assignments. 


Total  marketing 

(Continued  from  page  44) 

as  a  single  purchase.  This  includes  press 
over-runs  of  advertising  sections  for 
either  insertion  as  supplements  in  the 
shoppers,  direct  mail  or  store  distribu¬ 
tion.  It  is  amazing  how  many  advertisers 
will  jump  at  the  opportunity  to  obtain 
additional  copies  of  their  advertising  sec¬ 
tions,  when  it  is  available  quickly  and  at 
a  reasonable  price. 

This  also  allows  a  letterpress  news¬ 
paper  to  offer  special,  offset-quality  spe¬ 
cial  sections  for  insertion  in  their  own 
daily  and  shoppers.  This  can  be  an  ex¬ 
tremely  effective  tool  when  competing 
with  a  letterpress  daily  competitor.  The 
special  sections  can  either  be  sold  and 
billed  as  daily  linage 'or  inserted  for  full- 
or  partial-run  as  supplements.  Many  ad¬ 
vertisers  are  attracted  by  the  ability  to 
have  an  offset-quality  special  section  in¬ 
serted  into  just  the  areas  of  their  primary 
selling  interest  rather  than  paying  the  ad¬ 
ditional  costs  of  a  full-run  section. 

Advertisers  can  turn  their  copy  over  to 
the  Express-News  and  as  a  single  purch¬ 
ase  buy  the  daily,  or  the  shoppers,  or 
print  sections  for  inserts,  or  direct-mail 
or  other  uses  or  any  combination  of  the 
above  as  required.  This  also  allows  the 
Advertising  Department  to  tailor  a  pro¬ 
gram  for  an  advertiser,  rather  than  simply 
trying  to  sell  him  an  ad.  This  allows  the 
Express-News  to  act  as  a  “sponge”  ab¬ 
sorbing  all  of  the  potential  printing  re¬ 
venue  from  an  advertiser,  eliminating 
“leakage”  of  dollars  to  competitors. 

Profitable  business 

How  have  these  strategies  worked  in 
reality?  Very  well,  we  feel.  Our  shoppers 
have  stopped  the  expansion  of  the  com¬ 
peting  shoppers  in  our  market  and  is  de¬ 
finitely  reducing  their  revenue  and 
growth  potential.  In  their  first  full  year 
our  shoppers  generated  over  $75(),(KK)  of 
additional  revenue  for  the  Express- 
News,  at  a  profit.  This  money  would 
have  flowed  into  competing  products  if 
our  shoppers  were  not  available. 

And  the  commercial  printing  plant 
generated  another  $150.0(K)  during  its 
first  six  months  of  operation,  and  after 
full  allocation  of  overhead  turned  a 
handsome  profit.  In  addition,  the  combi¬ 
nation  of  the  ability  to  print  inserts  as 
well  as  distribute  them  brought  addi¬ 
tional  inserts  business  into  the 
Express-News  that  otherwise  was 
scheduled  for  daily  or  weekly  com¬ 
petitors. 

It  is  obvious  that  the  more  options  and 
services  that  a  newspaper  can  offer,  the 
more  potential  revenue  it  can  generate. 
And  as  costs  continue  to  escalate  at  a 
rapid  rate  every  revenue  dollar  is  neces¬ 
sary  to  retain  and  improve  profitability  in 
today’s  competitive  environment. 
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Users  group  alerted 
to  home  tv  systems 

Developments  in  interactive  classified 
ad  management  systems  and  the  impact 
on  the  newspaper  industry  of  new  infor¬ 
mation  services  were  explored  at  the  re¬ 
cent  winter  meeting  of  the  Newspaper 
Computer  Users  Group  (NCUG)  in 
Baton  Rouge,  La. 

At  the  meeting,  150  newspaper  editors 
and  publishers  heard  about  an  expanded 
classified  ad  management  package  for 
Typeset- 11  computer  system  users  and 
were  presented  with  a  fresh  challenge  in 
the  arrival  of  computer/television-based 
services  that  distribute  news  directly  to 
subscribers. 

Digital  Equipment  Corporation  an¬ 
nounced  their  new  CMS- 11  interactive 
classified  package  available  to  Typeset- 
11  system  users. 

CMS- 11  takes  advantage  of  Digital’s 
VT61/t  terminal  with  integral  memory 
which  records  and  stores  ad  copy  while 
simultaneously  allowing  the  ad  taker  to 
access  the  main  computer  for  credit 
checks  on  the  customer’s  account. 

The  package  makes  it  possible  to  cal¬ 
culate  size  and  cost  so  the  customer  can 
immediately  have  an  estimate  of  charges. 
Using  the  CMS- 11  package,  up  to  48 
VT61/t  terminals  can  access  a  single 
PDP-11  minicomputer. 

In  addition  to  ad-taking,  credit  checks, 
size  and  cost  estimates,  the  system  per¬ 
mits  the  newspaper  to  design  its  own 
classified  ad  format,  call  the  form  to  the 
screen,  fill  in  the  blanks  and  retrieve  the 
ad  later  for  correction. 

The  stored  data  can  be  used  for  billing, 
to  generate  invoices  and  aging  reports.  It 
yields  statistical  information  on  new  ads 
versus  renewals  both  by  ad  taker  and  by 
classification.  In  this  way,  managers  can 
analyze  the  strengths  of  ad  takers  in 
handling  new  business,  renewals  or  sell¬ 
ing  larger  ads.  Time  statistics  generated 
by  the  system  allow  management  to  see 
that  enough  personnel  are  on  hand  dur¬ 
ing  the  busiest  hours. 

Guest  speaker.  Dr.  Norman  Morrison, 
director  of  information  systems  for  the 
Knight-Ridder  newspapers,  told  the 
meeting  that  newspapers  and  wire  ser¬ 
vices  should  be  aware  of  the  competition 
of  new  transmission  system  using  home 
TV. 

He  named  three  such  systems  that  are 
currently  being  tested,  Ceefax  and  Ora¬ 
cle  in  England  and  IDR,  developed  by 
Reuter’s,  in  the  USA.  The  latter  is  al¬ 
ready  sending  up-to-the-minute  market 
data  at  high  speed  over  coaxial  cable, 
directly  onto  TV  sets  in  the  offices  of  its 
business  customers  in  New  York  City. 
“Papers  have  the  people  who  are  suited 
to  gather  and  handle  news.  But  we  must 
understand  the  challenge  posed  by  these 
systems  and  work  out  ways  to  use  them 
to  our  advantage,’’  Morrison  said. 
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Citing  figures  for  circulation  and 
newsprint  consumption  from  Editor  & 
Publisher,  he  pointed  out  that  it  now 
costs  close  to  $100.00  for  the  newsprint 
in  a  year’s  subscription  of  a  large  met¬ 
ropolitan  daily.  “For  this  amount  or  less, 
in  the  1980s,  it  will  probably  be  possible 
to  purchase  a  box  that  will  bring  to  the 
home  TV  screen  a  vast  amount  of  textual 
information.’’ 

Metz  to  address 
Oklahoma  series 

Robert  Roy  Metz,  president  and  editor 
of  Newspaper  Enterprise  Association, 
will  be  a  guest  speaker  at  the  Cecil  H. 
Brite  Lecture  Series  in  Advertising  and 
Publications  Management  at  the  Univer¬ 
sity  of  Oklahoma  April  13.  The  series  is 
part  of  the  school’s  Journalism  Week, 
April  1 1  to  15. 

Metz  will  discuss  “Management  of  the 
Total  Newspaper  Product” — how  news, 
syndicated  material  and  various  news¬ 
paper  services  work  together  to  produce 
a  total  product. 

Each  lecture  in  the  series  is  published 
in  monograph  form  and  mailed  to  univer¬ 
sities  and  colleges  accredited  by  the 
American  Council  for  Education  in  Jour¬ 
nalism,  and  also  mailed  to  secondary 
school  libraries  and  media  throughout 
Oklahoma. 


Users  group  elects 
new  officers 

Stanley  Asimov,  assistant  publisher  of 
Newsday,  has  been  elected  president  of 
the  Atex  Newspaper  Users  Group  at  the 
organization’s  recent  semi-annual  meet¬ 
ing  in  Dallas.  Atex  is  a  manufacturer  of 
electronic  copy  processing  systems. 

Other  new  officers  are  Leighton 
McLaughlin,  editorial  coordinator  for 
electronics  at  the  Chicago  Sun-Times 
and  Daily  News,  vice  president;  Charles 
Dameron,  associate  managing  editor  of 
the  Dallas  Times  Herald,  secretary- 
treasurer,  and  Jim  James,  project  man¬ 
ager  of  the  Louisville  Courier-Journal 
and  Times,  membership  chairman. 


Juneau  paper  relocating 

The  Juneau  (Alaska)  Southeast  Alaska 
Empire,  a  5,000  circulation  evening 
paper  of  the  Morris  Communication 
Corp.,  will  move  to  new  quarters  in  the 
heart  of  the  capital  city’s  business  dis¬ 
trict  in  June. 

Three  new  Goss  Community  press 
units,  expanding  total  capacity  to  four, 
have  been  installed  recently  in  the  lower 
floor  of  the  new  building.  The  upper  floor 
will  house  the  news  department,  adver¬ 
tising,  classified  and  business  office. 
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By  Carla  Rupp 


Magazine.  In  an  interview  Daniels  says 
Playboy  will  not  engage  in  “public  war¬ 
fare”  with  the  likes  of  Hustler  and  Pent¬ 
house.  “We  will  take  the  higher  road,” 
he  says,  “with  excellence  in  journalism 
graphics,  talent  and  determination.  .  .  . 
The  magazine  will  be  more  topical.  .  .  . 
it  will  be  authoritative  and  create  on  how 
to  live  and  how  to  have  a  good  time.”  The 
question  to  ask  is:  will  Daniels  be  luring 


break  confidences  or  to  reveal  sources  he 
promised  not  to  reveal.  He’s  not  going  to 
behave  that  way  in  work  he  does  for  us, 
and  we’re  not  going  to  print  anything  got 
that  way.”  Scheer  says  he  “accepts  the 
rules”  and  restraints.  The  writer  who 
got  Jimmy  Carter  to  confess  lust  in  his 
heart  in  that  Playboy  interview  sup¬ 
posedly  shocked  some  of  his  “counter- 
journalists”  a  while  back  at  the  More 


DERICK  JANUARY  DANIELS 
WAS  HAILED  the  “Prince  of  Plea¬ 
sure,”  Hugh  Hefner’s  Savior,  in  Miami 
Magazine.  The  new  $250,000-a-year 
president  of  Playboy  Enterprises,  a 
former  city  editor  for  the  Herald  and  the 
Detroit  Free  Press,  is  dubbed  “Knight 
Errant.”  Must  have  been  a  swinging 
party  Daniels  gave  for  his  friends.  His 
wife,  Mary-Jeanette  Taylor,  22,  wore 
oversized  pasties  at  the  pad  of  sculptor, 
Sepy  Dobronyi.  Among  the  250  party- 
goers,  the  magazine  says,  were  A1  Neu- 
harth,  president  of  Gannett,  and  his  wife, 
Brevard  senator,  Lori  Wilson,  who  wore 
matching  garish  outfits  featuring  the 
logos  of  Gannett  newspapers.  There  was 
Jim  Batten,  vicepresident  for  news  of 
Knight-Ridder,  and  Lee  Templeton,  an¬ 
other  K-R  VP  who  joined  Playboy  as 
Daniels’  senior  vicepresident.  Partying 
before  going  to  San  Jose  was  Larry  Jinks, 
former  executive  editor  of  the  Herald, 
and  you  could  also  spot  Herald  general 
manager  Beverly  Carter,  they  say.  The 
magazine  account  said  there  were  scat¬ 
tered  young  men  in  leather  and  leopard- 
skin  gladiator  suits,  their  buttocks  ex¬ 
posed.  The  bartender’s  beautiful  breasts 
were  bare  above  black  thong  panties. 
Daniels  wore  a  gold  lame  jumpsuit,  with 
the  zipper  cut  low  as  pictured  in  Miami 


more  newspapermen  into  his  “fun” 
world?  He’s  already  got  Mort  Persky, 
former  managing  editor  of  the  Phila¬ 
delphia  Daily  News,  to  join  him.  Who’s 
next? 


CORRECTION — We  goofed  on  an 
item  in  the  February  19  column  about 
John  P.  McGofPs  Washington  party.  The 
part  about  McGoff,  Panax  Corp.  presi¬ 
dent,  hosting  a  reception  for  Washington 
officials  and  members  of  congressional 
delegations  of  states  in  which  he  has 
newspaper  interests  was  okay.  The  part 
where  we  reported  that  the  reception 
was  held  in  McGoff  s  Washington  town- 
house  at  a  cost  of  $145,000  was  wrong. 
The  reception  actually  was  held  in  a 
townhouse  owned  by  Mr.  and  Mrs. 
Thomas  Ochiltree,  who  is  chief  of  Panax 
Washington  bureau.  The  cost  of  the 
reception — so  we  were  told — was  mini¬ 
mal  and  only  light  refreshments  were 
served  and  all  food  was  prepared  by  the 
family  and  friends  of  the  Ochiltrees. 


Los  Angeles  Times  reporter  Robert 
Scheer’s  editor.  Bill  Thomas,  is  quoted  in 
Time,  April  4th  edition,  as  saying  he 
“can’t  agree  with  his  (Scheer’s)  right  to 
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Magazine  convention  when  he  said  “the 
journalist’s  job  is  to  get  the  story  by 
breaking  into  their  (politicians’)  offices, 
by  bribing,  by  seducing  people,  by  lying, 
by  anything  else  to  break  through  that 
palace  guard.”  Even  though  the  Times, 
which  had  hired  Scheer  last  fall,  was 
said  to  be  embarrassed  by  the  remarks, 
Thomas  felt  “it’s  time  we  had  something 
different  going  for  us.” 


“The  short,  brilliant  broadcasting 
career  of  the  Philadelphia  Daily  News 
gossip  columnist,  Larry  Fields,  reached 
an  abrupt  apogee  (March  25)  after  an  ex¬ 
hilarating  run  of  eight  weeks,”  reported 
the  News. 

Fields,  who  calls  himself  “The  Pest- 
man,”  was  fired  from  his  radio  talk  show 
on  WWDB  at  the  end  of  his  Thursday 
night  broadcast  by  program  director 
Wynn  Moore.  The  reason:  using  obscen¬ 
ities. 

The  most  objectionable  thing  Fields 
said  he  thought  he  said  had  to  do  with  the 
word  “god,”  a  word  he  said  on  the  air  he 
considered  an  “obscenity.”  There  was 
also  a  reference  to  a  Daily  News  editor 
who  Fields  said  (and  it  was  untrue)  had 
served  time  in  prison  for  child  molesting. 

Fields’  guest  on  the  show  was  Pete 
Dexter,  another  Daily  News  columnist, 
whom  Fields  described  as  a  “fresh  voice 
in  journalism”  and  Dexter  lived  up  to  that 
notice.  When  answering  a’question  from 
Fields  on  his  favorite  place  in  Philadel¬ 
phia,  Dexter  began  to  describe  a  girl¬ 
friend’s  erogenous  zone  and  used  several 
obscenities. 

The  News  the  day  after  the  firing  said 
listeners  and  others  said  both  Fields  and 
Dexter  had  been  drinking. 

“I  was  going  to  quit  anyway.  It  was 
impossible  for  me  to  do  the  show  and 
write  two  columns  a  day,”  said  Fields  in 
a  Philadelphia  Inquirer  account  of  the 
incident.  Fields’  show  was  from  5  to  7 
p.m.  Monday  through  Thursday. 

“I  can’t  see  why  people  are  so  excited. 
I  just  thought  it  was  another  pleasant 
evening,”  said  Dexter  about  the  show. 

Fields  is  known  for  his  strong  opinions; 
the  daily  newspaper  column  is  laced  with 
witty  insults  and  put-downs  of  celebrities 
and  politicians.  He  once  sponsored  a 
contest  inviting  readers  to  submit  insults 
aimed  at  himself.  Fields,  42,  has  been  the 
News’  entertainment  columnist  since 
April  1973.  Dexter,  33,  joined  the  News 
late  in  1973.  His  columns  have  appeared 
since  last  November. 
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Students  publish  tab 
newspaper  for  elderly 

Journalism  students  at  Niagara  Uni¬ 
versity  have  found  a  rather  unusual  way 
to  put  their  talents  to  use:  they  are  pro¬ 
ducing  a  newspaper  which  is  mailed  to 
12,000  senior  citizens  in  Niagara  County, 
N.Y. 

The  university  near  Niagara  Falls, 
N.Y.,  doesn’t  have  a  journalism  depart¬ 
ment  or  major.  But  three  basic  print 
journalism  courses  have  been  offered 
during  the  past  IVi  years  because  of  a 
grant  the  university  received  from  the 
Gannett  Newspaper  Foundation. 

One  advantage  of  the  newspaper,  called 
the  Niagara  Era,  is  that  the  univer¬ 
sity  does  not  pay  for  any  production  or 
mailing  costs.  These  are  paid  for  by  the 
federal  government  (90%)  and  by  the 
county  legislature  (10%)  under  Title  III 
of  the  Older  Americans  Act  of  1965. 

The  man  in  charge  of  coordinating  the 
Niagara  Era  is  Roger  Boye,  a  visiting 
professor  of  journalism  at  Niagara  Uni¬ 
versity.  Boye  came  to  Niagara  in 
January  1976  when  the  Gannett  grant 
was  given.  He  had  been  on  the  faculty  of 
the  Medill  School  of  Journalism  at 
Northwestern  University. 

All  stories  published  in  the  Era  are 
written  by  students  enrolled  in  Boye’s 
journalism  courses. 

Much  of  the  layout,  copyediting,  head¬ 
line  writing  and  photography  are  also 
done  by  the  students  under  the  supervi¬ 
sion  of  Boye.  Students,  receive  no 
compensation  for  their  work  except 
reimbursement  for  expenses  while  doing 
a  story. 

“The  Niagara  Era  is  basically  a 
laboratory  newspaper.  It  provides  the 
journalism  classes  with  an  opportunity  to 
go  beyond  the  classroom  and  do  some¬ 
thing  really  practical,”  Boye  said.  “The 
elderly  is  one  of  the  fastest  growing  age 
groups  and  this  is  one  way  for  journalism 
students  to  capitalize  on  that  fact.” 

The  newspaper  is  published  quarterly, 
and  issues  have  been  between  eight  and 
16  pages  thick.  There  are  no  advertise¬ 
ments  in  the  newspaper  which  started 
last  December. 

Copies  of  the  Niagara  Era  are  mailed 
to  the  12,000  persons  65  years  of  age  or 
older  who  are  registered  with  the  Niag¬ 
ara  County  Office  for  the  Aging.  In  addi¬ 
tion,  copies  of  the  Era  are  distributed  to 
senior  citizen  nutrition  centers  and  nurs¬ 
ing  homes  for  the  elderly. 

Many  senior  citizens  have  written  let¬ 
ters  complimenting  the  students’  work. 
Receiving  the  most  favorable  comments 
are: 

— The  12-point  body  type  used.  “Fi¬ 
nally  here  is  something  1  can  read,”  ac¬ 
cording  to  a  typical  letter  from  a  senior 
citizen. 

— The  “total  design”  layout  used  in 
the  tabloid-size  paper.  The  senior  citi¬ 
zens  say  the  layout  makes  the  paper 
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pleasant  to  look  at. 

— Story  selection,  which  emphasizes 
feature  articles  about  programs  for 
senior  citizens  and  gives  the  “behind  the 
scenes”  details  on  how  the  programs  are 
run.  Apparently,  many  of  the  county’s 
senior  citizens  have  not  been  aware  of 
the  programs  available  to  them. 

Boye,  the  students  and  Victor  Cooke 
(director  of  the  County’s  Office  for  the 
Aging)  develop  the  ideas  for  the  stories 
which  the  students  write.  Boye,  who 
reads  all  articles  before  they  are  pub¬ 
lished,  says  the  staff  of  the  County’s  Of¬ 
fice  for  the  Aging  does  not  see  the  arti¬ 
cles  before  the  newspaper  comes  out. 

The  future  of  the  Niagara  Era  appears 
very  promising,  Boye  says.  “The  elderly 
are  enthusiastic  about  the  newspaper  and 
the  students  are  enthusiastic  about  it. 
What  more  could  you  want?” 

• 

Restaurants  spent  most 
on  spot  tv  in  1976 


Milwaukee  daily  offers 
54th  consumer  analysis 

The  Milwaukee  Journal  has  published 
its  54th  annual  edition  of  the  Milwaukee 
Consumer  Analysis. 

The  survey  reports  purchases  of  more 
than  200  product  categories  by  466,300 
households  in  Milwaukee’s  Standard 
Metropolitan  Statistical  Area. 

The  128-page  report  includes  brand 
preferences  of  Milwaukee  area  shoppers 
in  an  assortment  of  categories. 

More  than  295,0(X)  families  have  filled 
in  Consumer  Analysis  questionnaires 
since  the  survey  began  in  1922.  The  pub¬ 
lication  is  not  made  available  to  the  gen¬ 
eral  public,  but  is  designed  to  provide 
national  advertisers,  their  advertising 
agencies  and  distributors,  with  data 
about  the  Milwaukee  market. 

Copies  can  be  obtained  by  writing  to 
Jack  Roller,  general  advertising  manager 
of  the  Milwaukee  Joumal/Sentinel. 


Restaurants  &  drive-ins  were  again  the 
leading  spenders  of  spot  tv  ad  dollars  in 
1976,  with  expenditures  on  restaurant 
ads  rising  to  $174.7  million  from  $138.9 
million  in  1975,  a  26%  increase. 

Department  stores  remained  in  the 
second  spot.  This  category  showed  a 
23%  increase  with  ad  expenditures  rising 
to  $129.4  million  from  $104.8  million. 

Sport,  hobby  and  toy  stores  was  the 
fastest  growing  category  in  the  Top  20, 
showing  a  53%  boost  in  investments  to 
$14.7  million.  Other  categories  that 
showed  sizable  increases  were  discount 
department  stores,  up  40%  and  leisure 
time  activities  &  services,  up  37%. 

Following  restaurants  and  department 
stores  in  the  top  10  were  banks,  savings 
&  loan  associations  ($111  million);  food 
stores  &  supermarkets  ($108  million); 
Auto  dealers-not  including  dealers  as¬ 
sociation  ($77  million);  movies  ($77  mill¬ 
ion);  Furniture  stores  ($61  million);  dis¬ 
count  stores  ($57  million);  amusement  & 
entertainment  ($34  million);  and  clothing 
stores  ($28  million.) 

Overall,  the  Top  20  spent  $1,032,416, 
up  23%  over  the  $840  million  spent  in 
1975. 

The  figures  are  reported  by  the  Televi¬ 
sion  Bureau  of  Advertising,  based  on 
Broadcast  Advertisers  Reports  figures. 


N.Y.  Post  switches 

New  York  Post's  advertising  account 
has  been  switched  to  Creamer/FSR  from 
Green,  Dolmatch  Inc.  K.  Rupert  Mur¬ 
doch,  publisher.  Post,  assigned  Green- 
uolmatch  immediately  after  acquiring 
the  paper.  No  reason  was  given  for  the 
change.  George  Lois,  who  recently 
joined  Creamer/FSR  as  president,  did 
advertising  for  the  New  York  Herald 
Tribune. 


Editor  paid  $22,000 
to  write  court  manuai 

Claude  E.  Harrison  Jr.,  managing 
editor,  Philadelphia  (Pa.)  Tribune,  a 
twice-weekly  black-oriented  newspaper, 
has  been  serving  as  director  of  the 
“Operations  Improvement  Program  for 
Speedy  Trial  and  Due  Process,”  the 
Philadelphia  Inquirer  disclosed  (March 
25). 

As  director  of  the  federally-funded 
study,  the  Inquirer  reported  Harrison  is 
paid  $22,000. 

Harrison  told  the  Inquirer  that  his 
court  job  would  not  influence  his  paper’s 
coverage  of  City  Hall  officials,  and  he 
saw  nothing  unusual  in  a  journalist’s 
maintaining  two  full-time  jobs. 

The  court  study  project  is  funded  by  a 
grant  from  the  Law  Enforcement  Assis¬ 
tance  Administration.  Harrison  and  a 
staff  of  three  are  writing  a  manual  to 
show  court  clerks  how  to  properly  draw 
up  court  records  and  forms. 


Airlines  adman 


Robert  L.  Hall  has  been  named  man¬ 
ager  of  advertising  and  promotion  for 
North  Central  Airlines. 
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Amazon  River 
trip  led  by 
La.  publisher 

By  Carla  Marie  Rupp 

Seventy-two-year-old  Nathan  Bolton, 
publisher  of  the  Bastrop  (La.)  Daily  En¬ 
terprise  and  Saturday  Clarion  for  40 
years,  has  a  travel  hobby  that  he  indulges 
in  as  part  of  his  Newspaper  Adventurers 
program  to  where  he  considers  “oddball 
places.” 

For  15  years  he  has  headed  the  Adven¬ 
turers,  a  non-profit  travel  organization 
for  the  benefit  of  newspaper  people.  He 
takes  groups  twice  a  year  to  places  all 
over  the  world  at  a  price  he  considers  a 
public  service. 

Forty  persons  are  being  booked  on  his 
July  tour  to  Bogota,  Columbia,  explora¬ 
tion  of  the  Amazon  River,  visits  with  the 
primitive  Yagua  Indians,  and  trek 
through  Peru  and  Ecuador.  Bolton  will 
lead  the  group  to  the  Galapagos  Island 
where  Charles  Darwin  thought  up  his 
evolution  ideas. 

“Some  people  have  gone  with  me  on 
tours  for  15  years.  They're  crazy  like  I 
am,  I  guess.  This  year  we'll  see  Indians 
who  shoot  the  poison  arrows.  I  hope 
they  don't  shoot  us.  We'll  be  living  on 
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Nathan  Bolton 


Monkey  Island  and  see  the  jungle." 

Bolton  has  made  50  trips  overseas. 
“I've  covered  everything  in  Africa, 
Europe  and  Asia.  We  just  got  back  from 
Egypt  in  February,”  he  said  in  a  conver¬ 
sation  about  this  hobby  of  his.  The 
newspaper  travel  group  has  also  been  to 
Antarctica,  to  Burma  as  far  as  Mandalay, 
the  Philippines  and  Malaysia.  Last  sum¬ 
mer  he  had  a  tour  of  Bulgaria,  Rumania 
and  Turkey.  He  has  arranged  visits  with 
heads  of  state,  such  as  Mrs.  Ghandi  and 
Demirel,  Turkey's  prime  minister.  Bol¬ 
ton's  group  has  had  interviews  with  all 
the  presidents  of  South  America  and 
with  officials  in  Lebanon,  Australia  and 
New  Zealand. 

It  helps  that  Bolton  has  two  sons-in- 
law  in  his  newspaper  business.  “But  I'm 
still  an  active  publisher  and  1  write  a 
daily  column  called  “Nota  Bene”  (mean¬ 
ing  take  note  of  this).  During  the  trips  he 
mails  back  a  daily  travel  column.  Bolton 
is  also  looking  forward  to  a  seven-day 
train  ride  from  Moscow  to  the  Pacific 
across  Siberia,  followed  by  a  week  in 
Mongolia,  this  year. 

“I  have  a  lot  of  fun  on  these  trips.  But 
1  don't  make  any  money.  I  have  to  pay 
some  of  my  expenses.  But  airlines  help 
me  out,  too.” 

Bolton  used  to  travel  with  tours  of  the 
National  Newspaper  Association  years 
ago.  “But  I  decided  that  we  (Newspaper 
Adventurers)  could  do  it  cheaper.  We 
save  money  on  a  non-profit  basis. 

The  circulation  of  Bolton's  papers  is 
6,500  in  an  area  that  is  50  percent  black 
and  50  percent  white.  “We  have  30,000 
in  our  circulation  area;  the  circulation 
isn't  as  good  in  the  South  as  it  is 
elsewhere.  But  we  had  8(K)  circulation 
when  I  came  here.  Of  course.  Bastrop 
was  only  6,000  then.”  Rice,  cotton,  soy 
beans,  a  subsidiary  that  makes  milk  con¬ 
tainers  and  two  International  paper  mills 
provide  the  income  for  Bolton's  readers. 

Bolton  bought  the  Enterprise,  then  a 
weekly,  in  October  1937;  he  made  it  a 
daily  in  1952.  He  also  had  started  the  first 
radio  station  in  the  area  30  years  ago.  but 
sold  it  10  years  ago. 

Besides  his  column,  Bolton  says  he 
covers  city  hall  and  the  matters  relating 
to  the  police  judge.  “1  write  the  major 
things.  I  like  to  keep  up  with  county  gov¬ 


ernment  . .  .  Our  papers  are  independent; 
but  we're  all  Democrats.” 

Bolton  and  wife  Mary  Lardner  both 
were  graduated  from  the  University  of 
Kansas  in  1927,  he  in  journalism  and  she 
in  English.  Mary  Bolton  does  the  book¬ 
keeping  for  the  Enterprise.  “1  remember 
Flint  Hall  (the  journalism  building  in  col¬ 
lege)  well.  William  Allen  White  (for 
whom  the  School  of  Journalism  at  the 
University  of  Kansas  is  named)  was  my 
hero.  He  (the  former  editor  of  the  Em¬ 
poria  Gazette)  wasn't  a  striking  personal¬ 
ity,  but  had  an  influence  on  me.” 

Daughter  Natalie  met  her  husband  Bill 
Chapman  in  the  Fifties  in  journalism 
school  at  the  University  of  Kansas. 
Chapman  is  the  business  manager  for 
Bolton.  Chapman's  late  father  Ed  was 
once  editor  of  the  Topeka  Capital  and 
Journal  and  wrote  a  column  “Chips  by 
Chap”  for  the  Kansas  City  Star. 

Bolton's  other  son-in-law,  Ben  John¬ 
ston,  married  to  daughter  Carolyn,  who 
studied  journalism  at  Louisiana  State 
University,  is  managing  editor. 

“I'm  just  a  newsman  who  was  raised 
in  the  country,  and  I'm  still  a  country 
boy,”  says  Bolton.  He  lives  on  a  farm  in 
the  pine  woods  outside  of  Collinston,  a 
small  village  seven  miles  from  his  news¬ 
paper.  “I  raise  peacocks,  chickens  and 
flowers.” 

Born  in  Abilene,  Kans.,  Bolton 
worked  on  the  Marysville  (Kans.)  Advo¬ 
cate,  the  Wellinfiton  Daily  News,  was 
telegraph  editor  at  the  Newton  Kansan. 
He  leased  a  paper  in  Scranton,  Kans., 
and  founded  one  in  Novinger,  Mo.  “The 
day  1  got  there  Franklin  D.  Roosevelt 
closed  the  banks;  I  had  borrowed  on  my 
life  insurance  and  couldn't  get  my 
money.”  He  bought  a  paper  at  Mystic, 
Iowa,  then  one  at  Lineville,  and  he  estab¬ 
lished  two  marginal  papers  on  the  Mis¬ 
souri  side.  “I  sold  out  and  left  there  be¬ 
cause  of  the  terrible  snowstorms.” 

• 

3  reporters  join 
Baltimore  Sun 

Baltimore  San  has  brought  its 
Washington  bureau  up  to  the  authorized 
staff  of  14  with  the  following  additions: 

Peter  Behr,  36,  formerly  with  the 
Washington  bureau  of  the  Gannett  News 
Service,  who  will  cover  consumer 
economics  and  energy,  as  well  as  do  in¬ 
vestigative  reporting. 

Lynne  Olson,  29,  former  Associated 
Press  feature  writer  and  Moscow  corres¬ 
pondent,  who  will  do  features,  general 
assignment,  and  some  White  House 
coverage. 

Frank  Swoboda,  40,  one-time  UPI 
correspondent  on  labor.  Congress  and 
the  White  House,  more  recently  labor 
and  congressional  writer  for  Business 
Week  magazine,  who  will  do  labor  and 
welfare  for  the  Sun. 
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Syndicates 


By  Lenora  Williamson 


King  lands  Gowdy's  column 


King  Features  Syndicate  is  introduc¬ 
ing  what  it  heralds  as  the  first  nationally 
syndicated  fishing  and  hunting  feature 
offering  instructional  tips  from  a  master 
outdoorsman. 

Curt  Gowdy’s  Fish  and  Game  Tips,  by 
the  host  of  the  ABC-TV  “American 
Sportsmen”  outdoors  series,  is  being  re¬ 
leased  in  strip  format  with  artwork  by 
Tony  Ravielli,  an  illustrator  of  outdoor 
subjects. 

Allan  Priaulx,  executive  editor  of  the 
syndicate,  says  King  developed  the  fea¬ 
ture  to  meet  new  emphasis  on  the  out¬ 
doors  and  that  the  small-space  strip  for¬ 
mat  makes  it  supplement  to  a  local  fish 
and  game  column  or  family  and  leisure 
sections.  The  tips  aim  at  providing  ad¬ 
vice  for  experts  and  novices. 

Gowdy,  who  has  fished  and  hunted  the 
world  over  and  broadcast  major  sports 
events,  is  a  two-time  winner  of  the 
Sportscaster  of  the  Year  title  and  has 
won  a  George  Peabody  Award  for 
sportscasting. 

King  is  offering  the  weekly  feature  in 
4-column  strip  format  which  also  can  be 
stacked  as  a  2-column  panel. 

*  ♦  ♦ 

Hana  Umlauf,  an  associate  editor  on 
The  World  Almanac  &  Book  of  Facts 
staff,  has  been  named  special  projects 
editor.  She  has  been  one  of  the  chief 
editors  on  reference  books  prepared  by 
the  almanac  staff. 

Umlauf  joined  Newspaper  Enterprise 
Association,  publisher  of  The  World  Al¬ 
manac,  in  1970  as  assistant  to  the  execu¬ 
tive  editor  and  moved  to  the  almanac 
staff  two  years  later  as  an  assistant 
editor,  becoming  an  associate  editor  in 
1975.  She  wrote  the  almanac’s  annual 
review  of  the  progress  of  women  and  in 
her  new  position  will  contribute  also  to 
the  almanac. 


George  Delury,  editor  of  the  almanac, 
announced  that  Umlauf’ s  responsibilities 
will  center  on  the  editorial  quality  and 
accuracy  of  publications  prepared  by  the 
staff  and  also  include  publication 
development  from  initial  planning  to 
production.  The  World  Almanac  staff 
prepares  an  average  of  four  reference 
books  a  year,  including  the  recently  pub¬ 
lished  World  Almanac  Whole  Health 
Guide. 

*  ♦  ♦ 

A  consumer  column,  “Tip  Off.  .  .  . 
The  Rip  Off,”  has  been  launched  in  the 
South  Florida  area  by  Hank  and  Sylvia 
Cronin,  a  husband  and  wife  team.  The 
feature  covers  subjects  ranging  from 
consumer  laws,  how  to  complain,  how  to 
prevent  being  ripped  off  and  general  con¬ 
sumer  information.  The  column  is  pub¬ 
lished  in  several  community  area  news¬ 
papers  at  present. 

Sylvia  Cronin  has  been  a  business  col¬ 
umnist  and  radio  personality  for  more 
than  15  years  and  Hank  Cronin  has  built 
21  radio  and  television  stations  through¬ 
out  the  world  over  the  past  30  years. 
They  may  be  reached  through  Post  Of¬ 
fice  Box  34-1641,  Coral  Gables,  Florida 
33134. 

ifi  n/i  an 

Debbie  C.  Tennison  has  joined  Com¬ 
modity  News  Service  in  Washington  as 
an  economic  reporter.  She  was  an  as¬ 
sociate  editor  of  National  Defense 
magazine  and  has  been  a  newspaper  and 
UPI  reporter. 

*  *  * 

King  Features  has  acquired  serializa¬ 
tion  rights  to  Marabel  Morgan’s  book 
“Total  Joy,”  a  sequel  to  the  author’s 
best-seller,  “The  Total  Woman.”  The 
newspaper  series  is  available  in  six  parts, 
each  approximately  1,300  words,  with 
option^  sidebars,  for  release  April  24. 
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Activist  FOI  group 
begun  in  Iowa 


By  Jane  Levere 

Major  media  professional  organiza¬ 
tions  in  the  state  of  Iowa  have  banded 
together  to  form  the  “Iowa  Freedom  of 
Information  Council.” 

The  purposes  of  the  Council,  accord¬ 
ing  to  its  articles  of  incorporation,  in¬ 
clude: 

1.  The  pursuit  and  perpetuation  of 
First  Amendment  freedoms  of  speech 
and  press. 

2.  Furthering  the  public’s  right  to 
know  “all  important  information  on  all 
aspects  of  all  public  affairs  in  Iowa.” 

3.  Coordination  of  a  joint  effort  “in 
the  public  interest  to  alert  the  citizens  of 
Iowa  to  the  growing  trend  toward 
secrecy  in  Iowa’s  government  and  pub¬ 
lic  affairs.” 

4.  Coordination  of  efforts  of  Iowa’s 
“media  associations,  publishers,  broad¬ 
casters  and  other  friends  of  the  First 
Amendment  in  a  joint  effort  to  achieve 
on  behalf  of  the  common  good  of  all 
more  openness  in  Iowa’s  government 
and  public  affairs.” 

The  Council  was  incorporated  in 
March  as  a  joint  project  of  the  Iowa 
Broadcasters  Association,  Iowa  Daily 
Press  Association,  Iowa  Press  Associa¬ 
tion  and  the  Des  Moines  Register  & 
Tribune  Co.,  all  of  which  also  provided 
initial  funding  for  the  organization.  Its 
executive  offices  are  at  the  school  of 
journalism  at  Drake  University  in  Des 
Moines. 

According  to  Gary  Gerlach,  third  vice- 
president  of  the  Council  and  secretary 
and  general  counsel  of  the  Register  & 
Tribune  Co.,  impetus  for  the  Council’s 
establishment  came  from  a  successful 
gag  order  battle  waged  by  the  news¬ 
papers  in  May,  1976  over  publication  of 
jurors’  names  during  a  local  murder  trial. 

“After  the  fight  here,  the  Register  & 
Tribune  Co.  thought  it  would  be  quite 
useful  if  the  amicus  got  together  an  um¬ 
brella  organization  to  coordinate  media 
defenses  in  the  future,”  he  said. 

The  Council’s  board  of  trustees  is 
made  up  of  representatives  of  the  three 
media  professional  groups;  the  Register 
&  Tribune  Co.;  Cedar  Rapids  Television 
Co.;  Cedar  Rapids  Gazette  Co.;  Iowa 
Radio  Network;  Meredith  Corporation; 
Palmer  Broadcasting  Co.;  Quad-City 
Times  Davenport  Newspapers;  WMT 
Stations,  Inc.,  Cedar  Rapids;  Drake 
Journalism  School;  Iowa  State  Univer¬ 
sity;  University  of  Iowa;  Iowa  Broadcast 
News  Association;  and  Sigma  Delta  Chi. 

Gerlach  said  the  Council  also  expects 
civic  groups  such  as  the  League  of 
Women  Voters,  Common  Cause,  and 
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American  Civil  Liberties  Union  to  join  in 
the  Council’s  efforts. 

The  model  for  the  Council,  noted  Ger¬ 
lach,  is  the  NAACP  Legal  Defense 
Fund,  which  “collects  money,  retains  a 
lawyer  as  counsel,  and  is  a  fighting, 
litigating,  lobbying  outlet.” 


Gannett  paper  selects 
front-end  system 

The  Bridgewater  (N.J.)  Courier-News, 
a  Gannett  newspaper  has  reached 
agreement  with  Dymo  Graphics  Systems 
for  the  purchase  of  a  fully  computerized 
electronic  copy  processing  system. 

Publisher  Paul  T.  Miller  II,  in  sum¬ 
marizing  the  agreement,  said  it  will  allow 
the  C-N,  a  daily  newspaper  with  60,000 
circulation,  means  of  achieving 
maximum  efficiencies  in  the  production 
of  news  and  advertising  copy. 

The  Dymo  CPS-730  system  purchase 
order  includes  36  Zentec  Model  5 1  video 
display  terminals,  28  of  which  will  be 
used  for  creation  and  editing  of  news 
stories. 

Five  of  these  28  terminals  wiU  be  used 
to  provide  remote  input  of  news  from 
five  bureaus  located  throughout  central 
New  Jersey.  Other  terminals  will  be 
utilized  for  display  ad  mark-up  and  class¬ 
ified  checking. 

OCR  will  continue,  at  least  temporar¬ 
ily,  as  the  prime  means  of  class  ad  entry 
to  the  system. 

Also  included  in  the  DGS  package  are 
three  Graphics  Display  Terminals,  which 
will  allow  display  of  text  in  a  quarter 
page  format.  Two  of  the  GDTs  will  be 
used  for  display  mark-up,  with  one  as¬ 
signed  to  editorial  for  use  as  a  lay-out 
display  tool. 

Miller  said  DGS  will  upgrade  the  three 
32K  computers  to  be  initially  delivered 
to  64K  CPUs. 

“This  upgrade,  combined  with  Dymo 
software  enhancements,  will  effectively 
more  than  double  the  capability  of  the 
system,”  Miller  said. 

Selection  of  DGS  came  after  more 
than  a  year  of  investigation  by  a  C-N 
systems  team  headed  by  Edward  J. 
Sherwood,  production  manager. 

Participating  with  Sherwood  were: 
William  Grap,  composing  room  foreman. 
Cliff  Knudson,  production  systems 
coordinator  and  Daniel  T.  VanAtta, 
editorial  systems  manager. 

Delivery  of  the  system  to  Bridewater 
is  expected  following  full  staging  in  Wil¬ 
mington  this  May. 


Charges  filed  against 
Richmond,  Va.  papers 

Two  Richmond,  Va.  newspapers 
(March  31)  were  charged  with  violating  a 
statute  prohibiting  disclosure  of  investi¬ 
gations  of  state  judges. 

In  papers  filed  in  Richmond  Circuit 
Court,  the  Richmond  Times-Dispatch 
and  News  Leader  were  charged  with 
commiting  a  misdemeanor  by  publishing 
stories  about  two  Richmond-area  judges 
who  are  said  to  be  under  scrutiny  by  a 
state  judicial  commission. 

The  court  action  came  less  than  24 
hours  after  Virginia  Attorney  General 
Anthony  F.  Troy,  in  a  talk  to  the 
Richmond  Public  Relations  Association, 
accused  the  media  of  Virginia  with  flout¬ 
ing  the  disclosure  law,  specifically  men¬ 
tioning  the  two  Richmond  newspapers. 

Neither  judge  mentioned  by  the 
Richmond  newspapers  is  named  in  the 
charges  filed  with  the  court  by  Richmond 
Commonwealth’s  Attorney  Aubrey  M. 
David.  The  charges  said  only  that  the 
News  Leader  on  March  28  and  the 
Times-Dispatch  on  January  29  did  un¬ 
lawfully  divulge  publicly  the  nature  of  a 
Commission  proceeding. 

On  January  29,  however,  the  Times- 
Dispatch  published  a  story  saying  the 
commission  was  investigating  Richmond 
General  Court  Judge  Harold  C,  Maurice, 
who  has  since  resigned  from  the  bench. 
On  March  28,  the  News  Leader  pub¬ 
lished  a  story  saying  the  commission  was 
holding  secret  hearings  on  complaints 
against  Henrico  County  General  District 
Court,  Judge  K.  Radcliffe  Turner. 

Troy,  in  his  speech,  criticized  the 
Richmond  newspapers  on  grounds  they 
“have  time  and  again  been  involved  in 
campaigns  advocating  that  minorities 
should  work  within  the  law  and  castigat¬ 
ing  these  minorities  for  demonstration 
which  were  outside  the  gambit  of  either 
the  legislative  process  or  the  constitu¬ 
tional  challenges  available  within  the 
judiciary. 

“But  the  newspapers  and  broadcasters 
continue  to  write  about  judges  under  in¬ 
vestigation.  They  continue  to  flaunt  the 
law  rather  than  working  within  the  sys¬ 
tem  as  it  exists.” 

The  charges  last  week  were  the  third 
to  be  filed  in  the  state  against  a  news¬ 
paper  under  a  1971  law  that  requires  pro¬ 
ceedings  before  the  state’s  Judicial  In¬ 
quiry  and  Review  Commission  to  be  sec¬ 
ret.  Early  last  month,  the  State  Supreme 
Court  ruled  6  to  1  that  the  law  prohibits 
newspapers  from  publishing  stories  nam¬ 
ing  judges  being  investigated. 

Claiming  that  the  ruling  violates  the 
First  Amendment’s  guarantee  of  a  free 
press,  the  first  newspaper  convicted 
under  the  law — the  Norfolk  Virginian- 
Pilot — has  announced  plans  to  appeal  the 
case  to  the  United  States  Supreme 
Court. 
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An  elderly  neighbor  comes  to  din-  ^  I  ■■  ■  ^  ^  11^  I 

ner  and  brings  a  main  course  which 

the  Evans  family  assumes  is  made  W  W 

oaoJiKS  '"’  in  XV  LISTINGS 

"Something  Worth  Dying  For"  Part  II.  Reed 
is  awarded  the  Medal  of  Valor  by  Los  Angeles 
Police  Chief  Ed  Davis  (playing  himself).  Back  on 
the  job  after  recovering  from  his  wounds,  Malloy 
learns  that  Reed  is  considering  taking  a  desk  job. 

(R) 

O  HAPPY  DAYS 

"Richie's  Flipside"  Richie  becomes  a  teenage  disc 
jockey  and  irritates  his  friends  with  his  new  rock  and  roll 
image.  (R) 

8:28  O  BICENTENNIAL  MINUTES 
8:30  O  M*A*S*H 

Henry  has  a  difficult  job  ~  finding  three  volunteers  to  go  to  work 
at  a  medical  aid  station  currently  under  enemy  fire.  (R) 

O  NBC  WORLD  PREMIERE  MOVIE 

"The  Imposter"  Paul  Hecht,  Nancy  Kelly.  An  ex-army  intelligence  of¬ 
ficer  accepts  $5,000  to  impersonate  a  man  targeted  for  assassination 
and,  as  a  result,  becomes  involved  in  a  conspiracy  to  loota  land  develop¬ 
ment  company. 

O  TUESDAY  MOVIE  OF  THE  WEEK 

"Isn't  It  Shocking"  Alan  Alda,  Louise  Lasser.  When  elderly  citizens  in  a 
sleepy  New  England  town  begin  to  die  mysteriously,  the  inexperienced  sheriff 
is  confronted  with  an  ingenious  killer  and  some  very  odd  goings-on. 

9:00  O  HAWAII  FIVE-O 

"Bomb,  Bomb,  Who's  Got  The  BombT'  Notes  threatening  the  life  of  the  State 
Senate  Crime  Committee  Chairman  bring  Steve  McGarrett  into  the  investigation. 

William  Windom  guest  stars.  (R) 

10:00  O  BARNABY  JONES 

"Doomed  Alibi"  Guest  star  Monte  Markham  plays  a  duel  role  as  a  small-time  disc  jockey 
and  a  fading  Western  star  who  uses  his  radio  look-a-like  to  provide  him  with  an  alibi  that 
permits  him  to  commit  murder.  (R) 

O  POLICE  STORY 

"Captain  Hook"  David  Birney  stars  as  a  handicapped  officer  in  this  drama  based  on  the  true  story 
of  a  Los  Angeles  policeman's  struggle  to  continue  doing  field  duty  after  losing  his  hand  in  a  bomb 
explosion.  (R) 

O  MARCUS  WELBY.M.D. 

"The  266  Days"  Consuelo,  nurse-receptionist  to  Drs.  Welby  and  Kiley,  takes  a  brief  leave  of  absence  to 
head  the  obstetrical  care  team  for  pregnant  women  at  the  Family  Practice  Center  and  is  called  upon  to  de¬ 
liver  a  baby  amid  unexpected  circumstances.  (R) 

11 :30  O  the  CBS  LATE  MOVIE 

"10  Rillington  Place"  1971  Richard  Attenborough,  Judy  Geeson.  Constable  John  Reginald  Christie  lures  a  young 
girl  to  his  flat,  strangles  and  buries  her,  and  prepares  to  once  again  satisfy  his  obsession  for  killing.  Based  on  ac¬ 
tual  events  occurring  in  London  during  the  blackout  of  1 944. 

O  THE  TONIGHT  SHOW 
Guest  Host:  John  Denver. 

O  ABC  WIDE  WORLD  OF  ENTERTAINMENT 

Wide  World  Mystery:  "The  Book  of  Murder"  Fritz  Weaver,  Louise  Latham.  An  eccentric  author  invites  all  his  former 
wives  to  his  home  where  he  explains  that  they  are  all  being  blackmailed  in  his  new  book  and  the  gathering  quickly 
proves  fatal  to  the  author.  (R) 

(OTHER  POINT  SIZES,  FORMATS,  AND  TYPE  STYLES  AVAILABLE  UPON  REQUEST) 


TV  IimCc 

THE  LARGEST  PRODUCER  OF  TV  LISTINGS  IN  THE  COUNTRY' 


670  FRANKLIN  AVENUE 
NUTLEY,  NEW  JERSEY  07110 
(201)661-0700 


210  NORTH  PASS 
BURBANK,  CALIFORNIA  91 505 
(213)  843-3323 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  | 

1 

AUTOMOTIVE 

GARDENING 

MONEY 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sarnples,  rates.  Au¬ 
tomotive  Features,  814  E;.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

JOIN  GARDEN  BOOM!  Glossy  photo,  600 
word  weekly,  6th  year,  member  GWAA. 
Details:  Masson,  Box  66,  Needham, 
Mass.  02192. 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo.  N.Y. 
14202. 

"MORE  FOR  YOUR  MONEY” 

Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 

“MONEYSAVERS"  make  cents.  Five 
clever  ideas  weekly.  Samples.  Creative 
CXimmunications,  43  Picturesque  Dr., 
Rochester,  N.Y.  14616. 

PHOTOGRAPHY 

CARTOONS 

FIGLEAVES — "A  ribtickling  Paradise 
Lost."  Weekly  cartoon.  Good  rates — 
FREE  samples.  Sandcastles-E,  Box 
1356,  Newport  News,  Va.  23601. 

FlUERS 

HOROSCOPES 

ARE  YOU  PUZZLED  how  to  increase  your 
circulation?  Manufacturer-quality  Per¬ 
sonalized  Photo  Jigsaw  Puzzles  will  pro¬ 
vide  free  puzzles  for  your  next  contest, 
etc.  Write,  call  Jigsaw  Marci,  Box  914E, 
Southampton,  Pa.  18966.  (215)  357- 
8346. 

VERY  VERSATILE  time  copy.  Dailies, 
weeklies,  other  publications  find  Rob¬ 
bins  Filler  Service  a  valuable  copy  desk 
ally  at  a  budget  price.  And  it's  the  type  of 
material  you  can  use  to  mold  your  own 
regular  features.  Request  sample  on 
your  letterhead.  Our  2ist  year.  Robbins 
&  Associates,  P.  0.  Box  780,  Seattle, 
Wash.  98111. 

OLGA  KNOWS 

Most  rapidly  expending  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar. 
550  words  camera  ready.  Samples. 
Patsy  Milligan  Syndicate,  Box  14,  Dun¬ 
dee.  III.  60118. 

HUMOR 

STAMPS 

FOR  27  YEARS  Snappy  Fillers  have  been 
your  best  buy.  5  columns  a  week, 
typeset,  on  newsprint  or  repros.  Sample 
free.  610Wataga,  Louisville,  Ky.  40206. 

WEEKLY  HUMOR  COLUMN 
$3.50.  SAMPLES 

BOX  580,  EDITOR  &  PUBLISHER. 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 

FOOD 

MEDICAL 

TRAVEL 

SECOND  HELPINGS:  Devoted  to  the  his¬ 
tory,  folklore,  facts  and  fiction  of  prepar¬ 
ing  and  preserving  garden  vegetables. 
20  weekly  columns,  June  1-October  12. 
Pat  Foran,  43  Beacon  Street  Circle,  Mil- 
ton,  Mass.  02186. 

MAN  AND  MEDICINE 

Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 

J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  $1.25  week,  weeklies 
Free  copies  #1  Easy  St.,  Aptos,  Calif. 
95003. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


HUSBAND  AND  WIFE  TEAM  with  com¬ 
plete  experience  in  all  phases  of  printing 
and  publishing  of  weekly  newspaper  and 
job  shop,  to  buy  into  modern  operation 
doing  $125.000-1150, OCX)  annually.  Grow¬ 
ing  community  with  solid  forest  industry 
economy.  High  return  to  ambitious  couple. 
For  full  details,  write  A.  Mazur,  Box  10, 
Hudson  Bay,  Sask.,  Canada,  SOE  OYO,  or 
call  (306)  865-2771  evenings. 


AUTHORS  WANTED!  Be  a  "maverick  pub¬ 
lisher."  Best  alternative  to  trade  or  subsidy 
publishing.  High  quality,  low  rates,  short 
runs,  computerized  photo  typesetting, 
perfect  or  hardbound,  currently  8-week  de¬ 
livery,  page  proofs,  editing  and  promo¬ 
tional  assistance  available.  Maverick  Pub¬ 
lications,  Box  243-EP,  Bend,  Oregon 
97701.  (503)  382-6978. 


OWNER  of  large  New  England  insurance 
agency  (premiums  $2,000,000  in  the  pre¬ 
mises)  and  profitable  weekly  shopper  (cir¬ 
culation  28,000)  looking  for  financially  re¬ 
sponsible  partner.  Newspaper  experience 
important.  In  reply  include  complete 
background.  Box  ^4,  Editor  &  Publisher. 


TOP  ad  man  has  unique  ad/marketing  idea 
for  paper  in  competibve  situation.  Will  help 
circulation,  too.  Send  $15/weekly;  $35/ 
daily  or  chain  to:  Ray  Joseph,  2782  Laurel 
Ave.,  Baldwin,  N.Y.  11510. 


CIRCULATION  SALES 
New  York  metropolitan  newspaper  seeks 
dynamic  independent  circulation  sales  de¬ 
velopment  contractor  for  door-to-door  sol¬ 
icitation  in  key  market  area. 

Solid  established  firm — with  proven  qual¬ 
ity  in  generating  sales.  Box  633,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton.  Jans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  “Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 

P.O.  Box  88,  Norton,  Kans.  676M.  Office 

phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 

fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Senrice  Co.,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla.  32401. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


USE  A  CABLE! 

A  typewriter, 
telex, 
telephone! 

A  train, 
plane  or 
subway! 

A  messenger, 
a  memo  or  a  carrier  pigeon! 

USE  ANYTHING! 

But  get  your  classified  ad  to 
us  before  the  April  19  dead¬ 
line  for  our  special  April  23 
ANPA  CONVENTION  ISSUE. 
Tell  it  to  us  and  we’ll  tell  it  to 
the  press. 

E&P  CLASSIFIEDS 

(212)  752-7053 
We've  got  the  right  connections! 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANHD 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only) 


ALL  OTHER  CLASSIFICATIONS 

(Remittance  with  copy 
unless  credit  established.) 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 

Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only). 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line-^$64.40  per  column  inch 
minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday.  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day, 
are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7053 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


NEWSPAPERS  FOR  SALE 
Outstanding  Weeklies 


COLORADO 
Weekly  guaranteed 
distribution — 2400 
Gross:  $300,000 
Cash  flow:  $83,300 
Price:  negotiable 


KANSAS 

44  year  metro  weekly 
22M  guaranteed,  2100  ^id 
Gross:  $188,000 
Net:  $34,000 

Price:  $175,000  with  terms 
NEW  ENGLAND 

Sunday  weekly — 52M  audited  circulation 
Complete  printing  plant 
Gross;  $2,275,000— Cash  flow:  $267,400 
Price:  $2,250,000 — Terms:  negotiable 

OTHER  LISTINGS:  Many  other  weeklies,  magazines  and  printing/ 
publishing  plants  are  available  throughout  the  country. 

Don  Malcolm,  Carillon  Tower  West,  13601  Preston  Rd,  Suite  417, 
Dallas,  Texas  75240  •  (214)  233-4334 

Doubledoy  Medio 

Brokers  of  Radio,  TV,  CATV  and  Newspaper  Properties 


•Im 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 
Address 
City  _ 


_State 


Zip 


Phone 


Authorized  by 

Classification 
Copy - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  (  PUBLISHER  •  850  Third  ««e.  •  New  Yoik.  N.Y.  10022 


SOUTHERN  CALIFORNIA  WEEKLY  serving 
growing,  attractive  market.  Well  estab¬ 
lished,  sound  operation  with  good  poten¬ 
tial.  Reasonably  priced  at  $140,000,  in¬ 
cluding  Compugraphic  equipment.  Terms 
available.  W.  B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  D.C.  20045. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


AREA  6  WEEKLY  GROUP  for  sale. 
$400,000- -I-  gross  in  prime  growth  area, 
$700,000  plus  real  estate.  Will  consider 
tax  free  exchange  of  registered  stock  or 
$200,000  cash  down  from  qualified  buyer. 
Owner  available  to  provide  management 
continuity.  Box  531,  Editor  &  Publisher. 


ZONE  6,  MONTHLY  ADVERTISER,  $100,- 
000  gross,  estimated  1977  gross 
$150,000;  can  be  doubled.  Owner  has 
other  interests.  80%  of  gross,  25%  down. 
Box  520,  Editor  &  Publisher. 


ENGRAVINGS 


OVER  100,000  NEGATIVES  and  photoen¬ 
gravings  for  use  in  newspaper  advertising. 
Call  or  write  to  Garden  Photo  Engraving  Co. 
Inc.,  40  Roselle  St.,  Mineola,  N.Y.  11^1. 
(516)  742-8610. 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


MAILROOM 


SMALL  MONTHLY  news  magazine  in 
nearby  Connecticut,  established  and  pro¬ 
fitable,  has  growth  potential  for  someone 
with  editorial  experience  and  ambition. 
Ulodest  investment.  Box  605,  Editor  & 
Publisher. 

WE  ARE  LOOKING  for  a  husband-wife 
team  to  buy  our  2  small  weeklies.  Pleasant 
Midwestern  location.  Competence  and  in¬ 
tegrity  will  continue  profits.  Fair  price. 
Serious  only.  Give  background  and  finan¬ 
cial.  Box  5b6,  Editor  &  Publisher. 

WEEKLY  in  retirement-vacation  area  of 
Arizona  grossing  $55,000  and  growing  fast 
seeks  working  partner.  Box  595,  Editor  & 
Publisher. 

NEAR  150M  GROSS  from  89-year-old 
award-winning  rural  Minnesota  weekly.  No 
job  shop.  Give  experience,  finances, 
phone  number.  Box  578,  Editor  & 
Publisher. 

PAID  WEEKLY  in  one  of  best  Midwestern 
suburban  cities.  $75,000  volume.  For  sale 
at  gross  with  29%  down.  All  letters 
answered  that  give  full  financial  and  jour¬ 
nalistic  qualifications.  Box  575,  Editor  & 
Publisher. 

FINE  ZONE  3  WEEKLY  in  prosperous  rural 
area.  Gross  $40,(X)0.  Building  with  living 
quarters  available.  Box  640,  Editor  £ 
Publisher. 

SMALL  BI-WEEKLY  OFFSET  newspaper  in 
thriving  Florida  City.  Box  613,  Editor  & 
Publisher. 

6M  CIRCULATION  WEEKLY,  Zone  1,  no 
competition.  $640M  volume,  40%  news¬ 
paper,  60%  printing.  New  offset  plant  with 
all  the  best.  Asking  $750M.  Buyer  needs 
only  $75M  to  $100M  to  handle.  Know-how 
important.  Box  635,  Editor  &  Publisher. 

CANCER  SURGERIES  dictate  immediate 
sale  of  $2,050,000  per  annum  weekly 
chain.  Growth  last  12years  over  1000%. 
Locale  highest  West  Coast  income,  cul¬ 
tural  and  climate  qualities  in  world.  Cash 
preferred  but  terms  can  be  arranged  to 
buyer  with  bankable  security.  Please  reply 
in  own  handwriting.  Box  454,  Editor  & 
Publisher. 

NEWSPAPERS  WANTED 

READY  CASH — 25-year  newspaper  admin¬ 
istrator/salesman  seeks  small  weekly  or 
buy-in  as  working  associate  in  Zone  3  or  4. 
All  replies  confidential.  Box  563,  Editor  & 
Publisher. 

PUBUCATIONS  FOR  SALE 

THRIVING  7-year-old  Hong  Kong-based 
business  magazine  of  world-wide  circula¬ 
tion  selling  due  to  owner  illness.  Annual 
gross  about  $200,000.  Solid  editorial 
reputation  with  tremendous  ad  and  circu¬ 
lation  growth  potential.  Box  601,  Editor  & 
Publisher. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 


DIDDE-GLASER  320  newspaper  inserter,  3 
stations.  Handles  Vz  fold  or  Va  fold  papers, 
8-10,000  per  hour.  Perfect  condition. 
(219)  288-1411. 


SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Spares  included.  Very  good  condi¬ 
tion.  Box  382,  Editor  &  Publisher. 


STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  421,  EDITOR  &  PUBLISHER 

MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 

SIGNODE  MLN-2  automatic  strapper,  fine 
mechanical  condition,  SVz  years  old.  Ex¬ 
cellent  price.  O.N.E.,  1761  Tully  Circle 
N.E.,  Atlanta,  Ga.  30329.  (404)  321-3992. 

THREE  PARKER  SIGNODE  KW  tying 
machines.  D.  Stern,  World-Herald,  l4th 
and  Dodge,  Omaha,  Neb.  68102.  (402) 
444-1000. 


MISCELLANEOUS 


PRICED  FOR  QUICK  SALE.  Intertype  C4, 
Serial  No.  28994.  Excellent  condition. 
Contact  H.  E.  Rosberg,  (203)  333-0161. 


DUE  TO  OFFSET  CONVERSION  will  have 
the  following  available  in  Jan.  1978: 

8  Unit  Goss  Universal  Press  133 
3  Color  humps 
End  fed  roll  stands 
72  Beach  Saddles 

Press  used  for  Direct  printing  with  Napp 
Plates. 

Press  is  in  very  good  condition  and  has 
been  wqll  maintained. 

1  Master  washout  unit  for  Dynaflex  or 
Napp  plates. 

2  Napp  exposure  units 

2  Napp  Manual  washout  units 

3  Napp  Ovens 

All  this  equipment  is  in  very  good  condi¬ 
tion. 

Available  Immediately: 

1  Brown  Commodore  Camera  18x24" 
Quartz  Lights 

Contact:  Bill  Fisher,  Production  Manager 
The  Herald-Palladium 
Benton  Harbor,  Mich.  49022 
Ph.  (616)  925-0022 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 

25"  AND  12V2",  40"  DIAMETER,  28  lb. 
Pre-December.  1976  price.  Greater  Jersey 
Press,  (201)  254-7004. 
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HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNALISM, 
University  of  Montana,  to  teach  journalism 
and/or  radio-television  courses,  with  empha¬ 
sis  on  photography  classes,  and  to  manage 
the  Photo  Lab.  Experience  as  a  newspaper 
photographer,  preferably  on  a  daily,  required 
with  expertise  in  one  or  more  other  areas 
such  as  reporting,  broadcasting,  advertising, 
graphics,  editing.  MA  or  equivalent  expe¬ 
rience.  Teaching  experiencedesirable.  $12,- 
500  minimum.  As  an  Equal  Opportunity 
Employer,  the  University  encourages  appli¬ 
cations  from  minorities  and  women,  ^nd 
resume  and  references  to  the  Dean,  School 
of  Journalism,  University  of  Montana,  Mis¬ 
soula,  Montana  59801.  Deadline  April  4. 


ADVERTISING  TEACHER  needed  by  major 
university  serving  the  Dallas-Fort  Worth 
Metroplex.  PhD  preferred,  but  Master's 
acceptable  with  strong  professional  expe¬ 
rience  and  willingness  to  pursue  docto¬ 
rate.  Agency  experience  important.  Would 
teach  copywriting,  campaigns,  media  and 
marketing  strategy,  plus  other  journalism 
courses  as  needed.  Salary  competitive. 
Rank  assistant  or  associate  professor.  Pos¬ 
ition  begins  August  23.  /^plications  ac¬ 
cepted  until  May  15,  1977.  Minority  and 
women  applicants  encouraged  to  apply. 
The  University  is  an  Equal  Opportunity 
Employer.  Write  Dr.  Reg  Westmoreland, 
Chairman,  Department  of  Journalism, 
North  Texas  State  University,  Denton, 
Texas  76203. 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER  to  oversee 
and  organize  display,  classified  and  circu¬ 
lation  sales  of  small  and  solid  4800  circu¬ 
lation  daily  in  beautiful  New  York  Adiron- 
dacks.  Start  at  $12,000  plus  fringes  and 
car  and  bonuses.  Ideal  for  experienced 
and  aggressive  ad  person  who  likes  out¬ 
doors  and  winter  sports.  Must  be  ready  to 
get  to  work  by  mid-May.  Great  opportunity 
for  sales-oriented  person  seeking  good 
country  life  and  training  to  become  pub¬ 
lisher.  Write  or  call  William  Doolittle, 
Adirondack  Daily  Enterprise,  61  Broadway, 
Saranac  Lake,  N.Y.  12983.  (518)  891- 
2600,  include  all  references. 


GENERAL  MANAGER  or  assistant  to  the 
publisher,  10,000  circulation  6-day  in 
Zone  7.  Strong  in  production,  circulation 
and  advertising  and  willing  and  able  to  fill 
the  "holes"  yourself  when  necessary.  Box 
650,  Editor  &  Publisher. 


COMMUNICATIONS  EXECUTIVE 

Communications  company  with  multiple  newspaper  and 
broadcast  operations  requires  strong  administrative  officer  to 
fill  key  home  office  position  created  by  rapid  growth.  Have 
ambitious  further  acquisitions  plans  and  the  wherewithal  to 
achieve  them.  Candidate  must  have  ability  to  organize  and 
direct  people,  plus  a  sound  foundation  in  financial  manage¬ 
ment  of  newspapers  and  and/or  broadcasting.  Resume  and 
salary  requirements  to 

Box  645,  Editor  &  Publisher 


CIRCULATION 


EXPERIENCED  CIRCULATION  MANAG¬ 
ER— Immediate  opening,  6000  PM  news¬ 
paper.  6  days  a  week,  offset,  in  growing 
competitive  area.  Work  with  progressive 
and  active  management  group.  Send  re¬ 
sume  to  Pat  Mattison,  Belvidere  Daily  Re¬ 
publican,  401  Whitney  Blvd.,  Belvidere,  III. 
61008. 


Help 

Wanted... 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St..  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432; 
in  Connecticut  call  (203)  348-7731. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  pert  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESEUING 


COMPUGRAPHIC—JUSTOWR  ITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards-$1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 


COMPUGRAPHIC IV,  SPARE  PARTS  KIT,  6 
MONTHS  OLD.  $10,000. 

(212)  580-0137. 


PRESSES 


GOSS  COMMUNITY  folder  with  one  Com¬ 
munity  unit  (both  1971  oil)  $40,000. 
Baldwin  Counterveyor  (1975)  $6000. 
Thoen  Publishing,  1625  W.  Broadway, 
Spokane,  Wash.  99201.  (509)  326-2234. 


GOSS  MARK  I  HEADLINER— 10  units,  2 
half  decks,  22%"  cutoff,  double  folder  with 
balloon  formers,  reels,  tensions,  A.C. 
drive— good  condition.  Phone  (804)  446- 
2458,  (919)  373-1000. 


COTTRELL  JF-1  FOLDER.  New  1967,good 
condition.  Phone  (713)  452-4761,  contact 
Don  Hedges. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
Goss  Community  1  unit,  folder 
Goss  Community  folders 
Goss  Suburban  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder.  22%" 

Cottrell  V-22,  6  units 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

Wartted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  New 
Gregg  imprinter.  Gilmount  Vx  and  Ve  folder. 
Contact  IPEC  Inc.,  (312)  738-1200. 


AVAILABLE 

IMMEDIATELY 

COTTRELL  V-15A.  4  units 
COTTRELL  V-15A,  add-on  unit.  '69 
COTTRELL  V-25.  Iz  and  V4  folder 
GOSS  COMMUNITY,  3  units 
COLORKING,  4  units 

O.N.E. 

1761  Tully  Circle  N.E. 
Atlanta.  Ga.  30329 
(404)  321-3992. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2:1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


GOSS  COMMUNITY  6-unit,  SC  folder,  new 
1970.  IPEC  Inc.,  401  N.  Leavitt  St.. 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


3-UNIT  VANGUARD  PRESS.  31"  wide  with 
heavy-duty  folder.  $3000  worth  extra 
parts.  Rollers,  chains,  plates,  blankets. 
$22.0(X).  Write  Grants  Daily  Beacon.  P.  0. 
Box  579,  Grants.  N.M.  87020,  or  call  (505) 
287-4411. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251,  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIDAN  24P  or  48Por 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W..  Atlanta,  Ga. 
30318.  (404)  878-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
(older  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  inserter 
and  Mueller  231  stacker. 
Box  2251,  Editor  &  Publisher. 


WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


ONE  36"  GOSS  SUBURBAN  stacked  unit. 
(4  plate  cylinders)  for  offset.  Need  by  June 
1st.  Contact  Jerry  Steffens,  Pioneer  Press 
Inc.,  1232  Central  Ave.,  Wilmette,  III. 
60091.  (312)  251-4300. 


PRESS  WANTED:  3  to  5  units.  Community, 
Cottrell  or  News  King.  Our  personnel  will 
remove  from  your  plant.  Need  about  July 
31,  or  can  take  now.  Contact  Jim  Boone, 
Boone  Newspapers  Inc.,  P.  0.  Drawer  1, 
Tuscaloosa,  Ala.  35401.  (205)  345-0505. 


ADVERTISING  SERVICES 


DYNAMITE  7-WEEK  direct  mail  campaign. 
100%  inquiry  not  unusual  by  end  of  cam¬ 
paign.  $195  for  license  to  use  plus  camera 
ready  art.  Printing  cost  less  than  $35  per 
week,  or  do  it  yourself.  Guaranteed  to  get 
response.  Only  1  publication  per  3-digit 
zip.  Agency  Ad  Builder  Inc.,  Box  686,  Bel- 
laire,%xas  77401.  (713)  784-2927. 


CIRCULATION  CONSULTANTS 


PROBLEMS  IN  CIRCULATION?  We  can 
solve  any  problem,  whether  it's  in  the  of¬ 
fice,  mailroom,  promotions,  or  the  field. 
Write  to  HIB  Consulting  Service,  Box  642, 
Editor  &  Publisher. 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


CREATIVE  SERVICES 


ARTISTS-WRITERS.  Journalists  can  turn 
out  quick— but  quality— work.  No  assign¬ 
ment  too  tough.  Real  pros  whose  expertise 
ranges  from  putting  together  trade 
magazines,  brochures  and  children's 
books  to  news  articles,  illustrations,  pub¬ 
licity  campaigns  and  editorial  consulta¬ 
tions.  Box  548,  Editor  &  Publisher. 


PRINTING  SERVICES 


EXCELLENT  LETTERPRESS  facilities  for 
composition  and/or  printing  below  photo¬ 
composition  prices.  In-plant  engraving  and 
mailing  facilities  available.  Call  or  write 
Standard  Printing  Co.,  Celina,  Ohio  45822. 
(419)  586-2371. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


ACADEMIC 


UNIVERSITY  PROFESSOR  to  teach  in 
mass  communication,  including  print  and 
broadcast  journalism,  news  editorial  and 
photography.  PhD,  teaching  and  profes¬ 
sional  experience  preferred.  $12,500- 
$15,500.  Contact  Terry  H.  Ostermeier, 
Chairman,  University  of  Wisconsin-White- 
water,  Whitewater,  Wise.  53190.  Equal 
Opportunity  Employer. 


MEDIA  JOURNALISM— Full-time  faculty 
position  beginning  Fall,  1977.  Should  have 
training  and  experience  in  media  news  re¬ 
porting,  with  expertise  in  sociology  and  law 
of  print  and  broadcast  journalism.  Phd/MA 
preferred.  Experience  taken  into  account. 
Salary  to  be  decided.  Apply  by  May  5, 1977 
to:  Sylvia  Wander,  Coordinator,  Public 
Communications,  Wheeling  College, 
Wheeling,  W.  Va.  26003. 


WESTERN  WASHINGTON  STATE  COL¬ 
LEGE  Journalism  Department  is  seeking 
candidates  for  the  1977-78  school  year  at 
the  Assistant  Professor  level.  Courses  in¬ 
clude  basic  writing  and  editing,  mass 
media  and  possibly  advertising  and  re¬ 
search  methods.  Please  send  a  resume 
with  dates  and  references  explaining  press 
and  teaching  experience,  education  and 
degrees  and  any  other  pertinent  back¬ 
ground. 

Substantial  press  experience  required. 
Nine-month  appointment  beginning  Sep¬ 
tember.  Salary  commensurate  with  experi¬ 
ence.  Write  to  Pete  Steffens,  Acting 
Chairman,  Journalism  Department,  West¬ 
ern  Washington  State  College,  Bellingham, 
Washington  98225.  Phone  (206)  676- 
3252.  Deadline  is  April  21.  Western 
Washington  State  College  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER  position  with 
75  to  100,000  combination  daily.  Group 
operation.  Must  have  newspaper  experi¬ 
ence  in  similar  position  and  be  ready  to 
move  into  Controllers  job  after  9  months 
due  to  retirement  of  present  Controller. 
Familiarity  with  computerized  operation. 
Will  be  responsible  for  all  business  rec¬ 
ords,  accounting  office  staff  and  EDP  op¬ 
erations.  Zone  6.  Send  resume  and  salary 
requirements  to  Box  623,  Editor  & 
Publisher. 


PUBLISHER-GENERAL  MANAGER  for  6M 
circulation  weekly  in  North  Country.  Must 
be  broad-based  newspaperman  with 
knowledge  in  printing.  New  plant  with  all 
the  tools.  Room  for  investment  if  desired. 
If  you're  a  shirt-sleeve  operator  fed  up  with 
"the  city,"  write  Box  638,  Editor  & 
Publisher. 


ACCOUNTING  MANAGER  with  newspaper, 
EDP  and  budget  experience.  Will  consider 
an  assistant  ready  to  move.  Excellent  op¬ 
portunity  for  advancement  for  self- 
motivated  person.  Group  operation,  based 
in  Florida.  Send  resume  and  salary  re¬ 
quirements  to  Box  630,  Editor  &  Publisher. 


CIRCULATION  MANAGER— Expanding 
SOM  circulation  newsweekly  group  offers 
excellent  growth  situation  if  you  have  a 
strong  track  record  with  voluntary  pay, 
conversion.  Some  mail,  motor  routes.  Re¬ 
sume  to  Box  646,  Editor  &  Publisher. 


50,000  to  100,000  GROWING  coastal 
market  ABC  combined  daily  and  Sunday  in 
Area  6  seeking  new  aggressive  middle 
management  circulation  personnel.  Solid 
opportunity  for  advancement  and  move¬ 
ment  within  group.  Send  resume  and  sal¬ 
ary  requirements  to  Box  446,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 
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DISPLAY  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


DISTRICT  SALES  MANAGER 

Ajggressive  33,000  daily  and  Sunday  seeks 
circulation  district  sales  manager.  Total 
responsibility  for  district  promotion  sales 
and  service.  Performance  and  innovation 
will  lead  to  very  rapid  advancement  and 
expanded  responsibilities.  An  excellent 
opportunity  with  a  circulation-oriented 

f roup-owned  newspaper.  Box  528,  Editor 
,  Publisher. 


CAREER  OPPORTUNITY  IN 
CIRCULATION  MANAGEMENT 
A  morning,  evening  and  Sunday  Zone  6 
newspaper  is  seeking  a  district  manager 
with  circulation  management  potential. 
Excellent  climate  and  working  conditions. 
College  d^ree  required.  Send  resume  to 
Box  559,  Editor  &  Publisher. 


WEEKLY  CHAIN  needs  experienced  circu¬ 
lation  person  to  manage  department.  Must 
be  familiar  with  promotion  and  office  pro¬ 
cedures  as  well  as  distribution.  An  excel¬ 
lent  opportunity  for  an  aggressive  indi¬ 
vidual  looking  to  grow  with  rapidly  expand¬ 
ing  corporation.  Salary  $12-15,000.  Con¬ 
tact  Roger  Miles,  Box  959,  Plymouth, 
Mass.  02360.  (617)  746-5555. 


ENERGETIC  CIRCULATION  DIRECTOR  for 
medium  tri-weekly.  Newly-developed  home 
delivery.  Great  potential  with  future.  Excel¬ 
lent  opportunity  for  No.  2  person  to  move 
up.  Immediate  opening^.  Contact  Publish¬ 
er,  Gazette-Leader,  1212  Atlantic  Ave., 
Wildwood,  N.J.  08260. 


CIRCULATION  MANAGER  for  10,000  cir¬ 
culation  PM  daily  in  pleasant,  growing 
community  of  16,(500  in  southeast  Kansas. 
(k>od  salary,  bonus,  fringe  benefits.  Send 
resume  to  Box  618,  Editor  &  Publisher. 


WANTED:  Experienced  circulation  man¬ 
ager  in  Zone  8.  Salary  and  commission  to 
be  discussed.  4(XX)  daily.  Box  639,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR  needed  for  far- 
north  medium-sized  afternoon  6-day  pub¬ 
lication.  ABC  17,500  in  growing  area.  Need 
person  strong  and  familiar  with  little  mer¬ 
chant  plan,  sales  promotion,  ABC  record 
keeping,  departmental  budgeting  and  or¬ 
ganization.  Liberal  fringe  benefits,  includ¬ 
ing  opportunity  for  company  stock  purch¬ 
ase  in  addition  to  Employee  Stock  Owner¬ 
ship  Plan.  Box  644,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED 
SALES  MANAGER 

Growing  Southern  California  daily  needs  a 
person  with  good  knowledge  of  classified, 
one  who  can  train,  motivate  and  sell.  Sal¬ 
ary  commensurate  with  background.  Ex¬ 
cellent  company  benefits.  Send  resume  to 
Box  626,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  central  Ari¬ 
zona  daily-weekly  group.  Top  salary,  bene¬ 
fits.  Write  Don  Kramer,  Casa  Grande 
Dispatch,  P.O.  Box  369,  Casa  Grande, 
Ariz.  852227 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER 

A  40,000  circulation  daily  in  Zone  5  seeks 
good  administrator  to  head  ad  department 
in  competitive  growth  market.  Ability  to 
plan,  motivate  staff  and  sell  top  accounts 
are  key  elements  in  this  job.  Excellent  sal¬ 
ary  and  benefits  with  good  opportunity  for 
advancement.  Send  resume  with  job  and 
salary  history  in  confidence  to  Box  540, 
Editor  &  Publisher. 


SALES— WITH  A  FUTURE.  We  are  growing 
and  need  fine  caliber  account  representa¬ 
tive  for  controlled  circulation  weekly 
newspaper  (23,500)  advertising  sales. 
Successful  applicant  could  very  well  be 
the  sales  manager  we're  looking  for.  Excel¬ 
lent  sales  record  in  other  lines  also  consi¬ 
dered  favorably.  Marvelous  opportunity  for 
right  person.  Send  resume  to  The  Valley 
World,  60  W.  6th  St.,  Gilroy,  Calif.  95020, 
attention  Publisher. 


ADVERTISING  DIRECTOR  for  central  Ari¬ 
zona  daily-weekly  group.  Should  be  strong 
in  retail.  Top  salary,  benefits.  Write  Don 
Kramer,  Casa  Grande  Dispatch,  P.O.  Box 
369,  Casa  Grande,  Ariz.  85222. 


ADVERTISING  MANAGER 

Need  aggressive  ad  manager  for  18,0(X) 
circulation  independent  college  daily. 
5-figure  salary  plus  commission.  Some  col¬ 
lege  experience  preferred  but  not  re¬ 
quired.  Contact  Nancy  Green,  113  Jour¬ 
nalism  Bldg.,  University  of  Kentucky,  Lex¬ 
ington,  Ky.  40506.  (606)  257-1900.  Dead¬ 
line  is  April  15. 


ADVERTISING  SALESPERSON  for  13,000 
daily  in  western  New  York.  Experience 
necessary.  Send  resume  to  or  call  Herman 
Cutler,  Dunkirk  (N.Y.)  OBSERVER,  8  E. 
Second  St.  (716)  366-3000. 


DISPLAY  AD  SALESMAN.  Fast  growing 
northern  California  24M  6-day  daily. 
Minimum  10  years  experience  with  proven 
sales  ability.  Good,  dependable,  stable 
salesman  to  fit  into  staff  of  same.  Excel¬ 
lent  state  university,  outdoor  paradise. 
Write:  General  Manager,  Chico  Enter¬ 
prise-Record,  P.  0.  Box  9,  Chico,  Calif. 
95927. 


NEW  BUSINESS 
COORDINATOR 

We  have  a  new  and  unique  opportunity  for 
an  experienced  advertising  sales  represen¬ 
tative. 

This  position  will  involve  coordinating  and 
developing  cooperative  advertising  as  well 
as  creating  new,  innovative  advertising 
programs  among  special  retail  groups, 
community  events  and  special  interest 
sections. 

The  successful  applicant  will  have  news¬ 
paper  sales  experience,  be  an  expert  at 
sales  presentations,  and  be  ready  for  a 
new  challenge. 

Please  send  a  letter  of  application  includ¬ 
ing  work,  educational  and  salary  history  to 
Personnel  Manager,  Madison  Newspapers 
Inc.,  Box  8056,  Madison,  Wise.  53711. 
Affirmative  Action  Employer. 


WANTED— Advertising  salesperson  for 
small  Colorado  daily.  Salary,  commission, 
fringe  benefits,  including  minimum  cost 
furnished  apartment.  Opportunity  for  ad¬ 
vancement.  Send  resume  and  references 
first  letter.  ROCKY  FORD  DAILY  GAZETTE, 
Box  430,  Rocky  Ford,  Colo.  81067. 


GOLDEN! 

Only  rarely  do  all  factors  mesh  to  create 
unusual  opportunity.  Right  job— right 
person— right  time.  Timing.  We  have  The 
position— NOW.  Are  you  qualified  to  be  our 
advertising  manager— future  general  man¬ 
ager?  Zone  5,  established,  5  suburban 
offset  weeklies.  Not  (yet)  the  biggest,  but 
moving  fast.  Current  growth  umikely  to 
stop  in  great  competitive  area.  Very  good 
papers,  new  equipment,  aggressive,  dedi¬ 
cated  staff,  good  saleable  image.  Busy 
publisher  can’t  handle  all.  $25-30M,  bene¬ 
fits,  percentage  profits,  long-range,  too. 
Send  tell-all  resume,  track  record,  what 
you  can  do  for  us,  etc.  Timing.  Now.  Box 
620,  Editor  &  Publisher. 


ADVERTISING  SALES  EXECUTIVE— Pres¬ 
tige  monthly  business  newspaper  in  cent¬ 
ral  New  York.  Our  candidate  will  be  well 
organized,  a  dynamic  salesman  on  the 
phone  and  in  person,  a  proven  producer. 
Writing  and  editing  knowledge  helpful. 
Salary  negotiable— earnings  to  $40,000. 
Box  617,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  20,000  daily 
plus  Sunday  operation.  Individual  will  be 
held  responsible  for  total  department  op¬ 
eration.  Write  me  a  letter  and  tell  me  about 
yourself.  Tell  me  your  experience,  your 
salary  requirement  and  your  long-range 
goals.  Write  Box  625,Editor&  Publisher. 


SALES  SUPERVISOR 

We  have  a  new  position  available  in  reatil 
advertising  for  a  person  to  assist  the  retail 
manager  in  an  outstanding  Midwest 
growth  market. 

Primay  responsibility  will  be  supervision 
of  a  15-person  sales  staff. 

Previous  sales  supervision  experience, 
good  administrative  and  people  skills  are 
necessary. 

Please  send  a  letter  of  application  with 
work,  educational  and  salary  history  to  the 
Personnel  Manager,  Madison  Newspapers 
Inc.,  Box  8056,  Madison,  Wise.  53711. 
Affirmative  Action  Employer 


ADVERTISING  SALESPERSON,  Northern 
California,  small  chain,  looking  for  several 
experienced  people  for  slots  in  dailies  and 
weeklies.  If  you  have  several  years  ex¬ 
perience  in  either  retail  or  classified,  vre'd 
like  to  see  your  resume.  Salary,  bonus  and 
fringes  including  car  allowance.  Box  511, 
Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR 

WANT  TO  WORK  FOR 
ONE  OF  THE  BEST? 

The  Miami  Herald's  prize-winning  Living 
Today  section  is  looking  for  a  top-notch 
copyeditorand  layout  person.  If  you've  got 
a  flair  for  crisp  editing,  exciting  layouts 
and  read-me  headlines— plus  3  or  more 
years  experience — send  resume  and  tear- 
sheets  to: 

Janet  Chusmir,  Editor 
Living  Today 

THE  MIAMI  HERALD 

1  Herald  Plaza 
Miami,  Fla.  33101 


EDITOR,  5M  Florida  weekly.  Low  salary, 
but  beach,  sun,  advancement  in  group. 
Box  1808,  Punta  Gorda,  Fla.  33950. 


REGULAR  STRINGERS  in  industrial  areas 
for  industrial  newsletter  publisher.  No 
conflict  with  newspaper  assignments. 
Good  rates  on  acceptance.  Box  590,  Editor 
&  Publisher. 


COPY  EDITOR 

Join  a  7-member  night  news  desk;  want 
fussy  editor;  7-day  Zone  2  daily,  on-line 
with  VDTs;  some  layout  and  makeup 
supervision.  Box  598,  Editor  &  Publisher. 


THE  FINDLAY  (OHIO)  COURIER,  morning 
25,000  daily,  seeks  night  editor  with  ad¬ 
ministrative  ability,  seasoned  news  judg¬ 
ment,  sharp  editing  skills  to  handle  major 
daily  editing  responsibility  in  electronic 
newsroom.  Pleasant  working  conditions 
with  bright  staff.  Written  applications  only. 
Write  Robert  Hesse,  Executive  Editor,  The 
Findlay  Ohio  Courier,  45840,  giving  qual¬ 
ifications. 


COPY  EDITOR 

The  Metro-East  Journal,  40,000  PM  daily, 
has  an  immediate  opening  for  a  copy 
editor.  Background  in  reporting  requireci, 
as  well  as  daily  desk  experience,  in  editing 
copy,  writing  heads  and  designing  pages. 
Salary  range  to  $300  weekly.  Excellent 
benefits  and  growth  potential.  Include 
editing  and  writing  samples  with  your  re¬ 
sume  to  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  P.  0.  Box  789,  Decatur,  III. 


MANAGING  EDITOR,  16M  Carolina  daily. 
Shirtsleeves  worker  who  likes  to  write,  to 
direct  investigative  series.  Good  layout 
stylist.  Resume,  salary  needs  to  Box  508, 
Editor  &  Publisher. 


NEW  NATIONAL  BASEBALL  MAGAZINE 
needs  freelancers  and  stringers.  Send  writ¬ 
ings  samples  to:  Baseball  Quarterly,  P.  0. 
Box  2,  Amawalk,  N.Y.  10501. 


REPORTERS 

Midwest  group  has  several  reporting  open¬ 
ings  available.  Applicants  must  have  ex¬ 
tensive  reporting  experience  after  gradua¬ 
tion,  preferably  2-3  years.  We  offer  oppor¬ 
tunity  for  advancement,  salary  commensu¬ 
rate  with  experience  and  excellent  bene¬ 
fits.  If  interested,  please  send  resume  with 
writing  samples  to  Box  612,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


LAYOUT  FREAK— We  are  a  bright,  local  af¬ 
ternoon  daily  in  Florida  and  we've  just  lost 
one  man  who  helped  to  keep  us  looking 
good.  If  you've  got  flair  and  good  judgment 
and  can  make  deadline,  send  us  some 
tearsheets  and  a  resume  and  tell  us  what 
you  are  making.  Good  editing  ability  and 
knowledge  of  VDTs  a  plus.  Box  555,  Editor 
&  Publisher. 


EDITOR  &  PUBLISHER  for  April  9,  1977 


SOUTH  FLORIDA  youth-oriented  newspa¬ 
per  seeks  entertainment  editor.  Must  be 
knowledgeable  in  rock  music  and  good  fea¬ 
tures  writer.  Some  editing  experience  and 
a  good  business  sense.  Interview  in  Palm 
Beach  a  must.  $155  per  week  to  start.  A 
rare  opportunity  for  a  hard  worker.  Send 
music  writing  samples  to  Good  Times,  250 
Royal  Palm  Way,  Palm  Beach,  Fla.  33480. 


EXECUTIVE  CITY  EDITOR  to  direct  young 
award-winning  PM  daily  staff  in  competi¬ 
tive  Zone  2  state  capital,  university  mar¬ 
ket.  We  need  a  proven,  imaginative  idea 
man  or  woman  who  can  shine  in  medium 
circulation  field.  Fine  opportuni^  for  pro¬ 
fessional  growth  and  satisfaction.  Send 
resume,  current  salary,  other  pertinent  in¬ 
formation  to  Box  519,  Editor  &  Publisher. 


WE'RE  BUILDING  a  top-notch  local  news¬ 
paper  in  a  highly  competitive  area  of  Cent¬ 
ral  Florida.  We  need  reporters  with  some 
experience  who  can  write  it  bright,  lively 
and  first.  It's  a  task  that  will  take  time. 
Job-jumpers  need  not  apply.  Box  474, 
Editor  &  Publisher. 


RETIREE  or  part-time  desk  work  on  weekly 
in  sunny  Mississippi.  Box  493,  Editor  & 
Publisher. 


MIDDLE  TENNESSEE  group  of  top  quality 
weeklies  and  semi-weeklies  has  immediate 
openings  for  experienced  reporters  and  a 
deskman;  also  a  person  with  some  busi¬ 
ness  experience  to  operate  a  weekly  news¬ 
paper.  Send  resume,  salary  requirements 
to  H&S  Publishing  Co.,  P.  0.  Box  400,  Tul- 
lahoma,  Tenn.  3/388. 


WIRE  EDITOR  18,000  AM  daily.  Require 
one  year  desk  experience.  Call  or  write  R. 
J.  Siegler,  Managing  Editor,  Kennebec 
Journal,  Augusta,  Maine  04330. 


DESK— Experienced,  able  to  work  any 
shift.  Rod  O'Dell,  The  Daily  Advance, 
Dover,  N.J.  07801. 


DESK  PERSON 

Mid-size  PM  daily.  Zone  2.  At  least  2  years 
daily  desk  experience;  heads,  layout,  edit¬ 
ing.  Working  knowledge  of  VDT  helpful. 
Salary  based  on  experience.  Excellent 
fringe  benefits.  An  Equal  Opportunity/ 
Affirmative  Action  Employer,  M/F.  Please 
furnish  resume.  Box  632,  Editor  & 
Publisher. 


COPY/LAYOUT  EDITOR.  The  opportunity 
to  work  in  one  of  the  most  exciting  cities  of 
the  world  awaits  a  talented,  hardworking, 
all-around  desk  person.  Our  plant  is  20 
minutes  from  Tokyo's  famous  Ginza  dis¬ 
trict.  In  addition  to  excellent  pay,  there  are 
liberal  benefits,  including  a  housing  allow¬ 
ance.  We  want  a  seasoned  applicant  with 
at  least  five  years'  experience  in  construc¬ 
tive,  accurate  copy  editing,  with  the  ability 
to  produce  crisp,  imaginative  headlines. 
Must  also  be  strong  on  layout.  We  are  a 
cold-type  paper.  VDT  experience  is  de¬ 
sired.  Send  resume  and  comprehensive 
work  samples  to:  Box  622,  Editor  & 
Publisher. 


COPY  READER  for  13,(X)0  PM  daily  who  is 
experienced  on  desk,  demanding  as  to 
quality,  apt  at  teaching  young  reporters 
good  habits.  Starting  salary  (fully  experi¬ 
enced)  $225,  plus  liberal  benefits.  In  one 
of  New  England's  most  desirable  small 
city-rural  areas.  Box  636,  Editor  & 
Publisher. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2V2  years  old,  has  a  paid  circulation  of 
17, OCX)  and  a  complete  production  plant. 
It  covers  politics,  education,  sports,  relig¬ 
ion,  the  law,  business  and  the  arts  from  a 
Christian  viewpoint.  We  need  men  and 
women  of  a  strong  and  reasoned  faith  who 
are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  The  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd.  W.,  Edmonton, 
Canada  T6K-1R1,  or  call  (403)  452-8442. 


57 


HELP  WANTED 
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PRODUCTION 


HELP  WANTED 
PRODUCTION 


Positions 


BRIGHT  EDITOR  with  nose  for  local  news, 
features  to  help  aggressive  weekly  de¬ 
veloping  to  thrice-weekly.  Demanding 
job— good  pay.  Reply  by  May  1  to  Bob 
Hansen,  Uliana  Spirit,  Watseka,  III.  60970. 
Job  open  now. 


AGGRESSIVE  suburban  Detroit  news 
weekly  needs  promotable  assistant  editor. 
Layout,  copy  editing  experience  a  must. 
Send  resume,  samples  to  Box  14,  Union 
Lake,  Mich.  48085,  or  call  (313)  363- 
7141,  ext.  3. 


EDITOR  WITH  A  "LOCAL”  TOUCH— A 
rapidly  growing  chain  of  community  nevys- 
papers  is  looking  to  fill  the  top  editorial 
slot.  Full  editorial  responsibility  with  direc¬ 
tion  of  full-time  staff  of  8  and  extensive 
network  of  correspondents.  3-5  years 
background  in  newsroom  management 
plus  a  strong  feel  for  the  suburban/small 
town  scene.  Excellent  opportunity  for 
long-term  growth.  Send  full  resume  and 
salary  requirements  to  Box  615,  Editor  & 
Publisher. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelancer’s  Newsletter" 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


PHOTOJOURNAUSM 


ASSISTANT  PICTURE  EDITOR— Are  you 
currently  a  picture  editor?  Or  recently 
been  one?  Have  you  been  generating  as¬ 
signments.  doing  layout,  working  with 
others'  contacts?  If  you  have  this  experi¬ 
ence-solid  experience  and  a  desire  to 
work  on  a  first-rate  picture  paper,  let  us 
hear  about  you  in  a  very  detailed,  narra¬ 
tive,  hand  resume.  No  clips  or  samples.  No 
experience,  don't  waste  your  time.  Box 
567,  Editor  &  Publisher, 


PRESSROOM 


WEB  OFFSET  PRESSMAN  opefning  avail¬ 
able  this  spring.  Really  excellent  position  in 
Buffalo.  N.Y.,  area.  Small  daily  newspaper, 
regular  hours,  top  pay.  For  inquiry,  write 
Box  631.  Editor  &  Publisher.  This  is  a  top 
opportunity. 

GOSS  METRO 
PRESSROOM 
SUPERINTENDENT 

Large  quality<onscious  weekly  and  com¬ 
mercial  plant  requires  experienced  person 
with  management  and  technical  skills. 
Quality  and  waste  control,  preventative 
maintenance  and  production  scheduling, 
material  usage  and  production  records  are 
among  the  qualifications  required.  All  paid 
company  benefits,  profit  sharing,  etc. 
Qualified  persons  reply  to  Army  Times  Pub- 
lishing  Co.,  6885  Commercial  Dr., 
Springfield,  Va.  22151. 


GOSS  COMMUNITY/GOSS  URBANITE 
press  operator  for  rapidly  expanding 
newspaperxommercial  shop.  Leave  the 
city  woes  behind.  Give  your  youngsters 
clean  country  living  and  a  good  education 
in  uncrowded  schools.  Zone  2.  We  need 
people  headed  for  the  top.  Resume, 
please.  Box  547.  Editor  &  Publisher.  An 
Affirmative  Action. Equal  Opportunity 
Employer,  M  F. 


PRODUCTION 


LOOKING  FOR  A  CHALLENGE? 
Major  metropolitan  newspaper.  Zone  9 
needs  an  Assistant  Production  Manager. 
Must  have  production  management  expe¬ 
rience  in  union  environment  and  high 
technical  ability  with  new  equipment.  BS 
in  Printing  or  equivalent  preferred.  Must 
be  familiar  with  day-to-day  operations  of 
newspaper  production.  Some  night  work 
required.  Must  be  willing  to  relocate.  Com¬ 
pensation  commensurate  with  qualifica¬ 
tions.  Resume,  salaiy  history  and  require¬ 
ments  to  Box  616,  Editor  &  Publisher. 


SHOP  FOREMAN  for  cold  type  composing 
room.  Some  knowledge  of  onset  press  for 
backup,  with  mechanical  ability  to  keep  ali 
machinery  running  and  organizational  abil¬ 
ity  to  keep  copy  flowing.  Fair  sized  non¬ 
union  weekly  near  New  York.  $15,000.  Box 
491,  Editor  &  Publisher. 


EXPERIENCED 

PHOTO  COMP  MACHINIST 

Leading  Southern  California  newspaper. 
High  speed  electronic  equipment.  Excel¬ 
lent  wage  scale,  benefits  and  working  con¬ 
ditions.  Replies  confidential.  Send  com¬ 
pete  details:  Box  483,  Editor  &  Publisher. 


QUALITY  LETTERPRESS  and  offset  ink 
producer  seeks  retired  production  man¬ 
ager  of  pressroom  superintendent  to  sell 
ink  part-  or  full-time.  ALL  ZONES.  Box 
458,  Editor  &  Publisher. 


WORKING  ASSISTANT 
COMPOSING  ROOM  FOREMAN 
Must  have  experience  in  all  phases  cold 
^pe  production.  Southwest  Florida  daily. 
Send  complete  resume  including  salary 
requirements  and  references  to  Naples 
Daily  News,  P.  0.  Box  7009,  Naples,  Fla. 
33940,  Attn;  LeRoy  Seiler. 


PROGRESSIVE,  AWARD-WINNING  daily 
seeking  experienced  Electronics  Mainte¬ 
nance  Technician  who  has  the  capability 
of  managing  a  computerized  composing 
room.  Progressive  community,  excellent 
schools,  new  hospital,  accessibility  by  air 
or  Interstate.  Plant  is  air-conditioned  and 
I  carpeted,  with  a  company  that  is  electronic 
I  and  mechanically-oriented.  Salary  negoti¬ 
able,  excellent  fringe  benefits  and  an  op¬ 
portunity  to  advance.  Located  in  Zone  7 
where  there  is  some  of  the  greatest  hunt¬ 
ing  and  fishing  in  the  country.  Send  re¬ 
sume  and  salary  expectations  to  Box  610, 
Editor  &  Publisher. 


Want  to  loin  tho  pfoud  crowd? 

DIXSON,  INC. 

It  doing  things  in  Colorado  Watt! 

PRINTING 

SHOP 

SUPERVISOR 

We  are  seeking  an 
experienced  printer  who  is 
(1)  knowledgeable  of  the 
various  presses, 
equipment,  supplies  and 
processes  that  are 
essential  to  a  full-fledged 
color  printing  operation; 
and  (2)  capable  of 
functioning  as  a  working 
supervisor  in  such  an 
operation  with 
responsibility  for 
scheduling,  ordering,  etc. 
and  supervision  of  other 
printers  and  bindery 
employees. 

This  modern  operation  is 
part  of  a  totally  integrated 
in-house  advertising 
agency  serving  a 
manufacturer  located  on 
the  Western  Slope  of 
Colorado  and  we  offer 
exceptional  working 
conditions  in  a  pleasant 
environment. 

If  you  are  qualified  and 
interested  in  confidential 
consideration,  please 
submit  a  detailed  resume 
with  salary  history  and 
requirements  to: 

Personnel 
Advertising  & 
Promotion 

P.  O.  Box  1449 

Grand  Junction, 

I  Colorado  81501 

An  equal  opportunity 
employer  m  f 


COMPOSING  ROOM  FOREMAN  for  ex¬ 
panding  multi-weekly  and  web  offset 
commercial  operation.  Familiar  with  VIP 
helpful.  Chance  for  advancement.  Contact 
Norris  Archer,  6960  S.W.  Sandburg  St., 
Tigard,  Oreg.  97223. 


PRODUCTION  MANAGER  with  proven  abil¬ 
ity  and  experience  in  cold  type.  Should  be 
familiar  with  all  aspects  of  composing  and 
knowledgeable  in  cost  control.  Must  have 
strong  supervisory  and  leadership  skills. 
Challenging  opportunity,  Southwest  Ohio. 
Reply  confidential;  include  references  and 
salary  history  with  resume.  An  Equal  Op¬ 
portunity  Employer  ready  to  move  quickly 
to  fill  this  key  management  job.  Box  576, 
Editor  &  Publisher. 


PRODUCTION 

DIRECTOR 

100,000  MORNING*  EVENING 'SUNDAY 
IN  ZONE  3 

We  seek  a  professional  with  broad  knowl¬ 
edge  and  experience  in  modern  newspaper 
production  technology  to  direct  our  pro¬ 
duction  operations. 

A  solid  background  in  computer  systems  is 
required  to  fill  this  senior  management 
position  with  an  established  leader  in  the 
industry.  Our  accomplishments  in  the  pro¬ 
duction  area  are  impressive  and  we  re¬ 
quire  a  leader  to  successfully  meet  the 
challenges  of  the  future. 

All  inquiries  will  be  held  in  confidence.  Ex¬ 
cellent  salary  with  full  fringe  benefit  prog¬ 
ram.  Send  complete  resume  with  salary 
history  and  requirements  to  Box  529, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 
SCIENCE  WRITER 

Immediate  career  opportunity 
available  for  accomplished  Pub¬ 
lic  Relations  Writer  who  has 
demonstrated  ability  and  ex¬ 
perience  in  describing  and  in¬ 
terpreting  new  technology  in 
terms  understandable  to  the 
general  public  and  employees. 
Required  qualifications:  de¬ 
gree  in  Journalism  (with  minor 
or  other  background  in  one  of 
the  Sciences  or  Engineering); 
minimum  3  to  4  years  of  high 
quality  experience  in  press  re¬ 
lations/employee  communica¬ 
tions,  science  writing  or  news¬ 
paper  reporting— with  strong 
ability  to  produce  crisp,  accur¬ 
ate  copy  under  deadline  pres¬ 
sure. 

Please  send  resume  including 
salary  requirements  and  recent 
writing  samples  to  Ms.  Bette 
Davis  Scott,  Employment  Rep¬ 
resentative,  Room  3C-332C, 
Bell  Laboratories,  600  Moun¬ 
tain  Av.,  Murray  Hill,  NJ 
07974. 

Bell  Laboratories 

Equal  Opportunity  Employer  MiW 
Resumes  will  be  held 
in  strict  confidence. 


SALES 


SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2.  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  6800  E.  32nd  St., 
Indianapolis,  Ind.  Call  collect:  (317)  545- 
2121. 


THE  FASTEST  GROWING,  most  important 
self-syndicated  feature  seeks  a  traveling 
feature  salesman  to  carry  it  as  a  sideline. 
Box  492.  Editor  &  Publisher. 


Wanted  .  .  . 


ACADEMIC 


REPORTER  for  major  daily  currently  on 
leave  on  fellowship  seeks  summer  teach¬ 
ing  position,  news-editorial.  Have  teaching 
experience  and  Mastes  (Jegree.  James 
Bow,  5-E  Hibben  Apts.,  Faculty  Rd., 
Princeton,  N.J.  0854(}. 


EXPERIENCED,  VERSATILE  assistant  pro¬ 
fessor  at  a  Mid-South  university  looks  for  a 
tenure-track  teaching/research  position  in 
mass  communication.  PhD.  a  devoted 
generalist  teacher.  Box  641,  Editor  & 
Publisher. 


ADMINISTRATIVE 


THINKING  OF  UPGRADING  your  editorial 
product?  Newsman  with  15  years  experi¬ 
ence  (including  some  management)  would 
like  to  be  on  your  team  if  you  are  a  small  or 
medium  daily.  Box  554,  Editor  & 
Publisher. 


GENERAL  MANAGER/PUBLISHER— Ex¬ 
perienced  newspaper  executive,  knowl¬ 
edgeable  all  departments,  is  ready  for  new 
challenge.  Box  573,  Editor  &  Publisher. 


GENERAL  MANAGER  with  36  years  news¬ 
paper  experience  and  good  record.  Top 
references.  For  details  and  resume  write 
Wendell  Herbert,  23  Monique  Dr., 
Westport,  Mass.  02790  or  phone  (617) 
636-2911. 


OPERATIONS/PRODUCTION  DIRECTOR, 
20  year  background  in  metropolitan  and 
suburban  operations.  Letterpress,  offset, 
and  cold  type  experience.  Available  during 
San  Francisco  ANPA  for  interview.  Box 
526,  Editor  &  Publisher. 


ROOM  AT  THE  TOP?  18  years  manage¬ 
ment  experience  news,  labor,  business, 
advertising,  circulation,  personnel.  Know 
production.  Pranger,  714  Higgins  Rd., 
Park  Ridge,  III.  60068.  (312)  69?-7956. 


CONTROLLER,  experienced  in  financial 
statements,  operating  reports,  taxes,  au¬ 
dits,  cash  flow,  staff  supervision.  Zone  5. 
Box  611, Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER/AD 
DIRECTOR — Profit-oriented  advertising 
pro  with  outstanding  track  record  and  reU 
erences  in  metro  and  suburban  opera¬ 
tions.  Need  challenge.  Under  40  and  earn¬ 
ing  $35,000  now.  Looking  for  right  com¬ 
pany.  Box  621,  Editor  &  Publisher. 


TITLE  UNIMPORTANT 
Operations  manager,  assistant  to  pub¬ 
lisher,  etc.  Experience  in  news,  advertising 
sales  but  strongest  in  production  man¬ 
agement  area.  Know  labor  relations,  con¬ 
tract  negotiating,  personnel  development, 
computer-based  systems,  new  processes. 
Seek  permanent  spot  on  medium  daily  or 
with  group.  Box  627,  Editor  &  Publisher. 


GENERAL  MANAGER-MARKETING  EX¬ 
ECUTIVE  OR  AD  DIRECTOR— Seasoned, 
goal-oriented,  budget  and  bottom  line 
conscious  executive  with  strong  competi¬ 
tive  background  in  dailies  and  large  subur¬ 
bans.  A  top  administrator  that  can  pro¬ 
duce  in  all  areas  and  also  has  depth  and 
vision  alongwith  excellent  experience  and 
reliability.  Prefer  Zones  3,4,5  or  6.  Box 
643,  Editor  &  Publisher. 


CARTOONIST 


CARTCXJNIST,  26,  experience  with  edito¬ 
rial  and  general  on  weekly  and  daily,  seeks 
permanent  position  on  daily.  Any  zone.  For 
samples,  write  Dana  Summers,  107  Pleas¬ 
ant  St.,  N,  Andover,  Mass.  01845. 


CIRCULATION 


AGGRESSIVE  results-oriented  Circulation 
Manager  seeks  new  and  rewarding  chal¬ 
lenges.  17  years  experience  in  all  phases 
of  competitive  and  unionized  AM-PM 
metro  markets.  Available  immediately.  Box 
477,  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


_ EDITORIAL _ 

REPORTER/EDITOR/LAWYER,  32,  seeks 


EDITORIAL 


YOUNG  JOURNALIST  seeks  reporting  job. 

’  Clips  and  resume  on  request.  Thomas  Las¬ 
siter,  1800  Stevens  Ave.  #11,  Minneapolis, 
Minn.  (612)  870-4018. 


DISPLAY  ADVERTISING 


VOLUME  PRODUCER  manager/salesman. 
Skilled  in  use  of  demographics  and  sales 
presentations.  Proven  achiever  in  com¬ 
petitive  markets,  metro  and  suburban. 
Major  account  and  mall/plaza  expertise. 
Seeks  challenging  position  with  progres¬ 
sive,  growth  minded  publication.  Zones  3 
or  4  preferred.  John  Brownell,  281  West 
Main,  West  Jefferson,  Ohio  43162,  (614) 
879-9196. 


MANAGER-SALESMAN,  15  years  all 
phases  of  retail  and  national  advertising. 
Now  in  management.  Box  571,  Editor  & 
Publisher. 


EXPERIENCED  SALESMAN  in  both  display 
and  classified,  31,  seeks  a  working  ad 
management  or  sales  position  with  strong 
growth  potential.  Send  inquiries  to  P.  0. 
Ek)x  15()52,  Ft.  Wayne,  Ind.  46815. 


EDITORIAL 


WRITER/EDITOR  wants  well-paying  oppor¬ 
tunity,  preferably  with  editorial  page  or 
Sunday.  Fully  experienced,  well-qualified, 
flexible.  Box  553,  Editor  &  Publisher. 


GOING  VDT?  You  may  want  to  reshuffle 
your  desk,  perhaps  add  a  rewrite  person.  A 
skilled  VOt  operator,  metro  news  desk, 
used  to  working  with  and  training  new  re¬ 
porters,  may  be  just  what  you  need.  Box 
507,  Editor  &  Publisher. 


THE  CHALLENGE  of  finding  a  challenging 
job  is  all  that  is  left  for  reporter,  28,  with  5 
years  daily  experience  in  government, 
criminal  justice  and  whatever  else  you  can 
dish  out.  Stifled  in  small  market  looking  for 
spot  on  metro.  Any  Zone.  Excellent  refer¬ 
ences.  Box  512,  Editor  &  Publisher. 


WANTED:  EDITOR  willing  to  unleash  24- 
year-old  newswoman's  unlimited  potential 
backed  by  valuable  daily  experience  in  city 
government  and  in-depth  features.  Pres¬ 
ent  editor  lacks  that  willingness.  Can  fill 
your  metro  daily  spot.  Excellent  refer¬ 
ences.  Box  514,  Editor  &  Publisher. 


RECENT  GRAD— MA  Journalism,  BBA  Ac¬ 
counting  seeks  reporting  or  editorial  posi¬ 
tion,  Zone  2.  Some  experience.  Currently 
hold  resppnsible  position  at  major  national 
organization.  Box  523,  Editor  &  Publisher. 


MANAGING  EDITOR— Twelve  years  in 
journalism,  including  10  on  Connecticut 
daily,  now  as  managing  editor.  Will  relo¬ 
cate.  i^e  36,  married,  one  child.  Experi¬ 
ence  includes  business  writing,  general 
reporting  and  management.  Member  API. 
Box  533,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  EDITOR  and  col¬ 
umnist  seeks  position  on  medium  size 
daily.  Box  285,  Editor  &  Publisher. 


WELL-EDUCATED,  versatile,  experienced 
newsman  seeks  position  as  editorial 
writer/columnist  with  medium  or  major 
metro.  EEO  organizations  only.  Box  561, 
Editor  &  Publisner. 


WRITER/EDITOR  of  2  (Xl-based  newslet¬ 
ters,  Oxford  grad,  seeks  job  with  good, 
sensitive  minds  on  magazine  or  weekly,  US 
or  abroad.  Judith  Gaines,  2500  Q  St., 
#209,  N.W.,  Washington,  D.C.  20007. 
(202)  337-0921. 


LONG  ISLAND  PRESS  REPORTER,  29, 
worked  5  years  New  York  and  New  Jersey. 
Sandra  Portnoy,  175-20  Wexford  Ter., 
Jamaica,  N.Y.  11432. 


LIFESTYLE/FEATURES  EDITOR  who 
knows  what  today's  readers  want.  5  years 
on  dailies  includes  section  editorship.  Now 
copy  editor  on  large  AM.  Box  647,  Editor  & 
Publisher. 


METRO-MAGAZINE  EDITOR,  34,  looking 
for  Sunday  supplement  spot.  Strong  writ¬ 
ing,  layout,  editorial,  rewrite  and  photog¬ 
raphy  skills.  Tops  in  ideas  and  assign¬ 
ments.  Jim  Mencarelli,  1634  Bradford 
N.E.,  Grand  Rapids.  Mich.  49503.  (616) 
774-9368. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


^  challenge,  responsibility,  self-respect  with 
,  medium-large  daily.  Zones  8,  9.  Box  524, 
Editor  &  Publisher. 

I  2  YEARS  AP  SPORTS  EXPERIENCE  as 
newsman-clerk  in  New  York.  Looking  for 
job  with  medium-large  daily  either  sports 
or  news.  Prefer  New  York  metro  area  but 
I  will  consider  any  offer.  Box  527,  Editor  & 
!  Publisher. 


FEATURE  SPECIALIST  with  that  flair  for 
"something  extra”  seeks  challenging  posi¬ 
tion  on  large  daily  or  magazine.  Age  34, 
five  successful  years  with  chain.  BA  politi¬ 
cal  science.  Photography— if  you  have  AP, 
you've  seen  my  work.  Glad  to  send  clips. 
Box  532,  Editor  &  Publisher. 


SPORTS  EDITOR  on  Zone  3  twice-weekly 
wants  staff  job  on  daily.  Willing  to  work 
and  move.  Likes  racing.  Salary  flexible. 
Box  469,  Editor  &  Publisher. 


VETERAN.  AGGRESSIVE  newsman,  more 
than  10  years  experience  in  reporting,  edit¬ 
ing,  investigating  and  managing,  seeks 
challenging  management  position.  Strong 
on  ideas,  leadership.  Minimum  salary, 
mid-20s.  Box  608,  Editor  &  Publisher. 


WASHINGTON  NEWS  by  the  story  or 
series;  or  hire  a  Washington  stringer  or  cor¬ 
respondent.  Over  2  years  Washington  re¬ 
porting  and  editing  experience;  wide  Hill 
and  agency  experience.  Box  593,  Editor  & 
Publisher. 


YOUNG  JESUIT  seeks  one/two  year  posi¬ 
tion  equivalent  to  internship.  Salary  to 
meet  expenses  only.  MS  (Journalism).  Col¬ 
lege  editor.  Newspaper  family.  Any  region. 
Box  579,  Editor  &  Publisher. 


I  WANT  A  JOB.  2-year  Journalism  grad,  22, 
college  editing  and  minimal  pro  experi¬ 
ence.  Great  writer,  good  references.  Will 
go  anywhere,  US,  Canada.  Resume,  clips 
on  request.  Box  581,  Editor  &  Publisher. 


EXPERIENCED  EDITOR,  feature  writer 
and  columnist.  Good  habits.  Hard  worker. 
Box  604,  Editor  &  Publisher. 


COLUMBIA  MS  JOURNALISM.  5  years 
news  correspondent  experience  in  Africa 
and  United  Nations.  5  years  faculty  ad¬ 
ministrative  experience.  Box  568,  Editor  & 
Publisher. 


EDITOR  seeks  business-consumer  news 
position  on  Pacific  Northwest  daily.  Box 
569,  Editor  &  Publisher. 


EDIT  AND  WRITE  AG,  any  Zone.  2y2  years 
pro  daily  experience — news,  sports,  heads 
and  makeup.  4  years  as  college  paper's 
sole  Rodeo-Ag  reporter.  BS,  Mass  (jom- 
munications;  AA,  general  ag.  P.  0.  Box 
9383,  Colorado  Springs,  Colo.  80932. 
(303)  599-0546. 


OLD  MAN,  22,  in  pursuit  of  news  manage¬ 
ment  position  on  weekly  or  beat-level  re¬ 
porting  slot  on  mid-sized  daily.  Experience 
in  news,  beats,  features,  sports,  photo, 
editorials.  Will  work  like  dog— with  com¬ 
mensurate  loyalty— for  demanding 
employer  who  appreciates  a  dedicated, 
professional  approach  to  the  business. 
Box  577,  Editor  &  Publisher. 


ENERGETIC,  KNOWLEDGEABLE  Protes¬ 
tant  minister  would  like  to  enter  career  in 
journalism.  I  could  be  your  man  for  report¬ 
ing  religious  news.  Contact  James  (3oble, 
1012  Western  Ave.,  Topeka,  Kans.  66604. 


SPORTS  EDITOR  OF  PM  daily,  after  5 
years,  wants  similar  position  which  affords 
more  writing  and  less  desk  work  with  com¬ 
pany  where  talents  and  hard  work  are  ap¬ 
preciated  in  terms  of  dollars  and  responsi¬ 
bility.  Graduate  of  University  North 
Carolina,  Chapel  Hill,  veteran  sportsman 
with  national,  state  and  local  awards.  Mar¬ 
ried,  37,  1  son,  seeking  final  move.  Zone 
3, 4, 7, 8, 9  or  any  ligitimate  offer  consi¬ 
dered.  Box  586,  Editor  &  Publisher. 


AWARD-WINNING  35-year-old  bilingual 
working  reporter/copy  ^itor/rewrite  man, 
10  years  experience  major  dailies,  wire 
service  in  US  and  Canada,  strong  on  fea¬ 
tures  and  investigative,  experience  V(JT. 
seeks  writing  or  desk  spot  in  Zone 
1,2, 5,4, 8  or  Ontario.  High  standards,  fast, 
professional.  Prefer  medium  size  daily. 
Box  583.  Editor  &  Publisher. 


SPORTSWRITER,  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  and  colorfully.  Box 
602,  Editor  &  Publisher. 


BUSINESS  WRITER,  degreed  in  both  bus¬ 
iness  and  journalism;  can  photograph.  Box 
609,  Editor  &  Publisher. 


SPORTSWRITER,  48,  experienced  in  all 
phases  of  newswork,  eager  to  swap  New 
York  skis  for  Florida  surfboard  and  job. 
Box  619,  Editor  &  Publisher. 


WE'RE  MAD  AS  HELL  AND  WE'RE  NOT 
GOING  TO  TAKE  IT  ANYMORE— Complete 
news  staff  in  search  of  paper.  4-person 
team  with  experience  in  news,  sports,  en¬ 
tertainment  and  photography.  Will  relo¬ 
cate.  Any  Zone.  Award-winning  staff  not 
appreciated  or  compensated.  Vve  can  han¬ 
dle  it.  Box  614,  Editor  &  Publisher. 


HARD-WORKING,  versatile,  prize-winning 
20-year  veteran  with  knowledge  of  politics, 
arts,  travel  industry  is  seeking  news  job  on 
progressive  paper  in  large  or  medium-sized 
city,  any  Zone.  Box  624,  Editor  & 
Publisher. 


SPORTSWRITER-DESKMAN  seeks  posi¬ 
tion  on  mid-size  daily.  Heavy  writing,  re¬ 
porting,  desk  and  supeniisory  experience. 
Dedicated — and  ready.  All  Zones.  (607) 
734-9919. 


ENTERTAINMENT  WRITER/EDITOR. 
Youthful  (29)  writer  with  8  years  on 
500,000-1-  circulation  East  Coast  daily  de¬ 
sires  post  on  paper  committed  to  top-flight 
arts  coverage.  Have  written  hundreds  of 
film,  theater  and  music  reviews,  celebri^ 
features  and  news  stories.  Experienced  in 
copy  editing,  layout  and  makeup.  Box  628, 
Editor  &  Publisher. 


FEATURE  WRITER  who  can  find  story  be¬ 
hind  the  story  seeking  same  position  on 
Zone  5  weekly  or  daily.  Age  27,  married,  2 
children,  4  years  experience  as  reporter, 
editor  and  layout  man  on  1,350,000  na¬ 
tional  tabloid  weekly  newspaper.  Can  op¬ 
erate  VDTs.  BJ  Missouri.  Box  629,  Editor  & 
Publisher. 


RECENT  J-GRAD,  MA,  M.Ed  in  Higher 
Education,  seeks  reporting  job.  Prefer 
west  but  will  relocate.  J.  Cooper-Smith, 
2413  W.  Flower  St.,  Phoenix,  Ariz.  85015. 
(602)  266-7007. 


GENUINE— Careful,  industrious,  re¬ 
sourceful  newsman,  early  30s,  with  10- 
year  career  progressing  from  reporter  to 
editor  and  supervisor — mostly  with  90,000 
daily— sought  change,  resigned  and  is 
traveling;  desiresengrossing  news  position 
and  permanent  employer.  Steeped  in  long 
days,  hard  work  and  quality  journalism; 
commendations,  rererences  verify.  Box 
634,  Editor  &  Publisher. 


FREELANCE 


18-YEAR  PRO  strong  on  features,  fashion, 
food.  Free  to  travel.  Box  587,  Editor  & 
Publisher. 


PHOTO  JOURNAUSM 


EXPERIENCED  PHOTOGRAPHER  seeks 
photo  cx>sition  on  any  size  paper;  will  relo¬ 
cate.  Resume  and  portfolio  upon  request. 
Willing  to  start  at  the  bottom.  Contact  J.  L. 
Keener,  642  S.W.  36th  St.,  Wyoming, 
Michigan  49509.  (616)  538-7744. 


YOUR  PHOTO  STAFF  disagreeable,  un- 
schedulable  or  otherwise  unreasonable? 
Trouble  no  more— we  try  harder,  all  eight 
(8)  of  us.  Close-knit,  self-scheduling  group 
of  uphill  ambitions  available  late  May  with 
27  years  combined  experience  in  color  and 
black  and  white  news,  sports,  feature,  ad¬ 
vertising  and  architecture  as  well  as  photo 
editing.  Will  relocate— all,  prefe  ably,  or 
part,  practically.  Contact  chief  photog¬ 
rapher  Stanley  Farrar,  P.  0.  Box  D,  Austin, 
Texas  78712;  (512)  471-5244. 


PUBUC  RELATIONS 


NEWS  BUREAU — 10  years  experience; 
subjects — industrial,  energy,  environ¬ 
ment,  biomedical,  food.  Extensive  writing, 
working  all  media — popular  and  technical; 
placed  40  TV  stories  in  '76.  Box  572, 
Editor  &  Publisher. 


MOTIVATE  EMPLOYEES  with  snappy  in¬ 
formation  program!  Improve  production, 
employee-management  relations.  I  seek 
corporate  PR  position;  central  New  Jersey 
preferred,  can  relocate.  News  experience 
and  9  years  house  organ  editor  and  related 
corporate  PR  experience.  Box  591,  Editor 
&  Publisher. 


NEWS  PRO,  32,  8  years  in  all  phases  for 
New  Jersey's  largest  dailies,  ready  to 
graduate  to  PR  in  Jersey-New  York.  Box 
637,  Editor  &  Publisher. 


ADDED  BDNUS  TD 
E&P  PDSrriDNS  WANTED  PEDPIE! 

We  might  have  the  knack  to  get  people 
moving  with  our  Classified  Pages,  but 
there's  not  much  we  can  do  to  get  the 
U.S.  Postal  Service  moving!  We  realize 
that  sometimes  subscribers  receive  their 
magazines  several  days  later  than  should 
be  expected. 

So,  while  you're  awaiting  for  just  the  right 
publisher  to  see  your  POSITIONS  WANTED 
ad— we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions  Wanted 
advertisers  who  live  outside  the  New  York 
metropolitan  area.  That  way  everyone  has 
the  Help  Wanteds  by  Monday  morning— 
and  the  same  chance  to  shoot  off  an  early 
reply  to  any  Help  Wanted  Ads  of  interest! 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Aftermath  of  Nairobi  at  iAPA 


Defeat  at  the  Unesco  meeting  in 
Nairobi  of  the  Soviet-inspired  proposal 
for  government  control  of  news  media 
was  not  a  victory  for  the  free  press,  as 
some  have  claimed,  but  only  an  ad¬ 
journment  of  the  struggle.  It  was  merely 
a  postponed  decision  that  will  come  up 
before  Unesco  in  two  years  in  the  same 
or  some  other  form. 

When  delegates  of  Western  nations 
expressed  opposition  to  the  measure 
suggesting  withdrawal  of  economic  sup¬ 
port  for  Unesco  threatening  its  exis¬ 
tence,  a  compromise  proposal  was 
adopted.  With  the  pretense  of  helping 
underdeveloped  countries  perfect  their 
communications  media  and  especially 
their  news  agencies,  the  so-called  Tuni¬ 
sian  resolution  was  adopted  allocating 
$130,000  for  the  study  of  media  needs  in 
the  Third  World.  It  contained  the  con¬ 
cept  of  a  “balanced  flow  of  news”  as 
opposed  to  a  “free  flow  of  news”  and  as 
such  can  be  called  a  victory  for  the  to¬ 
talitarian  nations  at  Nairobi. 

This  was  the  message  given  to  the 
board  of  directors  of  the  Inter  American 
Press  Association  at  its  mid-winter  meet¬ 
ing  in  Cartagena,  Colombia,  last  week  by 
two  of  its  members  who  went  to  the 
Nairobi  meeting  to  help  organize  opposi¬ 
tion  to  the  proposal:  George  Beebe, 
Miami  Herald,  chairman  of  the  IAPA 
executive  committee;  and  German 
Ornes,  El  Caribe,  Santo  Domingo, 
lAPA’s  second  vicepresident. 

They  are  among  60  newsmen  from  five 
continents  who  will  attend  a  meeting  in 
Florence,  Italy,  April  18  at  the  invitation 
of  Unesco  to  be  delegates  to  a  confer¬ 
ence  on  world  press  problems. 

♦  ♦  ♦ 

A  group  of  non-aligned  nations  is  con¬ 
tinuing  a  series  of  meetings  that  circum¬ 
vent  Unesco  in  their  attempt  to  attain  an 
identical  media  control  program  to  the 
one  we  beat  back  in  Nairobi,  Beebe  said. 
In  the  forefront  are  Yugoslavia,  Cuba, 
Vietnam,  Senegal,  Egypt,  India,  Iraq, 
Tunisia,  Peru  and  Mexico.  These  nations 
have  voiced  their  determination  to  “lib¬ 
erate  information  media  from  imperialist 
control  and  set  up  a  new  world  informa¬ 
tion  order,”  Beebe  said. 

“We  need  swift  and  concerted  action 
to  eliminate  some  of  the  Third  World 
complaints  that  have  contributed  to  its 
growing  disaffection  with  the  West,” 
Beebe  told  IAPA.  He  mentioned  charges 
of  inadequate  coverage  by  news  agencies 
of  developing  countries  and  a  lack  of  as¬ 
sistance  in  improving  communications 
systems,  both  of  which  he  called  “fal¬ 
sities.” 

At  Nairobi  “the  free  nations  pledged 
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to  give  every  possible  assistance  to  de¬ 
veloping  countries  whose  communica¬ 
tions  systems  are  antiquated  and  in  some 
places  almost  non-existent.  It  is  a  prom¬ 
ise  that  must  be  kept,”  Beebe  said. 

In  this  connection,  Beebe  stated  “an 
exciting  program  that  may  soon  be  an¬ 
nounced,”  possibly  at  the  ANPA  meet¬ 
ing,  “will  involve  the  world’s  leading 
newspaper  and  broadcasting  organiza¬ 
tions.  I  am  sure  the  whole  thrust  will  be 
to  provide  the  media  of  developing  coun¬ 
tries  scholarships,  on-the-job  training, 
equipment,  internships  and  a  manpower 
pool  from  which  they  can  draw  consul¬ 
tants,  technicians  and  teachers.  The 
World  Press  Freedom  Committee,  now 
composed  of  23  affiliates  from  four  con¬ 
tinents,  will  play  a  major  role  in  this  pro¬ 
gram,  if  and  when  it  comes  to  pass.” 
Beebe  is  chairman  of  WPFC. 

*  *  * 

In  its  semi-annual  report  on  the  state 
of  the  press  in  this  hemisphere,  the  IAPA 
Committee  on  Freedom  of  the  Press  and 
Information,  headed  by  Guido  Ferenan- 
dez  of  La  N avion ,  Costa  Rica,  said  “it 
has  not  shown  signs  of  worsening”  but 
“it  has  not  shown  important  signs  of  im¬ 
proving,  either.” 

Cuba,  Haiti  and  Panama  still  “trample 
all  press  rights  and  exercise  absolute 
control  over  what  is  published.” 
Nicaragua  continues  to  operate  under  a 
“state  of  emergency”  continuing  to  sup¬ 
press  freedom  of  expression.  The  gov¬ 
ernment  refused  to  permit  the  editor  of 
La  Prensa  to  leave  the  country  to  attend 
the  IAPA  meeting. 

In  Peru,  seven  of  13  magazines  were 
permitted  to  resume  publication  after 
having  been  suppressed  but  the  news¬ 
papers  in  Lima  continue  under  an  expro¬ 
priated  status. 

Military  governments  in  Argentina, 
Chile,  Brazil  and  Uruguay  continue  to 
muzzle  or  intimidate  the  press. 

The  Ecuadorean  magazine  Impacto 
Internacional  remains  closed  by  gov¬ 
ernment  order  in  spite  of  a  report  by  a 
special  commission  for  constitutional  re¬ 
form  that  it  is  illegal. 

In  Colombia,  where  the  press  cur¬ 
rently  enjoys  freedom,  a  recent  law  pro¬ 
vides  for  licensing  of  journalists  which 
IAPA  says  is  a  restriction  and  asks  for 
repeal. 

The  IAPA  board  also  protested  U.S. 
tax  provisions  restricting  deductions  for 
foreign  travel  to  professional  meetings 
and  asked  they  be  rescinded. 

A  strong  resolution  asked  for  the 
intensified  efforts  of  Argentine  police  au¬ 
thorities  to  solve  the  kidnapping  case  of 
the  infant  son  of  Raul  Kraiselburd,  El 


Dia,  La  Plata,  who  disappeared  Aug.  31, 
1976,  and  has  not  been  returned. 

The  board  unanimously  approved  the 
election  of  Edward  H.  Harte,  Harte- 
Hanks  Newspapers,  as  chairman  of  the 
IAPA  Technical  Center,  to  succeed  Vic¬ 
tor  Krulak  of  the  Copley  Newspapers. 
The  Center  has  new  headquarters  in 
Miami  financed  by  E.  W.  Scripps, 
Scripps  League,  and  W.  R.  Hearst,  and 
is  expected  to  resume  seminars  this  year. 

IAPA  president  Juan  Valmaggia,  La 
N avion,  Buenos  Aires,  recalled  that  the 
countries  of  the  hemisphere  established 
the  Organization  of  American  States 
more  than  25  years  ago  in  Bogota,  Col¬ 
ombia,  and  at  that  time  “unanimously 
adopted  the  Declaration  of  Human 
Rights”  later  ratified  by  the  UN.  Free¬ 
dom  of  expression  is  a  f^undamental  part 
of  that  declaration. 

*  *  ♦ 

“It  is  well,  therefore,  that  we  stop  for 
a  moment  and  reflect  on  this,  since  it  is  a 
matter  of  current  concern.  The  very  idea 
of  human  rights  has  been  a  part  of  the 
Americas  since  the  beginning,  and  has 
inspired  the  patriotism  of  our  forefathers 
and  the  heroic  sacrifice  by  our  martyrs  in 
the  struggle  for  liberty.  A  whole  series  of 
studies  show  the  adherence  of  the 
Americas  to  those  principles,  which  have 
been  a  part  of  human  existence  above 
and  beyond  any  written  law. 

“Later,  these  principles,  which  Argen¬ 
tina  calls  ‘rights  and  guarantees,’  were 
included  in  national  constitutions,  and  in 
1948  the  OAS  and  the  UN  established 
them  aS' universal  doctrine  to  be  upheld 
and  defended  as  a  legal  obligation  of  par¬ 
ticipating  countries. 

“So  when  we  demand  that  this  or  that 
country  respect  the  sacred  principles  set 
forth  in  documents  which  they  have 
signed,  it  cannot  be  said  that  we  are 
exercising  arbitrary  interference  in  the 
country’s  political  affairs.  No,  we  only 
ask  that  those  countries  honor  what  they 
have  signed,  that  they  respect  the  princi¬ 
ples  which  the  international  community 
has  embraced,  and  which  have  always 
been  a  part  of  the  American  ideal.  But 
those  principles  can  become  a  reality 
only  if  there  is  peaceful  co-existence  and 
observance  of  basic  legal  and  ethical 
rules. 

“This  is  the  basis  for  our  insistance  on 
freedom  of  expression  and  opinion,  for 
we  contend  that  this,  like  all  other  human 
rights  which  are  a  matter  of  sovereign 
guarantee,  are  perfectly  compatable  with 
any  form  of  government  in  which  human 
dignity  is  fully  respected,  a  condition 
w^iich  we  consider  essential  when  pass¬ 
ing  moral  judgment  on  any  government. 
Following  these  principles  IAPA  has 
faced,  and  will  continue  to  face,  incom¬ 
prehension  and  attacks.  But  this  doesn’t 
disturb  us,  because  we  know  the  total 
morality  of  the  cause  we  are  defending 
with  all  our  might.” 
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Not  on  your  life  at  The 
Evansville  Press.  Nothing's  moss- 
backed  about  The  Press' 
editorial  approach.  It's  robust, 
with  a  distinct  local  flavor,  the 
place  where  the  issues  closest  to 
home  get  hashed  out.  And 
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